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^eek-end  Advertising  “Traffic  Jam”  is 
Discussed  by  Newspaper  Executives 

Interesting  Views  of  Recurrent  Administrative  Question — Variously  Held  That  Daily  Users  of  Space 
Should  Be  Favored — Competition  in  Advertising  Columns  Life  of  Trade — Suggestions 


W.  A.  Thomson  I.ons  Wiirv 

Bv  I'kank  T.  Carroix 
■iJirrlLfiiig  Manager,  The  I luf ia mi /'olis 

V.tii- 

I  INUOL’BTKDLY  newspapers,  from  a 

prcxluction  standpoint,  would  be  much 
better  off  to  have  their  advertising  vol¬ 
ume  balanced  during  the  week  so  that 
they  can  run  32  page  pjipers  every  day, 
instead  of  28  pages  ^ionday,  32  Tues¬ 
day,  36  Wednesday,  44  to  48  Thursday 
i  and  48  to  60  Friday.  However,  in  most 
cities  Saturday  is  the  biggest  shopping 
day  of  the  week,  and  it  is  quite  natural 
for  the  one  time  a  week  advertiser  to 
desire  to  get  into  the  issue  which  will 
produce  the  greatest  immediate  results. 

In  the  evening  paper,  this  is  the  Thurs¬ 
day  and  Friday  issue,  and  as  a  conse¬ 
quence  Thursday  and  Friday  issues  are 
bulky,  for  both  the  newspaper  and  reader 
to  handle. 

On  the  other  haiul.  experience  has 
shown  that  the  medium  carrying  the  great¬ 
est  amount  of  advertising  produces  the 
best  results.  The  newspiipcr  which  gets 
the  reputation  of  carrying  the  unabridged 
announcements  of  local  merchants  creates 
a  habit  of  reading  and  responding  to  ad¬ 
vertising  that  is  part  of  the  medium  itself, 
and  it  is  only  natural  that  such  news¬ 
papers  will  continue  to  grow  in  volume 
and  number  of  pages  year  after  year.  It 
is  a  question  whether  this  is  an  undesir¬ 
able  thing  for  the  advertiser. 

Quite  recently,  an  Indianapedis  piano 
house  started  a  sale.  The  following  night 
a  competitor  came  in  with  a  sale  adver¬ 
tisement  and  the  first  dealer  was  alarmed 
because  he  thought  we  had  created  addi¬ 
tional  competition  and  that  he  would  be 
unable  to  make  his  sale  pay.  .’Vs  a  matter 
of  fact,  by  the  end  of  the  week  two  addi¬ 
tional  music  concerns  started  sales,  con- 
s^uently  on  Friday,  we  had  four  separate 
piano  sale  announcements.  On  a  check-up 
the  dealers  told  us  that  they  received 
more  business  on  the  following  week  with 
all  four  concerns  running,  than  they  did  at 
the  start  of  the  sale  with  only  two  compet¬ 
ing  announcements  in  the  paper.  The 
hulk  of  the  advertising  forced  itself  to 
the  attention  of  the  readers  and  created 
the  desire  to  own  a  piano,  that  an  individ¬ 
ual  announcement  of  one  dealer  could  not 
have  accomplished. 

Twenty  years  ago,  the  writer  was  con¬ 
nected  with  a  newspaper  in  Detroit  and  on 
the  occasion  of  our  first  36-page  paper  on 


/^)SSTA^TLY  recurring  i.s  the  i/ueslioH  of  economicnl  distribution 
^  of  advertising  space  over  the  days  of  the  tveek,  to  effect  a  spread 
which  will  not  overburden  the  issues  of  a  single  day,  or  days,  with 
possible  loss  through  crowding  or  omissions. 

It  has  been  suggested  that  measures  are  in  order  to  regulate  adver¬ 
tising  schedules  to  prevent  overplus  on  certain  days  of  the  week  and 
to  meet  the  academic  contention  that  there  is  such  a  thing  as  making 
a  newspaper  too  heavy.  One  phase  of  the  discussion  bears  on  the 
question  whether  it  would  not  be  of  sound  benefit  to  the  advertiser, 
particularly  those  seeking  general  national  publicity,  to  prepare 
schedules  for  days  of  the  week  which  do  not  carry  heavy  bulk  of 
u'eek-end  local  trading  copy.  There  are  distinctly  two  sides  to  that 
story. 

tor  the  purpose  of  helpful  discussion  Editor  <S;  Publisher  herewith 
presents  the  comments  of  leading  newspaper  advertising  and  business 
executives,  in  response  to  our  request  for  contributions  to  a  symposium 
on  the  general  question  of  adverti.sing  spread  over  the  six-day  week. 

—EDITOR. 


Frank  Carroll 


John  L.  Stewart 


Friday,  a  delegation  of  retail  merchants 
called  on  the  advertising  manager,  and 
complained  that  through  increasing  the 
size  of  the  piiper  from  32  piiges  to  3t) 
pages,  we  were  destroying  the  value  of  the 
medium,  and  that  people  would  not  read 
a  paper  so  large  and  containing  so  much 
advertising.  Tliis  paper  has  since  gone 
from  36  pages  to  48  and  from  48  quite  fre¬ 
quently  to  60  and  pages  on  Friday,  yet 
the  merchants  are  receiving  better  returns 
per  dollar  invested  than  they  <lid  20  years 
ago.  There  must,  of  course,  be  a  limit 
Mime  day  to  the  size  of  a  newspaper.  This, 
however,  in  my  opinion,  will  not  be  forced 
by  the  advertisers,  but  will  come  through 
a  prohibitive  price  of  print  jiaper  which 
will  necessitate  the  limitation  of  the  num¬ 
ber  of  pages  and  the  limitation  of  the  size 
of  advertisements  which  anv  one  store 


By  Louis  Wilky 

Bm.vihc.m  .Manager,  The  Xcw  York 
Times 

TT  is  an  e.xcellent  thing  to  promote  dis- 
cussion  of  newspaper  advertising  prob¬ 
lems  as  you  are  doing,  but  tbe  questions 
you  ask  are,  I  believe,  predicated  on  a 
wrong  assumption.  You  imply  that  a 
large,  volume  of  advertising  is  unfair  to 
the  advertiser  and 
readers.  This  is 
far  from  being 
the  case ;  and  the 
logical  extension 
of  this  proiiosi- 
tion  is  that  a  suc¬ 
cessful  medium 
attracting  a  great 
deal  of  advertis¬ 
ing  would  be  by 
the  fact  of  its 
success,  commit¬ 
ting  suicide. 

If  you  raise  the 
question  whether  \V.  ll.  Dodge 


a  more  even  spread  of  advertising  over  all 
<lays  of  the  week  may  not  be  of  eccatomic 
advantage  to  the  publisher,  and  whether 
it  is  not  desirable  for  the  newspaper  in- 
ilustry  in  general  to  have  a  better  seven 
day  distribution  of  volume,  you  are  on 
sounder  grounds  of  supposition  and  fact. 

The  Xegv  York  Times  finds  that  the 
heaviest  volume  of  advertising  in  the  daily 
issues  does  not  come  toward  the  end  of 
the  week,  but  on  Tuesdays  and  Wednes¬ 
days. 

If  advertisers  find  that  there  is  a  ten¬ 
dency  in  certain  newspapers  toward  an 
economic  and  disproportionate  sptead  of 
space  in  the  newspapers  on  certain  days  in 
any  city,  they  have  it  in  their  power  to 
correct  a  situation  themselves.  This  is 
a  better  solution  than  for  the  publisher 
to  attempt  by  any  penalizing  or  differential 
in  daily  rates  to  compel  a  change.  The 
publisher  may,  however,  attempt  to  edu¬ 
cate  certain  advertisers  on  heavy  days 
to  the  advantage  of  using  other  d-  ys  for 
the  insertion  of  copy. 

We  are  informed  that  publishers  in 
other  cities  require  adverti.sers  ordering 
large  space  in  the  Friday  editions  to  take 
a  certain  amount  of  space  on  other  days 
as  a  necessary  condition.  The  New  York 
Times  has  no  such  requirement,  expressed 
or  implied. 

.\  large  volume 
o  f  advertising, 
however,  is  not 
of  itself  unfair  to 
adverti.sers  o  r 
readers.  On  the 
contrary,  I  think 
that  one  news¬ 
paper  advertiser 
helps  another,  just 
as  one  good  news 
story  helps  to  hold 
the  reader’s  atten¬ 
tion  and  induce 
him  or  her  to 

T.  K.  Williams  read  the  entire 


paper  more  carefully.  .\dvertiserN  should 
not  fear  the  competition  of  other  copy ; 
they  should  welcome  it.  From  the  point 
of  view  of  the  reader  it  is  hardly  neces¬ 
sary  to  argue  that  there  is  a  real  news 
interest  in  advertising  and  that  it  is  read, 
eagerly  and  thoroughly.  The  test  to 
apply  is  not  whether  there  is  too  much 
advertising  in  a  newspaper  but  whether 
the  announcements  are  good  newspaper 
copy  of  the  reliable  character,  containing 
timely  information  of  value.  Let  pub¬ 
lishers  insist  on  these  qualities,  and  the 
(luestion  of  volume  will  take  care  of  it¬ 
self,  to  the  benefit  of  all  concern. 

By  T.  R.  Williams 

Business  Manager,  The  Pittsburgh 
Press 

'T'lIE  problem  presented  by  the  ever- 
increasing  size  of  the  already  large, 
bulky  Thursday  and  Friday  newspapers 
is  one  that  may  well  be  given  considera¬ 
tion  by  publishers  and  advertisers.  But 
at  the  outset  one  cannot  lose  sight  of  the 
fact  that  economic  conditions  with  the 
Saurday  half-holiday  so  prevalent  every¬ 
where,  has  made  the  week-end  the  shop¬ 
ping  and  buying  period  of  the  week  for 
the  family.  While  a  campaign  of  in¬ 
structive  education  may  relieve  the  situa¬ 
tion  somewhat,  the  Friday  and  Saturday 
buying  habit  is  going  to  remain. 

Suggestion  is  made  that  the  irregular 
users  of  space  be  penalized  on  Thurs¬ 
days  ami  Fridays.  The  Pittsburgh  Press 
has  been  doing  this,  not  only  by  omit¬ 
ting  the  occasional  advertiser  from  the 
large  Friday  paper  but,  in  addition,  by 
refusing  the  regular  every-day  advertiser 
the  year  round  additional  space  that  he 
requests.  In  this  way  The  Press  omitted 
in  1924  nearly  two  million  agate  lines 
of  advertising  for  which  h  had  orders. 
This  situation  was  caused  by  the  fact 
that  the  size  of  our  paper  is  limited  to 
forty-eight  pages. 

In  dealing  with  this  que.stion  it  is  well 
to  bear  in  mind  that  the  reader  eagerly 
jooks  for  the  large  volume  of  advertis- 
•  ing  in  Thursday  and  Friday  evening  pa¬ 
pers  and  goes  through  it  as  carefully, 
or  more  so,  as  the  news — in  fact  the  an¬ 
nouncements  of  merchants  in  evening  pa¬ 
pers  are  quite  as  essential  to  the  reader 
as  the  news  columns. 

If  any  permanent  alleviation  of  the 
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bulky  paper  is  to  be  bruii^bt  about,  it 
would  seem  this  should  be  alonfi;  the  line 
of  cooperation  between  the  publisher  and 
advertiser  by  having  bargain  r«’Terings 
made  early  in  the  week  and  in  e  lucating 
the  public  to  distribute  their  buying  mure 
throughout  the  week.  t)n  acc<iuut  of  our 
refusing  so  much  advertising  on  Fridays, 
many  of  the  markets  and  grocers  have 
turned  to  using  space  earlier  in  the  week 
and  they  are  getting  god  results. 

No  newspaper  wishes  to  turn  down  ad¬ 
vertising  that  it  can  handle  and  it  is  un¬ 
likely  that  the  situation  can  be  remedied 
by  arbitrarily  limiting  the  amount  of 
space  allotted  to  regular  advertisers  and 
omitting  the  irrfgular  advertiser.  The 
solution,  I  think,  should  come  through  a 
campaign  to  educate  the  public  to  the  ad¬ 
vantages  of  doing  more  shopping  and 
buying  during  the  earlier  days  of  the 
week,  thus  lessening  the  rush  at  the  week 
end  but  bearing  in  mind  that  economic 
conditions  have  made  Friday  and  Sat¬ 
urday  the  big  buying  days. 

Hy  Lfroy  W.  Hf-Rron’ 
.Idi'frtising  Manag.cr,  ll'asitiiiglon 
/Tt'cm'iig  Star 

T  HAVE  carefully  read  your  letter,  but 
it  seems  to  me  to  penalize  advertisers 
for  the  irregular  use  of  space  in  order  to 
get  them  to  use  their  copy  on  days  other 
than  Thursday  and  Friday  would  not  be 
approaching  the  matter  from  the  right 
angle. 

It  seems  to  me  that  to  encourage  them 
to  use  the  other  days  of  the  week  by  offer¬ 
ing  an  inducement  as  we  do  in  the  local 
field  would  be  a  better  solution.  In  our 
local  field  in  order  to  have  the  local  ad¬ 
vertisers  even  up  their  copy  each  day  of 
the  week  we  give  a  discount  for  the  num¬ 
ber  of  columns  regularly  used  six  times  a 
week  each  month.  In  this  way  we  offer 
an  encouragement  to  the  local  advertiser 
to  spread  his  copy  over  the  entire  week 
instead  of  using  big  copy  on  Thursday 
and  Friday. 


Bv  Wii.i.i.xM  H.  Doik'.k 
President,  .illied  Xe^vspaf'ers 
^HE  question  raised  in  your  letter  is 
characteristic  of  your  close  touch  with 
newspaper  problems  and  the  practical 
helpful  way  in  which  you  endeavor  to  as¬ 
sist  publishers. 

The  rush  for  space  in  Friday  editions 
is  a  newspaper  problem  not  gre.atly  differ¬ 
ent  from  the  problem  of  the  traffic  police 
on  Fifth  Avenue. 

When  local  publishers  work  together 
and  ob.serve  faithfully  the  agreements  they 
make,  it  is  quite  simple  to  regulate  the 
advertising  traffic  on  Friday  by  penalty 
rates  and  similar  devices.  At  best,  how¬ 
ever,  such  strategems  are  more  attrac¬ 
tive  in  theory  than  they  are  in  practice. 

Advertising  is  not  a  definite,  tangible 
body  of  matter  which  can  be  stored  up  in 
a  tank,  as  water  or  gas  is  stored,  and 
released  when  desired. 

If  an  advertiser  wants  to  use  one  hun¬ 
dred  inches  of  space  on  Friday  that  is 
potential  advertising  for  Friday.  If  he  is 
refused  admittance  on  Friday,  the  potential 
advertisement  very  likely  vanishes.  It 
cannot  be  stored  up  and  turned  loose  the 
following  Monday  or  Tuesday.  It  no 
longer  exists  because  an  advertising  order 
must  have  a  desire  to  advertise  l»ck  of 
it  and  there  is  no  longer  any  desire. 

The  most  constructive  suggestion  I  can 
make  is  that  the  A.  N.  P.  A.  prepare  a 
series  of  short  educational  talks  on  the 
subject,  which  can  be  mailed  to  national 
advertisers.  The  same  copy  might  be 
reproduced  in  advertising  form  and  pub¬ 
lished  in  local  newspapers.  This  copy 
could  point  out  the  advantages  of  keeping 
out  of  Friday  issues. 

Such  use  of  salesmanship  or  persuasion 
is  far  more  likely  to  be  effective  tlian  the 
most  shrewdly  written  rules. 


By  John  L.  Siew.srt 
President  and  F.ditor,  H'ashinf^ton  (Pa.) 
Observer 


■pEPLYIXG  1 
that  I  have 


to  your  letter  would  say 
re  always  been  in  favor  of 
establishing  a  rate  which  gives  the  ad¬ 
vantage  to  the  advertiser  who  uses  daily 
space  in  our  newspapers.  Our  lowest  rate 
is  on  the  basis  of  a  minimum  of  8  inches 


STOKE  CI.OSES— ‘  E  QUIT  NEWSPAPER  ADVERTISING” 
GIVEN  AS  REASON 

tStccial  to  Editor  &  Publisher) 

(IHAMP.4IGN,  111.,  Mch.  I — Withdrawal  of  all  advertising  several  years 
ago  from  the  Champaign  Xetvs-Gazette  is  blamed  as  the  chief  contributing 
cau>e  of  the  failure  of  Murduck  Brothers,  for  18  years  a  leading  ladies' 
really -to-w  ear  store  in  the  I  niversity  city. 

This  blame  is  assumed  hy  E.  L.  Murduck  in  a  signed  letter  published 
in  the  Xeivs-Gazetie,  following  the  voluntary  closing  of  the  doors  of  the 
concern,  to  avert  being  thrown  into  bankruptcy. 

The  part  of  his  letter  touching  upon  bis  inability  to  hold  the  public's 
trade  without  using  newspaper  space  follows: 

“Another  contributing  cause,  and  perhaps  the  greatest  contributing 
cause,  is  the  fact  that  four  years  our  firm,  because  we  thought  the  rate  was 
too  high,  withheld  all  advertising  in  the  News-Gazette.  For  two  years  we 
were  out  of  the  paper.  We  were  without  proper  means  of  getting  messages 
about  our  store  into  the  homes  of  our  friends  and  buyers.  The  result  was 
they  soon  forgot  us.  We  tried  other  forms  of  advertising  to  supplant  the 
News-Gazette,  but  we  found  none  that  was  as  effective.  Our  business  con¬ 
tinued  on  the  downgrade. 

“.After  two  years  we  saw  the  error  of  staying  out  of  the  News-Gazette. 
Arrangements  were  made  again  with  the  News-Gazette  to  carry  Murduck 
Bros,  advertising  into  the  homes  in  this  community.  The  business  began 
to  thrive — but  it  was  too  late.  Seemingly  our  friends  had  forgotten  about 
us.  The  fault  was  ours.  For  too  long  a  time  we  had  failed  to  remind  them 
about  the  splendid  merchandise  and  values  in  our  store.” 


daily.  This  has  a  tendency  to  keep  an 
advertiser  from  over  crowding  the  pages 
of  the  paper  on  Thursday  and  Friday 
to  the  extent  he  otherwise  might  if  al¬ 
lowed  the  same  rate  for  an  occasional 
amount  of  space  used  within  a  period 
and  less  than  daily. 

In  our  papers  an  advertiser  may  use 
10,000  inches  per  year  and  pay  a  higher 
rate  than  the  man  who  uses  5,000  inches 
of  space  but  has  it  in  each  day  of  the  year. 
In  other  words  we  charge  almost  ten  per- 
:ent  more  to  the  advertiser  who  uses  space 
once  a  week  than  to  the  one  who  uses 
space  daily. 

I  believe  that  much  can  be  done  toward 
equalizing  the  advertising  throughout  the 
week  by  personal  efforts  on  the  part  of 
the  advertising  department  and  by  show¬ 
ing  the  advertiser  that  he  gets  better  re¬ 
sults  by  placing  his  advertising  over  three 
or  four  days  and  better  over  six  days, 
than  by  concentrating  on  one  issue  toward 
the  latter  part  of  the  week.  We  have  done 
a  great  deal  of  that  kind  of  work  and  be¬ 
lieve  we  have  educated  our  advertisers 
to  this  plan. 

The  penalizing  of  an  advertiser  is  sound 
business  for  the  publisher  and  in  the  end 
is  of  greater  advantage  to  the  advertiser. 
.After  all  this  is  a  means  of  educating 
the  advertisers  and  proving  the  worth 
of  your  argument  by  results  to  the  adver¬ 
tisers. 


By  William  A.  Thomson 
Director,  Bureau  of  Advertising, 

A.  N.  P.  A. 

^HE  discussion  which  you  propose  to 
invite  concerning  the  custom  of  some 
national  newspaper  advertisers  of  schedul¬ 
ing  their  copy  for  days  on  which  local 
advertising  is  at  its  peak,  strikes  me  as 
being  interesting  and  timely. 

I  believe  the  views  of  newspaper  men 
on  one  hand  and  national  advertisers  on 
the  other  may  well  be  sought  with  a  view 
of  finding  a  solution  to  the  problem. 

My  own  feeling  is  that  when  more  ad¬ 
vertisers  learn  the  value  of  “three-times- 
a-week”  in  the  newspapers  and  understand 
better  that  newspapers  are  read  every  day, 
there  will  be  less  “traffic  congestion”  to¬ 
ward  the  end  of  the  week. 

I  imagine,  hower’er,  there  is  much  to 
he  said  on  both  sides. 


WOULD  RESTRICT  BILLBOARDS 

Texa*  Legitlative  Bill  Impose*  Many 
Regulatory  Measures 

.A  bill  introdiKed  in  the  Texas  Legisla¬ 
ture  by  Representative  Lipscomb  of  Fort 
Worth  would  regulate  billboards  on  the 
highways  and  in  cities,  particularly  at 
dangerous  intersections. 

.All  outdoor  advertising  on  highways 
and  streets  would  be  prohibited  by  the 
measure  and  would  be  placed  not  nearer 
than  300  feet  from  the  roads. 


N.  Y.  PUBUSHERS  FIGHT 
OUTLAW  STRIKE 


Show  Co-operate  Strength  When  50 
Flyboys  Leave  Journal  in  Un¬ 
authorized  Walk-out — Union 
Assisting  in  Discipline 


.An  outlaw  strike  of  flyboys  employed 
by  the  New  York  Journal  early  this 
week  was  signal  for  an  amazing  show  of 
cooperative  strength  on  the  part  of  mem¬ 
bers  of  the  New  York  Publishers  As¬ 
sociation. 

Thirty  flyboys  employed  by  the  Journal 
were  suspended  by  .Andrew  R.  .Arm¬ 
strong,  president  of  Printing  Pressmen’s 
Union  Number  Two  for  failure  to  pay 
dues.  The  remaining  50  members  of  the 
staff  immediately  walked  out  on  March  2. 

A  meeting  of  the  Publishers  Association 
was  called  and  all  members  agreed  to  cur¬ 
tail  production  15  per  cent,  in  order  that 
the  Journal  should  suffer  no  loss,  due  to 
the  outlaw  strike.  New  employes  were 
put  to  work  in  the  Journal  pressroom 
and  within  a  few  days  the  daily  was 
printing  its  normal  editions,  Hearst  offi¬ 
cials  claimed. 

The  New'  York  scale  for  flyboys  is  $32 
for  a  48-hour  week. 

The  serious  New  York  pressman's 
outlaw  strike  of  last  year  originated 
among  the  flyboys,  both  union  leaders  and 
publishers  assert,  and  the  International 
Printing  Pressmen’s  and  Assistants  Union 
of  North  America,  as  a  disciplinary 
measure  refused  them  a  vote  in  union 
affairs.  In  consequence  there  have  been 
several  evidences  of  dissatisfaction  among 
the  flyboys.  This  week’s  walk-out  was 
the  second  within  two  months  experi¬ 
enced  by  the  Journal.  The  other  was 
occasioned  when  the  union  suspended 
several  boys  for  attending  an  illegal 
chapel  meeting. 

With  assistance  of  the  union,  the  New 
York  Publishers  Association  has  laid 
careful  plans  to  fight  any  recurrence  of 
a  general  outlaw  walk-out.  Among 
themselves  they  have  agp'eed,  if  necess¬ 
ary,  to  resort  immediately  to  a  combina¬ 
tion  daily. 


Paper  Company  to  Increase  Stock 

A  special  meeting  of  International 
Paper  Company  directors  has  been  called 
for  March  24,  at  Corinth,  N.  Y.  to  ap¬ 
prove  plans  which  will  enable  the  com¬ 
pany  to  acquire  Canadian  properties,  in¬ 
cluding  the  Riordon  and  Gatineau  paper 
and  timber  holdings.  Stockholders  will 
be  asked  to  approve  an  increase  in  the 
authorized  common  stock  of  the  company 
from  $20,000,000  to  $50,000,000;  to  create 
a  new  issue  of  $50,0(X).000  7  per  cent  pre¬ 
ferred  stock  and  a  new  issue  of  $22,- 
500,000  30-year  6  per  cent  sinking  fund 
mortgage  bonds. 


SYRACUSE  printers! 
WIN  $2  INCREASE 


Arbitrator  Sanctions  Wage  Riie  |^| 
Refuse*  Back  Pay  Because  of 
Dilatory  Tactics — Scale  Now 
$44  Day,  $48  Night 
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(By  Telegraph  to  Editor  &  Published 

Syracuse,  N.  Y.,  March  4 — .\nii,,ir. 
ment  was  made  in  Syracuse  yesterday  btj 
Neal  R.  Brewster,  prominent  lawyer  ' 
city  Comptroller,  of  a  decision  in 
case  of  Typographical  Union  No.  55 
the  four  newspapers  of  Syracuse, 
Post-Standard,  Journal,  Herald,  Tth! 
gram  and  Sunday  .-imeriean.  The  awarj 
of  the  arbitrator  gives  the  unions  a: 
increase  of  two  dollars  a  week,  makb 
the  scale  $^  and  $47  for  a  48-hour  f"^***^. 
until  Oct.  1,  when  an  additional  $1  wl  / 

make  the  scale  $45  and  $48  for  the  vq:  ^ 
up  to  Oct.  1,  1926.  The  new  scale  tha 
averages  $1.35  per  week  for  the  tirs  uil'n.row 
year  and  $2.17  per  week  for  the  secooill".^  in  t 
year  of  the  contract. 

The  printers  demanded  a  scale  of  $1! 
and  $56.  The  publishers  offered  to  cot 
tinue  at  the  scale  of  the  past  two  years# 

$42  and  $45  a  week. 

The  decision  has  a  far-reaching  eSs* 
on  labor  matters  in  New  York  State  aa! 
has  been  anxiously  awaited  by  publislcn 
generally.  Syracuse  publishers  last  Juij 
(lemand^  the  union  carry  out  obligi' 
tions  of  the  last  contract  by  agreeing 
orbitrate  if  necessary.  The  union  stea^l* r  j. 
refused  to  heed  such  request  and  no  pro-  * 
gress  was  made,  until  late  in  Octite, 
when  the  union  offered  to  submit  its  cax 
to  arbitration  in  event  conciliation  failed. 

The  Syracuse  publishers  accepted  sndi 
expression  of  intent,  and  when  condlia 
tion  meetings  adjourned  without  any  pro¬ 
gress  in  December,  plans  were  made  far 
arbitration. 

The  arbitrator  was  agreed  upon  a 
January  and  the  first  hearing  was  hdd 
Jan.  2b.  The  final  hearing  took  place  tk 
last  week  in  February.  The  arbitrator 
refused  to  grant  back  pay  in  his  award, 
his  reason  being  the  union  had  earned 
delay  in  completing  negotiations  for  a 
new  contract  by  refusing  to  join  in  arbi¬ 
tration,  while  the  publishers  wanted 
arbitration  from  the  start. 

Important  working  conditions  as  de 
manded  by  the  publishers  were  estab¬ 
lished  by  the  arbitration  proceedings,  in¬ 
cluding  the  right  of  morning  papers  wWi 
Sunday  editions  to  call  printers  in  Satur¬ 
day  afternoons  as  early  as  2:30  o’clock  to 
work  eight  hours  at  regular  night  pay. 

Under  previous  contract  a  bonus  or  S 
was  required  for  bringing  men  in  for  tht 
shift  starting  before  the  regular  night 
hour,  overtime  also  being  paid  if  the  nw 
worked  beyond  the  eight-hour  period. 

A  new  provision  giving  the  Syraemt 
publishers  the  right  for  a  split  shift,  or 
right  to  start  printers  at  work  in  day 
hours  and  continue  into  night  hours  on  ai 
eight-hour  basis  at  the  night  scale,  was 
established.  Holiday  provisions  wot 
established  for  morning  papers  with  i 
work  night  on  the  eve  of  a  holiday  of 
seven  hours.  On  the  day  of  a  holiday  fcf 
afternoon  papers,  five  hours  will  prevai 
The  union  had  demanded  four  hours  or  a 
holiday.  The  six  holidays  to  be  obserwi 
are:  New  Year’s.  Decoration  Day,  July 
Fourth,  Labor  Day,  Thanksgiving  and 
Christmas. 

The  regular  working  day  demanded  by 
the  publishers  was  continued,  althoud 
the  union  demanded  the  day  shortentd 
to  seven  hours.  Provision  is  made  to 
continue  the  prior  contract  clause  cofr 
cerning  reset  matter  by  which  tht 
Syracuse  publishers  are  not  required  to 
reset  material  received  from  _  outskk 
syndicates  for  publication  in  their  news¬ 
papers. 

•About  275  men  are  affected  by  tSt 
decision  in  the  offices  of  the  newspaper 
The  increase  is  between  $30,000  and 
$40,000  a  year  to  the  four  dailies. 
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Tokio  Man  to  Write  on  U.  S. 

Y.  Yata.  special  correspondent  of  ^ 
Tokio  Hoehi-Shimbun,  is  visiting  in  this 
country  to  write  a  series  of  articles  on 
the  .•\merican  pioneer  spirit. 
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GETTING  THE  NEWS  OUT  OF  SOVIET  RUSSIA 


A.  Mackenzie,  Chicago  Daily  News  Correspondent,  Tells  Graphic  Story  of  Reporter’s  Life  Under 
Communism — Strict  Censorship  Prevails — Press  Regarded  as  Propaganda  Medium 


By  F.  A.  MACKENZIE 

Russian  Correspondent,  Chicago  Daily  News 


Soviet  exile  svslem  is  worse 
than  Czar's. 

Siberia  horrors  damage  Gov- 
erniiieiit  even  more  than  exiles. 

Strict  censorship  prevails  in 
Russia. 

(Government  favors  labor  press, 
is  respectful  of  straight  news  re¬ 
porting,  but  hates  flatterers  who 
later  change  their  stories. 

Every  Russian  newspaper  is  an 
official  or  semi-official  organ. 


c;  there  were  plenty  of  rats  and  vermin. 
;-c  of  niy  earliest  recollections  is  of 
liter  Duranty,  the  brilliant  correspond- 
Kof  the  New  York  Times,  lying  ill  in 
jri  with  a  trench  of  insect  powder  all 
him,  and  a  layer  of  powder  on  the 
pgh  walls.  Duranty  had  his  own  pet 
ts,  who  would  come  out  of  their  holes 
Ithis  whistle. 

The  cold  on  one  occasion  gave  me  ’flu, 
sent  for  a  doctor  who  wrote  a  long 
fwriptlon.  But  applications  at  a  dozen 
ng  stores  failed  to  fill  it.  The  stores 
d  no  drugs.  Thereupon  I  decided.  Xo 
r:gs,  no  ’flu,  and  got  up  and  went  about 
r;  work. 

Russi.!  was  then  swept  by  famine  and 
ptenics.  Four  of  us,  "  ,  " 

iiar,  a  British  (Government  representa- 
;c.  Mr.  Kenworthy,  head  of  the  Amer- 
r.  Quaker  relief,  and  myself,  visited 
brjliik,  a  virulent  centre  of  famine  and 
th'js.  Farrar  died,  *'  ' 

::jgh  by  the  skin  of  his  teeth. 

.\tew  weeks  after  my  arrival,  the  Gov- 
-rent  permitted  me  to  visit  Siberia,  the 
■;  independent  observer  allowed  over 
■t  Urals  since  the  Civil  War.  ’  ‘ 

of  Siberia  there  was  no  footl  to  be 
It  was  not  a  question  of  money. 
Tour  pockets  may  be  full  of  money. 
. .  you  can  starve  to  death  licre," 

”  ‘  ■  outside  Irkutsk. 

which  made  the 
occasion, 

below 
•eight  on  that 


Xansen,  Dr. 

Tlrise  were  great  days  in  1921-2.  Com¬ 
pared  with  them,  life  in  Moscow  today 
seems  tame.  The  Savoy  Hotel  is  now  a 

_  .  _  _  luxurious  establishment,  with  banks  of 

Kenworthy  pulled  flowers  on  each  landing,  and  careful  ser¬ 
vice.  The  rats  have  gone — the  last  were 
killed  in  1923 — and  a  most  relentless  cam¬ 
paign  has  been  waged  against  vermin. 
Prices  are  high.  The  hotel  is  run  for 
In  large  foreigners  by  a  Government  department, 
the  Bureau  Bin,  meaning,  literally  the 
Department  for  Helping  Foreigners,  or 
by  a  slight  play  of  the  Russian  initials, 
a  the  Department  for  Skinning  Foreigners, 

officer  told  me  outside  Irkutsk.  Two  small  rooms  and  a  Itath  cost  when  I 
.  cold  was  severe,  which  made  the  was  last  there,  $13  a  day,  and  everything 
■iiif'ii  worse.  On  one  occasion,  the  else  is  in  proportion.  One  friend  es- 
iii<  ter  touched  66  degrees  below  timated  that  the  butter  for  his  breakfast 
I  lost  231/2  lbs.  in  weight  on  that  each  morning  cost  him  more  than  break¬ 
fast  itself  would  in  the  Hotel  Pennsyl- 
•ighting  adventures,  with  gun  play,  vania.  Xcw  York.  Studying  my  laundry 
very  scarce.  When  I  say  that  I  hill  one  day,  I  found  that  it  would  be 
f-'  carried  a  gun,  except  a  sporting  cheaper  to  bring  in  sufficient  collars  to 
r.  during  the  whole  of  my  residence  in  wear  a  new  one  each  time.  an<l  throw  the 
!  ’a,  I  will,  I  know,  lose  glamour  in  old  away. 

hfyes  of  my  readers.  I  thought  for  a  But,  at  all  events,  one  can  have  all  the 
K,  on  one  occasion,  that  my  policy  was  comfort  one  wants  and  is  prepared  to  p<ay 
f-.e  for,  in  Moscow.  The  city  is  as  safe  as 

It  xas  in  Oufa,  at  the  height  of  the  London  and  safer  than  (Xo,  on  second 
tnr.  There  were  thousands  of  starv-  thoughts  I  will  not  mention  the  .American 
^'families  in  and  around  the  cities,  re-  city  I  had  in  mind).  The  finest  ballet 

-  e-  from  many  parts.  Some  of  these  and  opera,  the  most  modern  drama,  and 
’■--rl  down  dark  streets  at  night  and  many  other  luxuries  are  within  easy 
;  d  and  stripped  chance  travellers,  reach. 

-  cTi  had  been  killed  in  this  fashion  on  From  the  point  of  news  gathering  and 

previous  evening.  news  dispatch,  the  situation  is  not  so  easy. 

I  had  to  find  a  cab,  an  ishvoshtiek,  to  .A  picturesque  writer.  Sir  Basil  Thomp- 
"•jme  to  ‘he  depot  to  catch  the  Siberian  son,  gave  a  glowing  description  in  a  popu- 
B!«ss,  at  2.30  a.  m.  As  I  waited  out-  lar  .American  weekly,  of  the  eager 
'd  a  yard  for  my  cabby  to  emerge,  a  Russian  propagandists  arranging  great 
approached  me  down  the  open  cor-  parades  of  dummy  soldiers  to  impress  the 
"  r  of  a  house.  His  hands  seemed  gullible  correspondents,  and  make  us  be- 
“".gely  elongated.  As  he  stepped  into  lieve  in  Russia’s  military  strength.  The 
fs  open  I  saw  the  reason.  Elach  hand  army’s  real  numbers.  Sir  Basil  explained. 

■'■I  an  automatic,  and  instantly  each  was  five  thousand  men,  not  over  half 

^‘matic  covered  me.  a  million,  as  we  stated. 

^  man  ordered  me  into  the  house.  I  We  old  newspaper  hands  in  the  Savoy 
into  the  open.  He  called  sharply,  laughed  as  we  read  Sir  Basil’s  story. 

-  came  a  second  man,  who  also  covered  The  real  trouble  in  Moscow  is  not  that 

S  with  a  rifle.  I  can  just  remember  the  regular  correspondent  is  deluged  with 

%  with  the  first  comer,  forcing  his  propaganda,  but  that  he  is  left  too  much 
out,  and  using  his  body  as  a  shield  alone.  One  would  think  that  the  Gov- 
-vr.q  the  man  with  the  rifle.  ernment  authorities  did  not  care  for 

Ibxe  came  a  tense  few  seconds.  Then  foreign  opinion,  judging  from  their  treat- 
’‘discovered  who  we  were.  They  were  ment  of  foreign  correspondents.  It  often 
'  cc.  guarding  an  out  station.  They  takes  three  weeks  or  a  month  to  arrange 
I  mistaken  me  for  a  bandit.  a  short  interview,  on  a  point  of  currenl 

I  possessed  a  gun,  I  would  have  interest,  with  one  of  the  leading  officials 
**  and  shot  to  kill.  I  was  confirmed  A  prominent  Australian  journalist  vis- 
‘die  wisdom  of  my  policy.  No  gun.  ited  AIoscow  last  summer,  and  remained 
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ot  the  txnirKeoi,-.  foreiRii  press  who  try  to 
describe  truthfully  what  they  see.  Soine- 
tinies  they  criticize  us,  as  we  think  un¬ 
fairly;  sometimes  they  make  laugliable 
mistakes.  If,  however,  they  try  to  be  just, 
we  like  to  have  them.  I’ut  then  comes  a 
third  class,  we  hate.” 

"Who  are  they?"  I  demanded. 

"They  are  the  correspondents  who,  hav¬ 
ing  no  real  sympathy  with  us,  come  and 
write,  while  they  are  here,  what  they 
think  will  please  us.  We  hate  them  be¬ 
cause  we  know  that  once  they  leave  Rus¬ 
sia  no  lie  will  be  too  mean  for  them  to  in¬ 
vent  to  discredit  us.” 

Some  correspondents  in  Russia  live 
mostly  in  Moscow.  I  adopted  a  different 
course.  I  spent  six  months  or  more  each 
year  travelling  the  land,  from  the  Arctic 
to  the  Mongolian  frontier  and  from  Vlad- 
ivostock  to  the  Polish  frontier.  Here  one 
still  meets  with  adventure,  and  must  be 
prepared  to  act  many  parts. 

(Jn  one  occasion  I  stopped  in  a  village 
at  the  base  of  the  .Altai  mountains,  in 
Central  .Asia,  and  put  up  in  a  farmer’s 
house.  My  host  was  very  despondent. 
His  wife  was  dying  of  an  evil  spell,  cast 
by  a  Tartar  witch  a  few  days  before. 

1  examined  the  woman.  Surely  enough, 
^he  was  dying.  Her  friends  did  not  ex¬ 
pect  her  to  live  beyond  the  next  day. 
Now.  although  some  of  my  .American 
friends  are  unaware  of  it.  1  t(Kj  am  a 
magician.  If  a  Tartar  witch  from  the 
mountains  could  cast  a  spell,  I  could  re¬ 
move  it. 

1  told  the  farmer,  in  the  dying  woman’s 
hearing,  how  fortunate  it  was  that  I  had 
Come  there  that  afternoon.  With  all  due 
Ceremony,  the  spell  was  removed,  and 
'he  witchcraft  vatuiuishcd.  I  backed  up 
my  exorcism  with  hot  tea,  made  on  my 
Tommy’s  cooker,  and  aspirin. 

Two  days  later,  the  woman  was  work¬ 
ing  again  in  the  lields. 

.\ly  departure  from  Russia  was  due  to 
my  desire  to  serve  the  Russian  people.  I 
became  greatly  aroused  hy  the  stories  that 
reacherl  me  of  the  fate  of  the  political 
exiles.  I  visited  the  Kuropean  .Arctic  and 
returned  to  Central  Siberia,  to  see  for 
myself.  When  I  got  back  to  .\Joscow, 
having  already  made  my  plans  to  leave, 
I  handetl  in  a  1400  word  dispatch  to  the 
authorities  denouncing  the  Soviet  exile 
system  as  worse  than  the  Czarist  system, 
and  giving  many  details.  , 

The  authorities  were  not  very  angry. 
In  the  end  they  will  iind  that  the  exile 
system  is  damaging  them  more  than  it 
is  hurting  the  exiles,  and  they  will  end 
it.  Hut  for  the  moment,  my  time  of 
opportunity  in  Russia  had  gone. 

This  article  is  already  too  long.  There 
are  many  other  aspects  of  the  life  of 
correspondents  in  Russia.  Of  those,  and 
of  my  colleagues,  the  F.niTOR  &  Pt’B- 
i.isMKR  will  perhaps  permit  me  to  write 
on  .inother  occasion. 


CONTRACTS  SIGNED  FOR  NEW  HOME  OF  CLEVELAND  NEWsi 
HUGE  $2,000,000  LIMESTONE  STRUCTURE 
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How  the  new  $2,000,000  home  of  the  Cleveland  Hews  and  Sunday  News-Leader  will  look  when  completed. 


ADS  BU1LX>  HUGE  BUSINESS 


Kanaaa  City  Milling  Company  Sales 
Now  $2,000,000  a  Year 


The  Southard  Feed  &  Milling  I'om- 
pany,  Kansas  City,  Kan.  through  the 
Mullins  Advertising  Agency  of  Kansas 
City,  Missouri,  are  now  launching  their 
fifth  advertising  campaign  to  run  through 
the  spring  and  early  summer  in  agricul¬ 
tural  and  city  newspapers  for  their  mill¬ 
ing  product  ‘'Start-tn-Finish”  Chick  Feed. 

In  1020  this  linn  was  selling  about 
$4,(X)0  annually  of  this  product  and  was 
doing  approximately  a  $4(),(K)0  annual 
business  in  staple  feeds.  They  began  ad¬ 
vertising  in  1921  when  a  few  hundred 
dollars  were  grudgingly  “risked”  on  an 
.advertising  program  which,,  however,  was 
supported  by  a  well  planned  merchandis¬ 
ing  policy.  Their  .sales  increased  300  per 
cent  the  first  season  and  since  that  time 
have  grown  rapidly  and  steadily  until  they 
are  now  over  $.s00.000  a  season  on 
“Start-to-Finish”  which  has  been  used 
as  a  leader  to  establish  their  general  line 
of  feeds  with  dealers  and  consumers.  .As 
a  result  of  this  advertising  and  sales  piolicy 
their  volume  of  business  is  now  run¬ 
ning  in  excc'S  of  s:2.0<K).000  yearly. 

This  account  was  created  and  has  been 
handled  during  this  time  hy  the  Mullins 
Advertising  .Agency  which  announces  that 
the  192.‘i  campaign  will  represent  an  in¬ 
crease  of  100  per  cent  over  l‘)24. 


WriTHIX  30  days,  ground  will  be 
”  broken  for  the  new  !s2,000,0(K(  home 
of  the  Cleveland  Xezvs,  at  I’aync  ave¬ 
nue  and  F.  18th  street,  Cleveland,  ac¬ 
cording  to  George  F.  Moran,  chairman 
of  the  board  of  both  ixipers.  .A  live- 
story.  monumental  tyiie  structure  is  to 
rise,  and  it  will  be  devoted  exclusively 
to  the  publication  of  these  ncwsiwpers. 
Contracts  signed  last  week  call  for  com¬ 
pletion  of  the  building  by  Jan.  1,  1926. 

Complete  new  meclianical  equipment 
will  be  installed,  Mr.  Moran  said,  giving 
the  papers  the  utmost  in  modern  printing 
devices,  and  amplifying  present  facilities 
until  there  will  be  nothing  in  the  country 
in  any  way  superior,  in  point  of  service. 
1).  R.  Hanna,  Jr.,  president  and  general 
manager  of  the  company,  said  the  land 
and  building,  as  planned,  represent  an 
outlay  of  $2,000,00(1. 

There  will  be  a  facade  of  Indiana  lime¬ 
stone  and  advanced  ideas  will  be  used  in 
the  matter  of  making  the  structure  fire¬ 
proof,  in  ventilation,  appearance  and 
lighting.  The  site  on  which  the  structure 
will  rise  extends  130  feet  along  Superior 
avenue  on  one  end  and  Payne  avenue  on 
the  other,  running  289  feet  deep  along  E. 

1 8th  street. 

The  architects  are  Crowell  &  Little, 
nf  Cleveland. 

The  building  fronting  along  two  main 
tboroughfares  offered  opportunity  for  the 
installation  of  stores  which  would  con¬ 
tribute  revenue  and  thereby  help  reduce 
the  overhead,  but  Mr.  Hanna  adhered  to 
the  belief  that  the  building  but  serve  a 
single  purpo.se  and  be  sustained  by  the 
lirnduct  which  it  serves. 

Entrance  to  the  building  will  be  through 
a  spacious  lobby,  finished  in  marble,  with 
interior  finishings  in  rich  bronze.  The 
main  floor  will  be  two  full  stories  high, 
and  on  this  floor  will  be  located  the  dis¬ 
play  and  classified  advertising  depart¬ 
ments.  On  this  floor  will  also  be  the 
press  room,  in  which  will  be  installed 
twenty-unit  super-speed  presses.  These 
twenty  presses,  linked  together,  will  print 
5.(K)(1  papers  a  minute,  Mr.  Hanna  says. 
There  will  be  five  points  of  delivery  on 
this  great  machine  from  which  complete 
editions  of  the  News  will  emerge  printed, 
folded,  counted  anil  stacked  and  ready 
for  the  carrier  to  hand  to  the  reader. 
.A  fifteen-cylinder  color  press  al.so  will 
be  installed,  for  use  in  publication  nf  the 
Sunday  comics  and  magazine  sections  in 
colors. 

.A  visitors  gallery  will  extend  along  the 
southcrlv  side  of  this  room,  and  here  will 


be  located  reception  and  consulation 
rooms  and  the  offices  of  Martha  Lee,  who 
conducts  the  woman’s  page ;  Edna  K. 
Woolcy,  special  editorial  and  feature 
w'riter;  John  T.  Hourke,  political  editor; 
-Archie  Bell,  dramatic  critic,  and  the  de¬ 
partments  which  will  house  the  motion 
picture  and  commercial  artists’  quarters. 
Executive  and  editorial  offices  will  be  on 
the  second  floor. 

The  third  floor  will  house  the  me¬ 
chanical,  stereotyping,  and  engraving  de¬ 
partments,  as  well  as  the  studios  of  the 
art  department.  This  third  floor,  count¬ 
ing  the  gallery  and  two-story  height  of 
floor  one,  is  really  the  fourth  floor. 

On  the  top  floor  will  be  located  what 
Mr.  Hanna  thinks  is  an  innovation  in 
newspaper  circles.  This  flour  will  be  set 
aside  as  a  recreation  department,  with  an 
auditorium,  assembly  hall  and  a  stage. 
These  will  be  available  for  civic  gather¬ 
ings,  lectures,  entertainments,  and  as  a 
gymnasium  for  Cleveland  News  employes. 
Two  high  speed  passenger  elevators  will 
operate  between  floors. 

In  the  basement  will  be  the  storage  de¬ 
partment,  where  the  newsprint  will  be 
kept.  In  giving  out  news  of  the  plans, 
Mr.  Hanna  said: 

“The  breaking  of  ground  for  this  new 
building  which  is  to  be  the  future  home 
of  the  News  will  be  the  culmination  of 
more  than  two  years  spent  in  study  and 
in  research  with  the  object  of  giving 
Cleveland  the  most  modern  newspaper 
plant  in  this  or  any  other  country.  Our 
en.gineers  and  architects  have  searched 
out  ami  preserved  the  best  features  to  be 
found  in  the  most  mcxlern  of  the  news¬ 
paper  plants  in  the  metropolitan  cities  of 
America  torlay  and  we  have  incorporatetl 
those  we  found  to  he  practical  for  our 
use  in  the  plans  for  this  new  building. 
The  opening  of  this  building  will  also 
mean  a  new  chapter  in  the  progress  and 
growth  of  the  Xews,  and  we  hope  that 
it  will  prove  both  a  civic  and  physical 
asset  to  the  city,  and  a  synihol  uf  the 
progress  of  Cleveland.” 

The  present  puhlication  offices  of  the 
Cleveland  Xews  occupy  four  floorj  in  the 
I.eader-News  building,  a  15  story  struc¬ 
ture  constructed  by  the  late  I).  R.  Hanna, 
.‘'r..  shortly  after  he  purchased  the  Xews 
and  the  former  Chvcland  Leader  and 
assumed  the  editorial  direction  of  these 
two  publications. 

The  hasement  was  constructed  cspec-- 
ially  as  the  press  room,  the  classified  ad¬ 
vertising  offices  occupying  a  portion  of  the 
main  floor  and  the  display  advertising. 


accounting,  and  circulation  offices  ocra 
ing  the  second  floor.  The  fourteenth 
is  devoted  to ‘the  editorial  and  e.xec 
offices  and  the  fifteenth  fliMsr*  to  the  c:-; 
posing  room,  sterotyping,  engraving  a 
other  mechanical  departments. 

The  Xews  came  into  possession  of 
Hanna  interests  in  1912,  through  thep 
chase  of  the  paper  from  Mr.  tTharles 
Gtis,  and  Mr.  Hanna  immediately  lx. 
his  plans  for  a  modern  publication  p.^ 
to  replace  the  obsolete  structure  the 
occupied  by  both  the  News  and  iti 
Leader. 

Present  officers  of  the  Cleveland  Ck- 
pany  are  George  F.  Moran,  chairman 
the  board;  Dan  R.  Hanna,  Jr.,  pre>i(i: 
and  general  manager ;  Mark  A.  Ham 
vice-president  and  J.  J.  Levins,  treasure 
These  with  the  addition  of  Carl  E 
Htuina,  compose  the  board  of  (lirectir' 
T.  .A.  Robertson  is  managing  editor 


Phi  Beta  Kappa  Key  for  Editor 


Henry  Rising,  president  and  editor 
the  Spokane  Chronicle,  was  recer.’: 
initiated  into  Phi  Beta  Kappa  honor: 
scholastic  fraternity  as  an  alumnus  rar 
ber  of  the  Cornell  College  (low 
chapter,  recently  organized.  Initia:’ 
took  place  at  Whitman  College,  Wa 
Walla,  Wash.  Mr.  Rising  was 
uated  from  Cornell  College  in  1889. 


Alden  Heads  Nebraska  Prew 


Joseph  G.  Alden  of  the  York  Repri 
can  was  elected  president  of  the  Xebrei 
Press  Association  at  a  recent  meetir; 
held  in  connection  with  the  first  and 
Journalism  Week  of  the  University 
Xebraska.  W.  A.  Brown  of  the  Fn 
Sentinel  was  named  vice-president;  Fr: 
O.  Edgecombe,  Geneva  Sit’nal,  treasurr 
and  Miss  Xaomi  Buck,  secretary. 


"Ma”  Ferguson  Appoints  SecreUrJ 


Mrs.  Clara  Ogden  Davis,  newspj;^ 
woman  of  Houston,  Te.x.,  has  been  ffi’ 
personal  secretary  to  Governor  Mir* 
.A.  Ferguson.  Mrs.  Davis  has  been  cr 
nected  with  the  Fort  Worth  Recori,^ 
I'ort  Worth  bureau  of  the  Dallas  .\* 
and  the  Houston  bureau  of  the  GatR'^ 
-Vi’Ti’.r,  Pallas  S^nos  and  San 
Fxpress..  She  was  sent  to  Londons- 
year  by  her  papiers  to  cover  the  cont^ 
tions  of  the  .\ssociatcs  .Advertising  0^ 
nf  the  World  and  the  .American  Bar  .• 
sociation. 
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BUILDING  A  BUSINESS  THROUGH  NEWSPAPERS 


iShredded  Wheat  Company  Has  Spent  $10,000,000  in  Dailies  in  20  Years — **It  Was  a  Remarkable 
Investment,”  Says  Truman  A.  DeWeese,  Vice-President  —  His  Firm  Spending  $500,000 

This  Year  in  350  Newspapers. 


iTHE  Shredded  Wheat  Company  this  ■- 

year  is  spending  $5(K>.tKKl  in  news- 

1  paper  advertising,  divided  among  350  "i  the  magazines,  but  yon  will  have  to 
&ies  throughout  the  United  States.  ii>e  the  newsixiiiers  to  move  the  goods 
in  20  years  the  same  comp;my  spent  oU  the  dealers’  shelves.  In  other  words, 
jlO.lKXl.OOb  in  advertising  using  the  same  '•  you  are  going  to  do  intensive  advertis- 

ing  you  will  have  to  use  the  newspapers. 
Why?  "The  billboard  has  its  value — in  fact 

The  question  was  answered  with  linality  all  kinds  of  outdoor  advertising  has  a 
t  n  Feb.  27,  by  Truman  A.  DeWeese,  vice-  value — that  value  deiK*nding  uptni  the  way 
proklent  of  the  Shredded  Wheat  Com-  in  which  the  advertising  is  done  and  the 
pjny,  speaking  before  the  newspaper  state  in  which  the  billboards  are  used, 
division  of  the  Advertising  Club  of  New  Billboards  arc  more  valuable  in  California 
[York.  than  they  are  in  New  York  City.  If 

"Because",  he  said,  “we  have  found  you  could  erect  a  billboard  out  in  the 
definitely  that  newspaper  advertising  is  center  of  a  large  field  and  could  seat  a 
a  sound  investment.  great  many  thousand  people  in  front  of 

"Our  business  has  been  built  up  by  ad-  it.  and  then  surround  the  billlxiard  with 
\ertising  ”,  he  continued.  “All  advertis-  the  telegraphic  and  local  news  of  the  day, 
;ng  is  good.  We’ve  done  all  kinds  of  you  would  be  approximating  the  newspa- 
idvertising.  But  it  is  true  we  have  gradu-  ixr  in  value,  hut  you  would  not  equal 
ally  come  to  concentrate  on  newspaper  it. 

advertising.  "Street  car  advertising  is  gos)d.  especi- 

"The  newspaper  was,  we  found,  the  ally  for  those  products  that  depend  upon 
only  medium  with  which  we  could  do  pictorial  attention  value  rather  than  upon 
mten.sive  advertising  to  a  great  number  argument.  But  when  1  get  into  a  street 
of  people  living  in  separate  localities.  car  in  my  home  town  it  has  been  my 
"Newspaper  advertising  is  national  ad-  observation  that  most  of  the  passengers 
vertising  localized.  We  know  newspaper  have  their  noses  buried  in  newspapers, 
advertising  bas  p;iid  us,  and  therefore  we  The  only  persons  in  the  car  wlu>  really 
use  it.  have  their  faces  within  reading  distance 

"When  I  came  tf)  the  Shredded  Wheat  of  the  street  car  car<ls  are  the  strap- 
Ccimpany  20  years  ago,  we  had  only  one  hangers,  and  they  are  generally  so  mad 
factory.  Today  we  have  four  factories,  that  the  reaction  to  the  car  .advertising  is 
and  we  are  building  a  fifth  near  London,  not  goiMl.  The  simple  fact  is  that  while 
England.  the  billboard  and  the  street  cars  are  good 

"Today  we  are  turning  out  4.0(K).0fl0  mediums  of  advertising,  they  don't  go 
cases  of  shredded  wheat  a  year.  I'.ach  into  the  home  and  hence  there  is  lacking 
case  contains  50  packages.  that  intimate  relation  with  the  family 

"Twenty  years  ago  our  stock  sold  at  that  is  established  by  the  newspaper  and 
$5  a  share.  Today  it  sells  at  l?Ls9  a  the  magazine. 

share  and  pays  a  10  per  cent  dividend.  “As  1  .said  in  the  beginning  of  my  talk, 

"With  the  cost  of  production  and  the  I  assume  that  I  was  asked  to  talk  on 
cost  of  doing  business  remaining  about  newspa])er  advertising  because  I  have 
the  same,  any  increase  in  volume  of  sales  been  a  large  user  of  newspaper  space.  I 
means  increased  profits  and  lower  prices  have  spent  about  $10,0(K).(KH)  in  the  news- 
to  the  consumer.  When  I  came  with  the  papers  in  the  last  twenty  years,  and  I 
Shredded  Wheat  Company  the  newspaper  am  still  using  the  newspapers.  We  are 

(advertising  cost  a  dollar  a  case.  Under  using  the  newspapers  because  we  can 
our  appropriation  for  1925  and  our  prob-  reach  the  largest  numln'r  of  possible  con- 
ible  volume  of  sales,  the  newspaper  adver-  sumers  in  each  city  and  town  and  because 


■  you  ill  the  face,  and  after  a  while  you 

liiid  yourself  thinking  Wrigley  when  you 
it  is  the  only  kind  of  .advertising  that  co-  think  of  chewing  gum.  and  you  think 
ordinates  with  our  sales  and  sampling  ‘Salada’  when  you  think  of  tea. 
campaigns.  "That’s  the  psychology  of  it,  and  that's 

“We  have  about  500.000  distributors  the  reason  Wrigley  owns  Catalina  Is- 
of  Shredded  Wheat.  If  we  ask  one  of  land.  Tliat’s  the  reason  you  think  ‘O’- 
the.se  -etailers  how  he  would  like  to  have  .Sullivan’  when  you  think  of  rublK-r  lieeB 
us  advertise  in  order  to  help  him  sell  —not  because  you  bought  a  paper  to  read 
Shredded  Wheat,  he  usually  has  but  one  .ibout  O’Sullivan’s  heels,  hut  because  you 
answer — ‘Use  the  newspapers;  they  go  have  unconsciously  absorb^  from  the 
into  the  homes  of  all  my  customers.’  i<lea  that  O’Sullivan  makes  rubber  heels. 

“He  is  not  sure  about  the  magazines  ".•Xiid  so  we  finally  conclude  that  Chief 
or  the  street  cars,  but  of  one  thing  he  is  Justice  Taft  uttereil  a  great  truth  when 
certain,  and  that  is  that  every  one  of  his  he  said,  while  playing  golf  with  a  friend, 
customers  reads  every  morning  and  eve-  'I  know  what  advertising  is — it’s  dam 
ning  the  local  newspaper.  nable  iteration.’ 

“I  have  called  the  newspaper  ’The  “In  other  words,  after  reading  an 
Royal  Road  to  the  Consumer’  because  advertisement  over  and  over  again,  dav 
nothing  can  comp:ire  to  it  as  an  avenue  after  day,  you  are  apt  to  say,  ‘Damm  it 
of  approach  to  the  inner  shrine  of  the  but  every  time  you  .say  ‘Damm  it’  the  ad- 
family  circle.  vertising  has  ma<le  a  deeper  impression. 

“It  is  the  King’s  Highway  to  the  Pur-  and  these  multiplievl  impressions  lix  the 
chasing  Power  of  the  People.  If  you  name  and  nature  of  a  prodiKt  indeliblv  in 
were  to  knock  on  the  door  of  every  home  the  human  mind. 

in  Xew  York  and  try  to  get  across  a  “When  the  magazines  want  more  sub- 
message  about  Shredded  Wheat,  you  scribers  they  go  after  them  by  adverti- 
would  not  be  admitted  to  any  of  them,  ing  in  the  newspapers.  The  magazine 
but  in  the  newspap«-r  you  walk  right  up  publishers  are  wise,  sagacious  busine?- 
to  the  breakfast  table  in  the  morning,  or  men.  When  the  .American  Telephone  an<l 
you  sit  in  the  family  circle  around  the  Telegraph  Company  wants  to  create 
evening  lamp.  good-will  it  advertises  in  the  newspaper-. 

“Through  the  evening  newspiiper  you  “When  the  consolidated  Power  Corn- 
steal  softly  and  noiselessly  into  the  Holy  panics  of  Niagara  Falls  want  to  break 
of  Holic.s — the  family  bed-chamber,  from  down  prejudice  and  create  a  friendlv 
which  the  rest  of  the  world  is  shut  out,  attitude  toward  their  business  they  edu- 
where  Dad  and  Mother  can  solve  cross-  cate  the  people  through  the  newsixiixTs. 
word  puzzles  away  from  the  noise  and  “When  public  utility  corporations  un¬ 
distractions  of  the  world — and  bear  in  dertake  to  justify  what  may  appear  to 
miml  that  wherever  the  cross-word  puzzle  be  excessive  charges  for  service  they 
goes,  there  you  can  go  with  a  message  use  the  columns  of  the  newsiiaper- 
about  SbreeWed  \\  heat.  "The  most  interesting  pages  in  the 

“And  don  t  think  for  a  minute  your  newsjiapers  of  tixlay  are  the  advertising 

message  is  not  read.  Just  keep  in  rnind  pages.  That  is  because  they  contain 

the  fact  that  most  of  the  impressions  real  news  that  has  a  vital  interest  to  the 

made  by  advertising  are  uncon.scious  im-  average  home.  In  the  newspaper  the  ad- 

pressions.  Of  course  you  don’t  buy  a  vertising  is  in  an  atmosphere  of  news, 
newspaper  to  read  the  .advertisements.  It  is  invested  with  vital  news  interest  by 
\  on  buy  a  newspaper  to  read  the  news  of  jts  surroundings.  .And  this  lea<ls  me  to 
the  world  and  of  your  own  town — but  say  that  if  an  advertisement  is  to  attract 
there  is  Wrigley  and  Salada  Tea  staring  any  attention  in  a  newspaper  it  must 


thing  will  cost  about  twenty  cents  a  case. 
These  are  some  fundamental  facts  about 
advertising  which  we  must  get  firmly 
established  in  our  minds  before  we  can 
talk  advertising  or  sell  advertising.” 

Mr.  DeWeese  told  how  last  year  news¬ 
papers  were  used  in  a  recipe  contest  con¬ 
ducted  by  the  Shredded  W’heat  Com- 


INDIANA  ASSOCIATED  PRESS  EDITORS 
MEET  IN  INDIANAPOUS 


have  ‘news’  interest. 

“While  many  newspttpers  give  a  pre¬ 
dominating  prominence  to  the  vices  of  the 
idle  rich  and  the  crimes  of  the  under¬ 
world,  most  newspapers  feature  the  re¬ 
ligious  aiul  educational  movements  that 
tend  to  promote  the  cultural  refinements 
and  decencies  of  life.  In  most  cities 


“We  only  offered  $1,500  in  prizes”,  he 
explained.  “And  we  only  used  150  news¬ 
papers  in  small  towns. 

“The  campaign  lasted  only  three 
‘  months,  using  a  small  two-column  ad¬ 
vertisement  twice  a  week.  But,  neverthe¬ 
less,  more  than  100,000  women  tCKik  part. 
One  woman  sent  in  750  recipes.  If  that 
isn’t  advertising  response  I  don’t  know 
»hat  is.” 

Before  enlarging  on  his  praise  for  news¬ 
paper  advertising,  Mr.  DeWeeset  dis¬ 
cussed  other  media. 

“Billboard  advertising  is  good,  so  is 
magazine  advertising  and  street  car  ad¬ 
vertising.  It  is  simply  a  question  as  to 
the  relative  value  of  advertising  media. 
Given  a  fixed  appropriation  by  a  board 
of  directors,  how  are  you  going  to  spend 
It  to  get  the  best  results  and  secure  the 
largest  sales?  It  all  depends  on  the  com¬ 
modity  to  be  advertised,  tbe  sales  policy 
and  the  methods  of  distribution, 
t  “If  you  were  selling  an  article  which 
I  must  necessarily  appeal  to  a  small  ]K‘r- 
!  centage  of  possible  purchasers  scattered 
thinlv  over  the  United  States,  then  the 
m^zine  is  naturally  your  Ix-st  and 
cheapest  medium,  but  when  you  come  to 
;  a  food  that  ought  to  be  eaten  by  one  hun- 
j  dred  and  ten  million  jK’ople  you  will  na- 
jnrally  select  a  medium  that  reaches  the 
“VRcst  number  of  possible  consumers  in 
«ery  locality,  every  day  in  the  year.  .A 
■nod  priKluct  may  be  given  national  fame 


where  the  municipal  governments  are  rot¬ 
ten  or  inefficient  the  people  have  to 

depend  upon  the  newspapers  to  uncover 
crime  and  to  drive  the  thieves  and  crooks 
out  of  public  office.  In  this  respect  the 
newspapers  are  doing  better  than  the 
magazines.  Have  a  look  at  the  average 
news-stand  in  your  city.  You  will  find 
the  foulest  collection  of  smut  and  filth 
ever  offered  to  an  unsuspecting  public 
in  the  name  of  ‘literature.’  These  mag¬ 
azines  should  be  suppressed  and  the 

greedy  scoundrels  who  print  the  stuff 

should  be  put  in  jail.  No  respectable 

advertiser  doing  a  decent  business  and 
marketing  a  legitimate  product  will  want 
to  be  seen  in  these  publications. 

“\Ve  are  all  agreed  that  the  newsiiajier 
is  the  only  medium  for  local  advertising, 
but  how  about  national  advertising?  The 
answer  is  that  advertising  that  is  done 
in  the  newspapers  of  three  or  hour  hun¬ 
dred  cities  covering  the  entire  United 
States  is  national  ailvertising.  It  is  lo¬ 
calized  advertising  done  in  a  national 
way.  If  you  have  a  national  distribution 
for  a  food  provluct  that  is  made  for  the 
entire  human  family  you  can  reach  the 
large.st  number  of  possible  consumers 
by  using  tbe  newspaiier  in  each  city  and 
town.  It  is  the  only  medium  in  which 
you  can  do  up-to-the-minute  advertising. 
Other  mediums  cover  tiu'  country  thinly 
and  have  a  long  life,  hut  the  newspaper 
makes  a  quick,  definite  impression  and 
multiplies  itself  many  times  with  the 


Rudolph  H.  Horst,  managing:  editor.  South  Bend  Tribune,  was  elected  temporary  president 
of  the  Indiana  Associated  Press  Editorial  Association  at  a  meeting  held  in  Indianapolis, 
March  1.  Others  elected  were  Edward  J.  Fehn.  vice-president,  and  John  L.  Stuart,  secretary. 
Representatives  of  large  Indiana  newspapers  and  the  Associated  Press  attended  the  meeting. 
In  the  picture  are,  front  row  (left  to  right)~Milton  Garges,  New  York,  chief  of  traiBc  of  the 
Associated  Press:  E.  T.  Wolford,  Chicago.  Associated  Press;  Rudolph  H.  Horst.  South  Bend 
Tribune:  Edgar  T.  Cutter.  Chicago,  superintendent.  Central  Division,  Associated  Press;  Edward 
J.  Fehn.  Evansville  Courier  and  Journal;  John  L.  Stuart.  Indianapolis  correapondent.  Asso¬ 
ciated  Press.  Back  row  (left  to  nght)~Harry  E.  Guthrie.  Muncie  Star;  Oscar  G.  Foellinger. 
Fort  Wayne  News-Sentinel:  Ross  S  Nelson,  Fort  Wayne  Journal-Gazette:  Miller  EUingham. 
Fort  Wayne  Journal-Gazette:  Frank  £.  Harrold.  Muncie  Star;  Boyd  Gurley.  South  Bend 
News-Times. 
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largot  pujsiblc  au(ln.-iii:f  in  a  B'vfn  area. 

“In  a  new.^imper  the  advertising  can 
he  made  seaxmahle  and  timely.  You  can 
take  advantage  of  clianging  seasons,  senti¬ 
ments  and  styles.  Yon  can  a<lvertise 
ruhl)ers  on  a  rainy  day  and  furs  on  a  cold 
day.  In  a  new'paper  you  can  take  timely 
a<lvantagc  of  jmblic  interest  in  stirring 
<liiestions.  local  or  national. 

"In  the  newspaiH-r  your  advertising 
message  goes  into  the  liomc  along  with 
the  President's  message  to  Congress. 
Thousands  of  curious  .Xmericans  follow 
with  eager  curiosity  the  social  cavortings 
of  the  Prince  <if  Wales  among  the  smart 
set.  His  every  act  is  chronicled  in  color¬ 
ful  detail  that  captivates  the  .\merican 
imagination — and  along  with  all  this  de¬ 
scription  of  his  daily  doings  goes  the 
message  of  the  advertiser. 

"Wliile  the  Secretary  of  State  talks  to 
ministers  and  plenipotentiaries  about  dis¬ 
armament,  the  advertiser  talks  to  the 
same  audience  alxnit  his  wares.  The 
same  audience  that  reads  about  the  birth 
of  Alice  Longworth’s  baby,  or  with 
feverish  anxiety  follows  the  work  of  the 
men  who  are  digging  for  Floyd  Collins 
in  the  Kentucky  cave,  also  reads  the  news 
about  .'\unt  Jemima’s  Pancake  Flour  and 
Heinz’s  Baked  Beans. 

“■•Mong  with  the  bedtime  stories  that 
enthrall  the  imagination  of  childhood 
goes  the  statement  that  ‘Lucky  Strike 
Cigarettes’  are  toasted.  The  duration 
of  the  public  mind  in  preparation  for  the 
recent  eclipse  of  the  sun  was  probably 
the  greatest  piece  of  educational  work 
ever  done  by  the  .American  press. 

“Columns  and  columns  of  historical 
and  astronomical  facts  were  prepared  for 
the  information  of  the  common  people, 
the  lettered  and  the  unlettered.  And 
along  with  these  columns  was  printed 
the  up-to-date  merchandising  news  of 
Macy  and  Wanamaker. 

“Isn’t  this  the  Royal  Road  to  the  Con¬ 
sumer?  Is  there  any  other  road  to  the 
consumer  which  compares  with  it  in  dig¬ 
nity  and  intensity  of  human  interest? 
The  newspaper  comes  into  the  family 
circle  every  morning  or  every  evening. 
It  knows  your  friends  and  your  neigh¬ 
bor’s  friends.  It  chronicles  events  and 
activities  that  are  closely  related  to  their 
interests.  Its  columns  pulsate  with  the 
social  and  industrial  life  of  the  com¬ 
munity  in  which  your  customers  live.  It 
carries  the  news  of  the  town  into  the 
home  of  the  dealer  who  sells  your  goods. 

“Enterprise  is  a  contagious  thing  and 
if  your  dealer  sees  your  advertisement 
in  his  home  paper  every  day,  it  awakens 
in  him  a  spirit  of  co-oi)eration.  The 
newspaper  has  chronicled  the  doings  of 
his  family  for  generations.  The  files  of- 
the  paper  contain  his  family  history,  the 
weildings.  the  deaths,  the  annversaries. 
It  is  his  source  of  information  regarding 
his  party,  his  church,  his  lodge.  It  is 
because  of  this  intimate  relation  to  the 
homes  that  the  newspaper  occupies  a  field 
of  its  own  as  a  meilium,  indispensable 
to  the  advertiser  who  must  have  a  wide 
distribution  for  his  products  in  order  to 
secure  the  volume  of  business  that  will 
yield  a  profit  on  his  investment.” 

Mr.  DeWeesc  was  introihiced  to  the 
New  York  advertising  men  by  Edwin 
S.  Friendly,  business  manager  of  the 
.Vc7i'  York  Sun,  as  “author,  journalist, 
business  and  advertising  man.”  He  was. 
he  jiointed  out.  at  one  time  editorial  writer 
on  the  old  C/iiVago  Thncs-Hcrald. 

Other  prominent  newspaper  men  and 
advertising  men  who  heard  the  address 
were  B.  Butterworth.  advertising  man¬ 
ager  of  the  Knv  York  limes;  F.  St. 
John  Richards.  .9t.  Louis  Glohc-Dcmo- 
erat ;  Rowe  Stewart,  f^liiladelphia  Rec¬ 
ord;  Hugh  Burke,  Philadelphia  Public 
Lcd^’cr  and  .Vftt'  York  f.vening,  Post, 
and  William  H.  Dodge,  president  of  the 
Allied  Newspapers. 
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Karl  W.  Kessler 
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.Allen  McCoy 


WEAF  URGING  NEWSPAPER  TIE-UP  WITH 
RADIO  ADVERTISING 


‘Broadcasting  Only  Supplemental  Advertising”  A.  T.  & 
Official  Says — Rates  for  “Space  on  the  Air”  Increased 
— Selling  11 -Station  Hook-up 


T. 


l^ATIONAL  advertisers,  broadcasting 
^  from  stations  furnished  programs  by 
the  American  Telephone  and  Telegraph 
Company,  are  being  urged  to  hook-up 
their  radio  campaigns  with  the  printed 
word,  W.  J.  Ensign,  A.  T.  &  T.  official 
informed  Editor  &  Pi'iti.isiiKR  this  week. 

“Radio  broadcasting  is  only  supple¬ 
mental  advertising.  It  cannot  take  the 
place  of  any  other  existing  media,”  Mr. 
Ensign  said. 

“\Vc  do  not  say  there  is  any  direct  sales 
appeal  on  the  air. 

“Wc  make  a  point  to  urge  upon  our 
clients  the  necessity  of  hooking  up  their 
broadcasting  campaign  by  buying  space 
in  newspaper  advertising  columns.” 

Editor  &  Pubi.i.sher  this  week  had 
sought  a  radio  publicity  solicitor  of  the 
.•\.  T.  &  T.  to  find  out  just  what  was 
being  told  national  advertisers  to  “sell” 
them  on  the  advantages  of  the  new  busi¬ 
ness  of  amusing  radio  fans  in  the  name 
of  advertising. 

Mr.  Ensign  and  other  salesmen  of  air 
space  detailed  the  arguments  they  were 
presenting  advertising  managers  of 
corporations  with  money  to  spend  and  the 
desire  to  build  “good  will.” 

“For,”  said  Mr.  Ensign,  “we  do  main¬ 
tain  that  radio  advertising  builds  good 
will.  It  humanizes  the  printed  page,  en¬ 
hances  the  interest  and  attention  value 
of  it.” 

Advertising  agencies  and  advertisers 
themselves,  who  are  gaining  admittance 
of  their  names  and  client  names  into 
•American  homes  by  radio,  supported  the 
-A.  T.  &  T.  in  its  arguments. 

The  A.  T.  &  T.  pays  a  IS  per  cent 
commission  to  agencies  who  purchase  air 
space  for  clients. 

“Broadcasting  is  used  to  get  a  lead 
into  the  homes,”  said  William  H.  Rankin, 
president  of  the  William  H.  Rankin 
.-Agency. 

“It  is  not  a  primary  medium.  News- 
pajK-rs  must  be  used  to  clinch  the  sale. 

“For  every  dollar  spent  in  broadcast¬ 
ing,  $100  should  be  spent  in  newspaper 
space.” 

The  B.  F.  Goodrich  Company,  Rankin 
client,  is  a  regular  broadcaster  from  .A. 
T.  &'  T.  stations.  Its  newspaper  schedule 
calls  for  full  page  copy  in  65  newspapers 
to  tie-up  with  its  radio  concerts  by  the 
Silvertown  orchestra,  Mr.  Rankin  said. 

The  “good  will”  building  promise,  and 
the  statement  made  by  .A.  T.  &  T.  that 
through  its  hook-up  of  11  stations  it 
reaches  a  “potential  audience”  of  15.000,- 
000  radio  fans,  are  the  main  talking  points 
in  the  sales  argument. 

.-And  to  gain  the  “good  will’’  f)f  this 
“potential  audience”  national  advertisers 
will  spend  about  $1,000,000  this  year,  ac¬ 
cording  to  present  indications. 

This  ultra-conservative  estimate  is 
based  upon  the  .A.  T.  &  T.  present  list  of 
broadcasting  advertisers  and  the  broad¬ 
casting  price  list  furnisheil  by  Mr.  En¬ 
sign.  It  follows : 

Gross  charge  an  hour,  using  the  11- 
station  A.  T.  &  T.  hook-up,  $2400. 

This  hook-up  is  available  nightly  from 
8  to  11. 

Advertisers  may  use  two  or  more  of  the 
11  stations,  with  prices  .adjusted  accord¬ 
ingly. 

Station  WE.AF,  New  York,  alone  $.500 
an  hour. 

.-Added  to  this  are  the  prices  of  other 
stations  in  the  hook-up :  Philadelphia. 
WFI  or  WOO.  $200;  Pittsburgh, 
WCAE.  $200;  Washington.  WCAP, 
$1.50;  Buffalo.  WGR.  $200;  Boston. 
WEEI,  $250;  Providence.  WJAR.  $2.50; 
Cleveland,  WE.AR.  $150;  Cincinnati. 
$200;  Detroit.  WWT,  $200;  Davenport, 
woe.  $200;  Minneapolis.  WCCO.  $250. 

T,alks  are  limited  to  ten  minutes  and 
are  assessed  at  half  the  hourly  charge. 

Broadcasting  music  or  entertainment 
for  a  half-hour  is  one  half  the  hourly 
charge,  plus  25  per  cent. 

The  following  discounts  are  available ; 
Ten  per  cent,  for  time  of  hour  or  over; 
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5  per  cent  for  use  from  six  to  nine 
months ;  12  per  cent  for  nine  to  12 
months;  and  15  per  cent  for  more  than 
12  months. 

Prominent  adverti.sers  now  broadcast¬ 
ing  regularly  are  the  B.  F.  Goodrich 
Rubber  Company ;  Atw  ater-Kent  Manu¬ 
facturing  Company ;  the  Great  Atlantic 
and  Pacific  Tea  Company;  the  Gold  Dust 
t.'orporation ;  Bank  of  America ;  Victor 
Talking  Machine  Company;  National 
Carbon  Company,  and  the  Packard  Motor 
liar  Company. 

Starting  March  30  the  Metropolitan 
Life  Insurance  Company,  Inc.,  will  broad¬ 
cast  a  daily  program  of  an  hour’s  dura¬ 
tion. 

All  these  advertisers  tie-up  their  broad¬ 
casting  with  paid  newspaper  space. 

Following  are  some  of  the  arguments 
presented  advertisers  in  sales  talks  by  the 
A.  T.  &  T.  commercial  department. 

“We  try  to  keep  up  the  interest  and 
attractiveness  of  our  programs.  And  we 
consider  that,  by  paying  close  attention 
to  the  quality  of  our  programs,  we  have 
built  up  a  large  audience,  in  the  same  way 
that  a  newspaper  builds  up  its  circulation. 

“Take  the  New  York  station  WEAF 
for  instance.  We  sell  space  on  WEAF 
programs  only  on  the  basis  that  the  ad¬ 
vertiser  will  be  heard  within  a  hundred 
mile  radius  from  our  station  at  195 
Broadway,  although  we  have  received 
letters  from  as  far  away  as  England  and 
North  Africa. 

"In  this  100  mile  radius,  there  are  ap- 
liroximately  750,000  radio  sets,  according 
to  government  estimates.  We  claim 
therefore,  a  potential  audience  of  4,000,- 
(HK)  people. 

"Our  station  is  heard  by  one  of  the 
rijhest  clienteles  in  the  country.  Fifty- 
one  per  cent  own  their  homes.  About  45 
per  cent  ow-n  their  own  automobiles ;  50 
tier  cent  own  pianos ;  and  73  per  cent 
Victrolas  or  other  talking  machines. 

“.-\n  advertiser  has  two  ways  of  ap- 
Iiroaching  a  radio  audience,  namely  by 
talks  or  musical  entertainment.  Talks 
must  l)e  of  an  educational  or  informative 
character. 

"By  offering  musical  entertainment  you 
receive  in  return  name  publicity  and  gooil- 
w  ill. 

“The  Goodrich  company  about  tw-o 
months  ago  announced  that  listeners  could 
get  a  cross  word  puzzle  book  by  applying 
to  their  nearest  dealer.  In  .about  4  days. 
1(10,000  requests  for  the  book  were  re¬ 
ceived.  The  announcement  was  made 
twice  over  the  radio  and  also  in  new-s- 
paper  space. 

“This  Company  was  using  our  big  hook¬ 
up  of  1 1  stations,  which  reaches,  we  esti¬ 
mate.  a  potential  audience  of  15.000,000 
people,  or  35  per  cent  of  all  r.idio  fans. 

“The  best  way  to  use  broadcasting  is 
with  a  newspaper  hook-up.  It  gives  the 
n.ational  advertiser  a  new-  copy  angle  with 
which  to  go  to  the  public  through  news 
paper  advertising  columns. 

“We  didn’t  pick  our  stations  for  the 
hook-up  at  random.  We  picked  them  for 
their  circulation  advantages. 

“We  intend  to  continue  adding  stations 
until  we  eventually  have  18.  Then  w-e 
feel  we  will  lx-  able  to  guarantee  the 
follow  ing  coverage : 

“Connecticut,  100  per  cent;  Delaware. 
100  per  cent ;  District  of  Columbia.  100 
per  cent;  Illinois.  79  per  cent;  Indiana. 
67  per  cent ;  Iowa.  28  per  cent ;  Kansas 
16  per  cent ;  Kentucky,  41  per  cent ; 
Maine.  3  per  cent ;  Maryland,  100  per 
cent;  Massachusetts.  1(10  per  cent; 
Michigan,  75  per  cent;  Minnesota.  32  per 
cent;  Missouri,  57  per  cent;  Nebraska.  1 
per  cent ;  New  Hampshire,  51  per  cent ; 
New  Jersev.  100  per  cent;  New'  York.  93 
per  cent ;  Olno,  88  per  cent ;  Oklahoma.  3 
per  cent :  Pennsylvania,  83  per  cent ; 
Rhorle  Island,  100  per  cent;  ’Texas.  13 
per  cent ;  Vermont,  45  per  cent ;  Virginia. 
31  per  cent ;  West  Virginia.  .33  per  cent ; 
and  Wisconsin.  31  per  cent. 

“These  percentages  of  the  population 
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t!ian  6,000  are  sold  on  the  street  or ' 
newsdealers.” 

Instead,  in  the  city  of  Indianafd 
alone,  the  News  has  approximately  2^ 
carriers,  supplied  from  40  supply-statfc 
each  managed  by  a  News  employe. 

In  the  Indianapolis  trading  territory, i 
New  s  has  a  carrier  and  agency  orgis. 
tion  of  approximately  2,500  carriea  ; 
is  a  system  which  has  become  the  oodc 
for  many  other  newspapers  in  cities 
the  same  size  in  the  United  States. 

.And  one  thing  of  which  Mr.  Scht  l 
is  proudest  is  that  on  the  News  he  cot 
ducts  a  sort  of  circulation  training  sdior 
Such  noted  circulators  as  Maurice  '| 
Levy.  Cincinnati  Post,  James  A.  Mathei 
St.  Paul  Pioneer-Press  and  Dispatc, 
Ray  South,  Birmiuj;ham  News;  Vattir 
Snyder,  rialtimorc  Nexvs;  and  T.  J.  Kiv 
anaiigli.  /hiy/OH  Ni'ivs,  were  develofE 
under  his  direction. 

Is  it  any  w-oiider  then  that  Job  IL 
•Schmid  is  one  of  the  outstanding  fig^I^^ 
in  newspaiier  circulation  in  the  Unitti 
States  ? 

I"  or  nearly  .30  years  he  has  been  m  l 
ployed  in  circulation  departments  of  ei'e;-! 
ing  new  spapers.  Starting  his  career  it 
1890  .-IS  suburban  reporter  on  the  Cin¬ 
cinnati  F.nquircr,  he  remained  two  year> 
on  that  daily  and  then  accepted  simi'a: 
employment  on  the  Cincinnati  Post.  It , 
1896  he  was  transfered  from  the  editorial 
staff  to  the  position  of  city  circulatioc 
manager  of  the  Post,  becoming  circulatioe 
manager  a  few  years  later. 

He  joined  the  staff  of  the  fndianapolu 
.Sentinel  in  1905,  and  went  over  to  (ht 
News  the  next  year  when  the  Sen 
purchased  the  Sentinel. 

Mr.  Schmid  has  .lUvays  been  active  is  ’ 
the  affairs  of  the  International  Cirerfj- : 
tion  Manager'’  .-Association,  having  served  s 
as  second  vice-president,  first  vice-presi- f 
dent,  and  president.  i 
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of  each  state  are  based  on  the  same  MO  j 
mile  radius  from  the  different  broadcast-  ■ 
ing  stations.”  f 

The  .A.  T.  &  T.  is  the  biggest  mediuB  I 
at  present  for  broadcasting  advertisinf.  f 
.-A  price  increase  went  into  effect  Oct  1-  J 
ami  another  is  due  shortly,  Eorroa  i  I 
Ptbusher  was  informed,  due  to  tl*  | 
demand  for  space  on  the  air. 

There  are  altogether  about  600  radio 
broadcasting  stations  in  the  United  Statts 
Of  this  total  80  per  cent  are  licensed  to 
exact  toll  for  broadcasting. 

Next  to  WEAF  and  the  A.  T.  4  J- 
hook-up,  other  prominent  broadcast 
mediums  for  advertisers  are  WHN,  N'** 
York,  and  AVFBH.  Majestic  Hotel,  He» 
York. 


Tribune  Shifts  Foreign  Suff 

A  number  of  changes  about  are  takin? 
place  in  the  Chicago  Tribune  foreip 
service.  George  Selves  is  going  fr*®  i 
the  Berlin  to  the  Rome  office,  while  D<*  | 
.Skene,  who  has  been  in  Rome,  is  return- 
ing  to  the  T-ondon  office.  John  Clajtoe 
is  iK'ing  moved  from  Vienna  to  Berlui- 
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PRESS  FOLK  FLOCK  TO  FLORIDA’S  SUNUT  SHORES 

N eu'Spaper  Makers  Glory  in  the  Charm  of  Miami  as  Respite  from  Labors  in  Chilly  Cities. 


CYnis7/J(puriis  and  "Mrs.  Curiis  enier^atn.  aboard  ikeyachf  J^yndortia.ITl'iTirCurfis' Icff  C 
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NEWS  PICTURES  FLASHED  TO  COAST  BY  WIRE 


History  Made  as  California  Dailies  Print  Views  of  Inauguration  March  4  on  Same  Day — P.  &  X 
Telepix  and  A.  T.  &  T.  Machine  in  Successful  Tests — Nine  Cities  Now  on  Picture  Leased* 

Wire  Service. 


Above  ii  the  marvelous  machine  perfected  by  American  Telephone  A  Telegraph  Company 
en^neera  which  transmits  pictures  by  wire  with  all  the  clearness  of  an  original  photoirraphic 
print.  At  the  operator's  hand  is  the  rotating  cylinder  upon  which  a  film  is  wrapped.  A 
light  beam  of  varying  intensity  passes  through  the  him,  is  changed  into  a  varying  electric 
current  and  transmitted  over  telephone  wires  to  a  receiving  machine  of  the  same  construction 
hundreds  or  thousands  of  miles  away.  The  machines  can  be  adapted  to  either  send  or  receive. 


)  (lifTcrcnt  methods  were  used 
March  4,  to  flash  photographic  stor¬ 
ies  by  wire  of  the  inauguration  cere¬ 
monies  in  Washington  to  widely  scattered 
newspapers. 

Nine  cities  were  linked  in  the  picture- 
leased  wire  service  of  the  Pacific  and 
Atlantic  Photos,  Inc.,  while  the  .Amer¬ 
ican  Telephone  and  Telegraph  Company 
telephoned  pictures  to  New  A’ork,  Chi¬ 
cago,  and  San  Francisco. 

For  the  first  time  in  history  pictures  of 
a  Presidential  inauguration  in  Washing¬ 
ton  were  printed  in  Pacific  Coast  news- 
l>apers  on  the  same  day. 

Five  different  pictures  were  sent  by 
“Telepix,”  the  P.  &  A.  machine,  while 
nine  views  were  transmitted  by  the  A.  T. 
&  T.  Both  companies  claimed  unusual 
success,  and  heralded  the  test  as  proof 
that  this  is  the  “Picture  -Age”  in  news¬ 
paper  history. 

■An  average  of  30  prints  of  each  of  the 
nine  photographs  sent  by  telephone  wire 
by  the  .A.  T.  &  T.  were  distributed  in 
New  York  on  the  afteernoon  of  March 
4.  Duplicate  prints  of  each  of  the  nine 
photographs  received  in  San  Francisco 
were  relayetl  by  airplane  to  lx)S  .Angeles, 
.Stockton,  S.acramento  and  other  places. 

Besides  the  nine  news  pictures,  photo¬ 
graphs  of  other  scenes  were  telegraphed 
to  the  three  cities  before  ceremonies  com- 
mencefl  to  test  the  apparatus. 

Telegraphed  reixirts  from  San  Fran¬ 
cisco  statefl  that  early  editions  of  the 
afternoiMi  newspapers  printeil  the  first  of 
the  photographs  taken  in  Washington. 

•At  6  o’clock  New  York,  Chicago  and 
San  Francisco  all  reported  successful 
transmission,  distribution  and  publication 
of  the  pictures. 

The  average  sending  time  for  a  picture 
was  aliout  seven  minutes  for  telegraphing, 
and  on  an  average  one  picture  was  sent 
every  twelve  minutes  toilay.  Better  time 
could  have  been  made  in  the  distribution 
at  New  York,  Chicago  and  San  Francis¬ 
co,  it  was  stated,  except  that  quality  pro¬ 
duction  was  desired. 

"Telepix”  pictures  differed  from  those 
sent  by  the  ,A.  T.  &  T.  in  that  the  re¬ 
ceiving  machine  was  installed  in  the  vari¬ 
ous  newspaper  offices,  while  the  tele¬ 
phone  company’s  pictures  were  distributed 
from  .A.  T.  &  T.  offices  in  the  three 
cities. 

P.  &  .A.  now  has  a  picture  wire  circuit 
coniK'cting  nine  cities,  and  II.  B.  Baker, 


general  manager  informed  Editor  & 
PfBi.isnER  that  the  inauguration  photo¬ 
graphs  were  successfully  received  at  all 
jKiints. 

Newspapers  taking  the  Telepix  service 
are  the  Los  Angeles  Times,  St.  Louis 
<ilobe-Demoerat,  Detroit  Free  Press, 
Chicago  Tribune,  Pittsburgh  Post.  Birm¬ 
ingham  .\'c~o's,  Philadcll'hia  Public  Led¬ 
ger,  Boston  Post,  and  Xnv  York  T>aUy 
.Xetes. 

The  I.OS  .Angeles  Times  reiiorted  that  it 
printeil  two  pictures  telegraphed  from 
AVashington  in  its  7  o'cUxrk  edition. 


Unlike  other  systems  of  wire  picture 
transmission,  the  whole  Telepix  oiieration 
is  done  in  broad  daylight  or  under  ordi¬ 
nary  electric  lights  at  night,  no  dark 
rooms  being  necessary.  Also,  the  picture 
is  visible  as  it  is  transmitted  and  received 
and  it  is  not  necessary  to  wait  for  a  film 
to  be  developed  after  a  picture  is  received, 
to  see  the  result.  In  case  of  error,  due  to 
wire  troubles  in  bad  weather,  it  can  lie 
seen  instantly  and  corrected  at  once. 
When  the  picture  is  finished  it  is  ready 
for  rcprorluction  or  can  be  photographed 
with  an  ordinary  copying  camera  for  en¬ 


largement  or  reduction  to  any  desire; 
size.  Telepix  pictures  can  be  sent  it 
virtually  any  size,  although  the  standar' 
dimensions  are  six  by  twelve  incluj 
which  give  a  gootl  size  for  newspaper  re 
touching  if  desired. 

By  simply  throwing  a  small  switch,  iht 
Telepix  machine  will  either  transmit  or 
receive  pictures.  .A  small  picture  can  hi 
sent  in  from  fifteen  to  twenty  minutes  jdc 
a  large  one  in  about  one  hour  and  twenr 
minutes. 

Regarding  the  use  of  their  system,  tht 
officials  of  the  American  Telephone  ant 
Telegraph  Company  announce  that  tbt 
extent  to  which  it  is  installed  on  the: 
various  long  distance  lines  will  depoK 
entirely  upon  the  demand  which  arises 
this  type  of  service. 

Pictures  telephoned  March  4  by  the  .\ 

T.  &  T.  showed  remarkable  improv; 
ment  over  previous  tests. 

The  method  of  reception  was  consic- 
erably  changed  from  that  which  was  usee 
when  the  first  demonstration  was  madt 
at  the  Republican  Convention  at  Qevf 
land  last  summer. 

At  that  time  the  pictures  were  com 
ixiscd  of  vertical  lines  of  varying  thic's- 
ness.  These  made  intelligible  picture 
but  were  not  clear  enough  and  the  efftr  ‘ 
of  the  lines  was  displeasing. 

Deciding  on  that  occasion  that  the: 
pictures  were  not  yet  a  success,  the  in-  1 
ventors  revised  the  prr>tess.  Instead  oi 
using  an  .apparatus  which  traced  lines  oi 
varying  thickness  by  a  “light  pciKil"  oc 
the  film,  they  employed  a  method  of  van- 
ing  the  intensity  of  the  light.  The  pic¬ 
ture  is  still  laid  down  in  lines  at  the  ratt 
of  1(10  to  an  inch,  but  the  lines  meet  al¬ 
most  perfectly,  and  the  effect  of  vertical 
striping  is  eliminateel.  In  order  to  get 
this  effect  an  exceedingly  fine  and  pr- 
fectly  focused  light  is  used,  and  is  made 
to  vary  in  intensity  between  great  ex¬ 
tremes,  so  as  to  reproduce  the  light  anc 
shaded  parts  of  the  pictures  faithfully. 

.According  to  telephone  engineers,  the 
inauguration  pictures,  which  they  called 
the  best  yet  dispatchivl  over  any  distances, 
can  be  sent  with  eepial  facility  by  radio 
and  will  be  so  sent  as  soevn  as  the  .Amer¬ 
ican  Telephone  and  Telegraph  Cfimpany 
installs  a  two-way  telephone  service 
across  the  .-Atlantic  Ocean. 

For  the  past  two  years  the  company 
has  lieeii  experimenting  with  radio  te^ 
plione  between  New  Nork  on  one  side 
and  London  and  other  cities  on  the  otlier 


Vivid  as  a  half  tone  made  from  an  oriirinal  photographic  print  is  the  above  picture  of 
President  Coolidire  on  his  way  to  his  inauguration  Wednesday,  although  the  picture  was 
transmitted  over  telephone  wires  from  Washington  to  New  York.  Refinements  made  in  the 
wire  picture  process  since  the  Republican  convention  in  Cleveland  in  June  renders  the 
transmission  virtually  perfect. 


The  above  wire  picture  of  Convention  Hall.  Cleveland,  where  the  Republican  party  nominal^ 
President  Coolidfte  last  June,  is  an  example  of  the  earlier  wire  picture  process.  The  blurtw 
vertical  lines  have  been  eliminated  by  the  new  methed.  This  cut  was  printed  i> 
EDITOR  &  PUBLISHER.  May  24. 
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In  Cleveland,  ohio 


It’s  Now 


The  Cleveland  Nevs 


DAILY  and  SUNDAY 


•^HE  Sunday  issue  carries  The  Cleveland 
^  News  heading  as  a  change  of  name  only 
from  that  of — 

®1)E  ^unbap  i|etos=lleabEr 


This  change  became  effective  March  1st  and  was  made  simultaneously 
with  the  announcement  of  development  of  plans  for  the  new  home  of 
The  Cleveland  News. 

Producing  the  Sunday  edition  under  the  same  caption  overcomes  any 
possible  confusion  there  may  have  existed  relative  to  its  association 
with  the  six-day  Evening  News.  It  is  now  The  Cleveland  News,  in 
Cleveland,  Ohio,  seven  days  a  week. 


The  Cleveland  News  and  The  Sunday  News-Leader 
during  1924  published  a  greater  volume  of  Local 
Display  Advertising  for  Cleveland  Merchants  than 
any  other  Cleveland  Newspaper. 


The  Cleveland  News 

Ohio’s  Greatest  Newspaper 


Represented  by 

GEO.  A.  McDEVITT,  INC. 

303  FIFTH  AVENUE,  NEW  YORK 
914  PEOPLE’S  GAS  BLDG.,  CHICAGO 
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COOUDGE  INAUGURAL 
EASY  TO  COVER 


Guided  by  “Jim”  Preston,  Work  of 
Washington  Correspondents  Went 
Smoothly — Telegraph  Companies 
Report  Heavy  “Specials” 


<By  Telcgrafh  to  Editor  &  Pcbusiier) 

Washington,  March  5. — The  inaugu¬ 
ral  of  President  Coolidge  was  perhaps 
the  easiest  and  best  arranged  that  Wash¬ 
ington  correspi  indents  have  covered. 

The  machinery  of  tlie  Senate  press  gal¬ 
lery,  under  the  expert  guidance  of  the 
veteran  James  D.  Preston,  its  custodian, 
assisted  by  the  standing  committee  of  cor¬ 
respondents.  of  witich  James  L.  Wright, 
of  the  Ch'X’cland  I’lain  Dealer,  is  chair¬ 
man.  ran  with  the  smoothness  of  cUkU- 
work. 

A  combination  press  card  was  furnished 
each  of  the  resident  and  visiting  corres¬ 
pi  indents  which,  countersigned  by  United 
States  Senator  Cliarles  Curtis,  chairman 
of  the  committee  on  arrangements,  en¬ 
titled  the  holder  to  complete  freedom  of 
the  Capitol,  the  press  gallery  and  the  re¬ 
served  press  section  on  the  East  front 
directly  below  the  stand  on  which  Mr. 
Coolidge  took  his  oath  of  office  and  de¬ 
livered  his  inaugural  address. 

lioth  the  Western  Union  and  Postal 
Telegraph  Companies  had  a  large  force 
of  oiierators  and  a  great  number  of  spe¬ 
cial  wires  working  in  the  press  gallerv-, 
with  abundant  supply  of  tyjiewriters  and 
copy  paiier  only  a  short  distance  from  the 
wires,  and  with  ‘'Willie”  Cfdlins,  the  as¬ 
sistant  gallery  custodian,  and  ■'liill"  Don¬ 
aldson,  who  has  cliargc  of  the  House 
press  gallery,  and  "Jim"  Preston  on  the 
job  the  correspondents  had  nothing  to 
worry  over. 

The  Associated  Press,  United  Press. 
United  News,  tlie  International  and  Uni¬ 
versal.  and  the  Cfmsolidated  Press  Serv¬ 
ices,  all  had  special  wires  running  out  of 
the  gallery,  with  a  number  of  seasoned 
men  crowding  tliem  with  ‘‘tlashes.”  "bul¬ 
letins”  and  "running  copy." 

The  telegraph  companies  reportetl  one 
of  the  heaviest  tiles  of  newspajier  "spe¬ 
cials"  in  their  history. 

Tlie  correspondents  and  newspaper 
representatives  nominated  to  assist  in 
making  preparations  for  the  entertain¬ 
ment  were  as  follows:  Robert  H.  .\rm- 
strong,  Los  .((igc/is  Titties;  Ulric  Hell, 
Louisville  Courier-J ourttal ;  Walker  S. 
Buel.  Clez’elotul  I'loiti  Dealer;  Robert  H. 
Choate,  Boston  Herald;  William  B.  Col- 
ver,  Scripps- Howard  Xewspaixr  .\lli- 
ance;  Edward  C.  Easton,  I’hiladelf'hia 
Inquirer;  J.  Fred  Essary,  Baltimore  Sun; 
Carter  Field,  )'ork  Tribune;  Wil¬ 

liam  G.  Gavin,  .V/’r/ng/iWi/  Rel'uhlieati  ; 
Cliarles  S.  Grover.  Boston  tHobe;  Edwin 
W.  Gableman,  Cineinnali  Inquirer;  Mark 
L.  (jiKidwin.  Dallas  Lreniitf;  Journal; 
Clinton  W.  tlilbert,  Philadel thia  T.-eetiitig 
Ledger;  lharles  Hart,  Portland 

Oref;onian;  (ieorge  R.  Holmes,  Interna¬ 
tional  News  Service;  .\rtlnir  .Sears  Hem¬ 
ming.  Chieojio  Tribune;  William  Hard. 
Washington  Press  Service:  Janies  P. 
Hornaday,  Indianaf'olis  \ezes;  Theodore 
G.  Joslin,  Boston  lizeniti};  Transcript ; 

*  W.  W.  Jermane.  Seattle  Times;  David 
Lawrence,  Consolidated  Press  .\ssocia- 
tion ;  Angus  MeSween,  Philadelphia 
North  American;  Charles  Michelson. 
Nezo  York  World;  Robert  L.  Norton. 
Boston  Post;  John  G.  O'Brien.  Los 
Angeles  Illustrated  Daily  Ni'zvs;  R.  V. 
Oulahan,  Nezo  York  Times;  L.  C. 
Probert,  .Associated  Press;  Cora  Rigby, 
Christian  Seieitee  Monitor;  Ray  A. 
Roberts,  Kansas  City  Star;  .Arthur  J. 
Sinnott,  Nezoark  Ezrning  Xi'zes;  Mark 
Sullivan,  New  A'ork  Herald  Tribune 
Syndicate;  Henry  I..  Swinehart,  Havas 
News  .Agency;  Sam  W.  .Small.  Atlanta 
Constitution;  .Alfred  J.  Stafer.  Birming- 
hatn  News;  Leroy  T.  A’ernon.  Chicago 
Daily  Nezi's;  Frederic  William  Wile. 
Japan  Advertiser;  and  Everett  C.  Wat¬ 
kins,  Indianapolis  Star. 

The  press  committee  consisted  of 
Frederic  William  Wile.  Edgar  C.  Snyder. 
E.  A^.  Harris,  Ben  McKelway.  Washing¬ 
ton  Ezrning  Star,  Bryan  Morse,  Ilaniel 
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MILLER  TO  NEW  POST 


Committee  of  VTashinston  correfipondentft  in  charge  of  inauguration  program. 


( I’Ceinnell.  Jules  Tiiornton.  James  L. 
Wright.  Henry  L.  Swineliart.  J.  Fred 
Ivssary,  Harold  Phelps  Stokes,  Cora 
Rigby.  James  I).  Preston,  and  Mrs. 

»  arolyn  N'ance  Bell. 

.Among  the  out  of  town  newspaper 
men  here  were:  Thomas  Cams,  Boston 
Herald;  Paul  W.  Leach,  Chieago  L>aily 
.W'Zi's;  George  Wisner,  Chieago  Tri¬ 
bune;  Warren  Fairbanks,  I  ndianapoluz 
\ezes;  I'orrest  Davis.  .AVie  York  Herald 
Tribune;  Ricliard  J,  Beamish  and  Charles 
1C  Bell.  lAiUadelphia  Inquirer;  .Allan 
Davis,  Philadelphia  Bulletin;  Robert 
I'.  Brady,  Boston  Post;  Mike  Hennessy 
and  Louis  M.  l.yons.  Boston  Globe; 
James  Hagerty.  .A'ltc  York  Times; 
N'orman  Hapgood.  Chester  R.  Hope  and 
Winifred  X'anduser.  Universal  Service ; 
Jay  Morrison.  Philadelphia  Public 
Ledger;  Ralph  E.  Bailey,  Proz'idence 
W'zes;  Stephen  .A.  Green,  Prozndcnce 
Journal;  W.  D.  Hazard,  Nezoport  (R.  I  ) 
.Viti’.r.'  Paul  M.  Ijottlieb,  Philadelphia 
.Vorth  A meriean.  and  Frank  Sullivan, 
■Veti'  i'ork  lYorld. 


Daily  Reforms  State  Service 

J'lie  .M  ilzeatikee  Journal  added  to 
the  many  services  ]K'rforme<l  by  .Amer¬ 
ican  newspapers,  when  it  co-oiKTated  with 
A\  iscoii'in  state  authorities  in  is.suing 
automobile  licenses.  l-'acililies  of  the 
Journal's  automobile  tour  bureau  were 
used  by  the  state,  and  the  total  license 
p<rmits  issued  up  to  Feb.  (i.  was  22.lHiO, 
with  receipts  of  SSL'.tHKt.  This  was  fully 
2h  per  cent  of  all  licenses  issued  in  Mil¬ 
waukee  county. 

New  Britinh  Correipondent  in  U.  S. 

AA'ilson  K.  Midgley  is  the  new  .Amer¬ 
ican  corresiRiiident  of  tlie  London  Daily 
Xezi's. 


Former  Baltimore  Heartt  Excculni 
Joint  Birmingham  Store 

Charlie  Aliller,  newst>aper  man  and 
merchandising  expert  of  wide  experienct, 
is  now  sales  manager  of  the  Louis  Saks 
Clothing  Corn- 
pan  y,  Birming- 
ham,  .Ala.  Mr. 

Miller  has  al- 
ready  assumetl 
l;is  new  position. 

.A1  r.  .Millers 
first  work  was 
with  the  Chat¬ 
tanooga  Xczx’s,  of 
which  paper  he 
liecame  business 
manager.  He 
then  became  busi¬ 
ness  manager  of 
the  I.ouLzz'ille 
Herald,  later  go¬ 
ing  with  the 

IvhiHles-Ourford  chain  of  furniture  store 
as  sales  and  publicity  manager.  Ht 
joined  the  Birmingham  Xezes  in  1915  and 
was  for  four  years  its  advertising  man¬ 
ager.  leaving  to  become  liusiness  man- 
.iger  of  the  Atlanta  Georgian.  He  later 
went  to  Baltimore  as  assistant  publisher 
of  the  Baltimore  .A'crc.r  and  .  I  meriean. 

.After  one  year  in  Baltimore.  Mrs. 
Miller's  healtli  failed  and  her  physician 
ordered  her  to  return  south  to  live. 

Mr.  Miller  for  three  years  served  as 
president  of  the  .AssiKiation  of  Newspaper 
.Advertising  b'xecutives. 

The  A'ezo  York  Times  is  ofuring  13 
prizes  for  promotion  of  advertising  copy 
written  In  stafif  members. 


CiixRiiE  Miller 


BARTLEY  LEAVES  A.  P. 


To  Get  Action  in  Cincinnati 
Use  the  Times-Star 


Newspaper  Man  Becomei  Secretary  to 
Vice-President  Dawe* 

E.  Ross  Bartley,  .Associated  Press 
man,  entered  this  week  uixm  his  new 
duties  as  secretary  to  A'ice- President 
Charles  (iates  Dawes. 

The  appointment  was  received  with 
approval  by  the  AA'asliington  correspond¬ 
ents  with  whom  Bartley  is  e.xtremely 
popular.  Bartley  was  born  at  Brooks- 
ton,  Ind..  in  li'«l2.  He  is  a  graduate  of 
the  University  of  Indiana  where  he  took 
a  course  in  journalism. 

AA'hile  still  pursuing  his  education  he 
did  his  first  newspaper  work  as  a  niem- 
U-r  of  the  staff  of  the  Bloomington 
(Ind.j  Journal.  He  joined  the  United 
Press  in  1915  and  later  went  to  the  Co¬ 
lumbus  Ohio  State  Journal.  In  1917  he 
joinerl  the  .Associated  Press,  being  con¬ 
nected  with  its  Pittsburgh  office  before 
coming  to  AVashincton. 


OST  of  ihe  far-sighted 
^  publishers  who  were 
quick  to  recognize  the  econ¬ 
omies  of  the  Associated 
Press  in  its  infancy  have  again 
shown  their  alertness  by  ob¬ 
taining  the  exclusive  rights  in 
their  respective  cities  to  the 
Consolidated  Press — the  first 
service  designed  to  avoid 
duplication  and  to  furnish 
instead  a  distinct  supplement 
to  “spot”  news  reports. 

The  Consolidated 
Press  Assn. 

Executive  Officet.  Evening  Star 
Building,  Washington.  D.  C. 


In  Cincinnati  the  question  is  not  whether  newspaper 
advertising  “gets  action”  the  same  day  it  appears 
or  the  next  day.  What  the  advertiser  demands  is  that 
his  copy  “fiel  action.” 

In  1924  the  two  evening  newspapers,  with  314  publi¬ 
cation  days,  carried  18,549,153  lines  of  display  adver¬ 
tising.  The  two  morning  papers,  with  366  publication 
days,  carried  only  12,632,186  lines. 

Of  the  evening  papers  the  Times-Star  carried  12,026,469  lines. 
The  leading  morning  paper  carried  9,620,268  lines. 

The  Times-Star  did  not  resort  to  any  special  inducements  to 
secure  this  result. 

The  Audit  Bureau  of  Circulations  furnished  the  circulation 
figures. 

Objectionable  medical  copy  was  absolutely  barred. 
Advertisements  of  questionable  sincerity  were  turned  down. 

“Legal”  advertising,  delinquent  tax  sales,  public  biddings, 
court  orders  and  the  like,  being  more  of  the  nature  of  classified 
than  of  legitimate  display  advertising,  were  not  included  in  the 
totals  of  display  lineage. 

Yet  the  Times-Star  alone,  of  all  Cincinnati  newspapers,  regis¬ 
tered  a  consistent  gain  both  in  local  and  in  national  display 
advertising. 

Cincinnati  is  definitely  an  “evening  newspaper  market.”  The 
preference  for  the  evening  papiers  is  still  increasing  as  it  has 
done  consistently  ever  since  the  Times-Star  wrested  the  dis¬ 
play  advertising  supremacy  from  the  leading  morning  news¬ 
paper  eighteen  years  ago. 

To  get  action  out  of  the  buying  public  in  Cincinnati,  advertise 
in  the  Times-Star. 

QNCINMn  TlMES-SrAr. 

CHARLES  P.  TAFT.  Publither  C.  H.  REMBOLD.  Manager 
Member  of  .Audit  Bureau  of  Circulations 
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The  Cynosure 


OF  MILLIONS  OF  EYES 

That  is  what  an  attractive,  well  worded,  good  sized  advertisement  in  these  listed  dailies 

can  achieve 


An  advertisement  in  this  list  of  dailies 
will  not  only  attract  the  attention  of 
millions  of  readers  but  will  convey  a  mes¬ 
sage  that  should  reap  large  results.  This 
is  true  because  there  is  great  wealth  in 
New  Fngland  due  to  its  industrial  suprem¬ 
acy  which  influences  steadiness  of  employ¬ 
ment. 


The  industries  in  New  England  which 
employ  the  greatest  number  of  her  people 
are  those  in  which  the  constancy  of 
employment  or  the  ratio  of  the  minimum 
number  for  the  year  to  the  maximum  is 
higher  than  for  the  country  as  a  whole.  As 
a  section,  the  average  for  New  England 
was  the  highest  of  any  of  the  country’s 
nine  divisions  with  the  exception  of  one. 


$1,270,464,000 

IN  WAGES  AND  SALARIES 


Part  of  this  money  can  be  yours  for  the 
asking,  provided  this  asking  has  the 
proper  appeal.  These  listed  dailies  with 
their  large  circulations  and  undeniable 
prestige  will  provide  the  most  profitable 
contacts. 

The  National  Advertiser  who  will  use  these  New  England  Daily  Newspapers  wisely, 
which  means  intensively,  either  in  group  or  by  locality,  surely  puts  in  motion  the  great¬ 
est  stimulus  for  sales. 


This  amount  shows  the  actual  money 
that  is  circulated  in  New  England’s  indus¬ 
tries.  This  does  not  represent  any  invested 
capital  or  dormant  wealth  but  something 
that  is  earned  and  will  be  spent. 


MAHACHUBETTa— Popul&ti»n,  3,t6a.3M 


Obtra* 

0,600 

10.000 

latloa 

Unaa 

Una 

*AttloWio  Boa  . 

. (*) 

6,000 

.0076 

.0176 

'Bootea  OloOo  . 

..(MAE) 
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.60 

.60 

■Bootoa  Slob* . 

.66 

.M 

Booton  Tranioript  ... 
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.00 

.60 
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.00 

.00 

*Bo«ton  Foot  . 

. (B) 

oot.on 

.66 
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. (E) 
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.03 

tLyan  lUm  . 

. (E) 
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.04 
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EvBnioff  • . . 

..(MAE) 
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.10 
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.04 

.036 
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KAIHE— FepnUtlon.  T68.014 
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tBaacer  Dally  Ooauiorelal . .  (B) 

14.760 

.066 

.06 

•PorHaad  Baptaia  .... 

. (E) 

n.061 

.10 

.07 
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.M 
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OOHNECTTICUT— PopuUtlaii.  1,000,401 
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.00 
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.00 
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11 TH  DISTRICT  CLUBS 
MEET  IN  BOULDER 

200  Advertiiing  Men  and  Women 

Attend  Colorado  Setiiont — “Truth 
in  Advertising”  Stressed  by 
Many  Speakers 

Attended  by  nearly  200  advertising  men 
ami  women  from  Ciolorado,  Utah,  Wyo¬ 
ming,  New  Mexico,  Arizona,  Idaho  and 
Nevada,  the  annual  two-day  convention 
of  the  Eleventh  District,  Associated  Ad¬ 
vertising  Clubs  of  the  World,  held  at 
Boulder,  Colo,  was  brought  to  a  success¬ 
ful  close  Saturday,  Feb.  28.  John  T. 
Greenwalt,  Eleventh  District  chairman. 
Xjresided. 

Speakers,  including  merchants,  sales 
managers,  bankers,  advertising  specialists, 
and  editors,  rounded  out  the  most  com¬ 
prehensive  program  yet  offered  by  the 
convention  committee. 

“T ruth  in  Advertising”  was  the  keynote 
address  delivered  by  George  Sanford 
Holmes,  assistant  managing  editor  of  the 
Rocky  Mountain  Nc^vs  and  Denver 
Times. 

Newspaper  space  surpasses  all  other 
mediums  for  bank  advertising  according 
to  Clark  G.  Mitchell,  vice-president  of 
the  Denver  National  Bank  and  ex-pres¬ 
ident  of  the  Colorado  Bankers’  Associa¬ 
tion,  in  an  address  before  the  convention. 

He  jwinted  out  that  one  of  the  out¬ 
standing  banks  of  .-Xmerica,  from  the 
standpoint  of  successful  publicity,  uses  80 
fK  r  cent  of  its  total  budget  in  newspapers. 

"A  very  effective  budget  of  slightly 
more  varied  advertising  is  40  per  cent  for 
newspaiters,  20  per  cent  for  financial 
magazines,  15  per  cent  for  direct  liook- 
lets,  house  organs  and  cards,  5  p<‘r  cent 
for  billboards  and  car  signs  and  20  per 
cent  tor  minie-ographing,  cuts  and  photos.” 
he  said.  “Our  own  bank  greatly  increased 
its  publicity  this  last  fiscal  year,  especially 
in  the  newspai>ers.  and  as  a  result  we  at¬ 
tribute  a  2vf  iK-r  cent  increase  in  deposits 
directly  to  our  pubh  ity. 

hir  liank  is  a  40-year-old  institution 
and  >et  publicity  was  able  in  one  year's 
time  to  increa-e  il>  total  business  nearly 
one-(|uarter  1" 

-Ml  the  advantage-  of  the  Foothill  City 
from  mountain  golf  to  a  dancing  enter¬ 
tainment  b>  C  olorado  Univer-ity  co-eds 
were  enjoyed  by  the  ad  men.  six'cial 
eonunittee  of  Boulder  women  entertained 
wive-  of  delegates, 

CARR  4TH  DISTRICT  CHAIRMAN 

St.  Petersburg  Agency  Man  EUected  at 
Jacksonville  Convention 

I '.  I  .  Carr  of  the  C.  C.  Carr  .\dver- 
tising  Agency,  St.  Petersburg,  Fla.,  was 
elected  chairman  of  the  Fourth  District. 
.Associated  Advertising  Clubs  of  the 
World,  at  the  annual  convention  held  in 
lack-onville,  Fla.,  March  1-3. 

J.  Iv.  Coed.  St.  Petersburg  Chamber  of 
t.  ommerce  was  named  vice-chairman;  P. 
K.  \\  alzer,  editor.  Orlando  ll'/ial's 
ITIuit,  secretary,  anil  Karl  I.ehman. 
Orange  County  Chamber  of  Com¬ 


merce,  vice-secretarv .  .Ml  officers  were 
elected  by  unanimous  vote. 

Orlando  was  chosen  as  the  next  con¬ 
vention  city. 

The  meetings  were  jiresided  over  by 
Convention  Chairman  W.  C.  Freeman. 
The  sessions  ended  with  a  luncheon  at  the 
Mason  Hotel  at  which  I.  J.  Logan  acted 
as  toastmaster. 

The  Fourth  District,  A.  A.  C.  W.  com¬ 
prises  North  Carolina.  South  Carolina, 
Georgia,  Florida,  Alabama,  Mississippi, 
Tennessee,  Cuba,  Porto  Rico  and  the 
Canal  Zone. 


“TELL  YOUR  TROUBLES” 
lyriNNEAPOLIS  Evening  Trib- 
^  une  is  running  a  daily  one- 
eolumn  “Tell  Your  Troubles*’  box, 
in  whieh  are  detailed  the  various 
public  services  performed  by  niu- 
nieipal  and  state  authorities. 

Each  day  a  different  source  of 
aid  and  information  in  the  city  or 
state  is  presented  readers,  such  as 
this  one  printed  recently; 

“TELL  YOUR  TROUBLES 
“To  Frank  Brunskill,  superintend¬ 
ent  of  police,  .Atlantic  6200, 
WHEN— 

“Someone  breaks  into  your  house. 
“Someone  holds  you  up. 

“You  want  to  get  rid  of  a  nuisance, 
such  as  moonshine  manufactory, 
gambling  establishment,  or  other 
place  in  which  law  is  violated  in 
your  neighborhood. 

“You  want  police  protection. 

“You  have  any  complaint  against 
the  police  department. 

“You  know  who  is  responsible  for 
an  automobile  accident. 

“A’ou  want  to  locate  missing 
persons. 

“You  want  to  recover  stolen  prop¬ 
erty. 

“You  don't  know  whom  else  to  tell 
your  troubles  to.” 


PUBLISHER  KILLS  SELF 


III  Health  Motive  for  Beloit  (Wis.) 

News  Owner’s  Act 

Desi> indent  over  failure  to  regain  his 
health,  David  B.  Worthington,  t>i.  piib- 
li.sher  of  the  Beloit  (Wis.  i  Daily  .\e7os, 
killed  himself  at  his  home,  Feb.  27,  by 
-Ixioting. 

.  Mr.  Worthington  had  devoted  his 
whole  life  to  newspaper  work.  Since  he 
was  15  he  had  bivn  employed  in  news¬ 
paper  olfiees,  and  as  a  ycning  man  he  <lid 
reportorial  work  on  the  M  iiioaiikee 
(Wis.)  Journal,  the  Duluth  ( Minn. ' 
Tribune.  Seattle  (Wash.)  I’osl-lnlelli- 
iicneer.  the  San  J'raneiseo  Chronicle  and 
the  I'M  C'/iiVugo  Tinics-Uerahl.  He  ob¬ 
tained  a  half  interest  in  the  Beloit  pajier 
in  1897  ami  three  years  later  iK-came  sole 
ow  ner. 

I  luring  the  jia-t  year,  he  suffere<l  im¬ 
paired  health,  and  six-nt  many  months  in 
a  sanitarium.  lie  had  returned  to  his 
work  only  <hiring  the  la-t  three  months. 


NEW  JEWISH  TABLOID 
FOR  NEW  YORK 

New  Warheit  Scheduled  to  Appear 

March  14,  Will  Be  Published  by 
Louis  E.  Miller — To  Feature 
An  English  Page 

The  .Viti'  JVarheit  (The  Truth)  a  Jew¬ 
ish  language  morning  tabloid,  will  make 
its  first  appearance  on  Saturday,  March 
14,  in  New  York.  This  is  the  first  Jew¬ 
ish  language  paper  to  be  published  in 
tabloid  form,  and  its  physical  appearance 
will  follow  the  shape  of  Cornelius  Van¬ 
derbilt’s  Miami  (Fla.)  Tab,  rather  than 
the  form  of  the  New  A'ork  City  tabloids. 

The  daily  and  Sunday  editions  will 
sell  for  the  same  price  of  *3  cents. 

Louis  E.  Miller,  veteran  Jewish  news¬ 
paper  publisher  and  editor,  is  editor.  Mr. 
.Miller,  whose  previous  experience  in¬ 
cludes  the  publishing  and  editing  of  the 
York  Jeitdsh  Daily  Toncard,  Xeiv 
York  IVarheit,  and  other  Jewish  lang¬ 
uage  publications,  will  personally  direct 
the  editorial  and  news  staff  of  his  paper. 

United  News,  United  Press,  and  the 
Jewish  Telegraphic  Agency  will  be 
utilized  to  give  the  paper  a  complete  news 
service.  The  New  Warheit  will  also  have 
its  own  correspondents  in  the  Unite<l 
States  and  abroad,  and  will  maintain  its 
own  cable  service  for  foreign  news  of 
special  interest  to  its  Jewish  readers.  Mr. 
-Miller  declared. 

.\rtists  of  international  note  will  help 
in  illustrating  the  paper,  and  a  large 
(diotographic  department  will  be  main¬ 
tained. 

-As  a  Sunday  feature  section  the  paper 
will  issue  a  special  humorous  magazine. 


which  will  inclijde  features  of  famili  -  . 
interest  such  as  cross-word  puzzles,  etc  ! 
and  other  special  features  being  devisee  ; 

A  feature  of  the  newspaper  will  be  its  ' 
English  section.  Regular  contributors 
already  signed  up  for  tliis  section  include  t, 
Sherwood  Anderson,  Konrad  Bercovici.  j 
Waldo  F'rank,  and  Ludwig  Lewisobn.  | 
Gabriel  Hettar,  author  of  several  text-  I 
books  on  advertising,  will  be  director  of  •) 
advertising.  M.  Kaufman,  formerly  ad  | 
vertising  manager  of  the  New  York  DaU^  I 
Call,  will  be  in  charge  of  local  adver-  {' 
tising.  I 

A.  Hillman,  at  present  connected  with  | 
the  New  York  City  Interborough  Xew,  I 
Company,  will  be  the  circulation  man.  I 
ager  of  the  new  paper.  F 

TYPO  DELEGATES  MEET  | 


Empire  Group  Endorwes  I.  T.  U.’i 
Printers’  School  Plan 

Delegates  to  the  Empire  Typographical 
Conference  of  New  'i'ork  state  held  a 
two  day  conference  last  week  at  Niagara 
Falls.  Raymond  Phillips  was  chosen  sec¬ 
retary  of  the  conference  to  succeed 
Mordecai  Gosnell,  who  resigned.  A.  J. 
Clark  of  Lockport  was  chosen  to  suc¬ 
ceed  Mr.  Phillips  as  third  vice-president. 

Resolutions  were  adopted  endorsing  the 
proposal  to  have  a  printers’  school  created 
by  the  International  Typographical  Union. 
The  publicity  campaign  of  the  national 
organization  also  was  endorsed. 


Cut*  Subscription  Price 

The  circulation  rate  of  the  Duluth 
News  Tribune  was  reduced  from  75  cents 
a  month  for  daily  and  Sunday  to  10  cents 
for  seven  issues  a  week  on  March  1. 
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MAPERSFROHOniEIlQlIb 
Hotaung's  New  Stand 

Broadway  AND  43rd  St. 

North  End  The  Times  Building-  j 

1 

**PcrhAp«  the  most  cosiPopoUtan  spot  In  New  York  Oty  is  Forty^third  Street  an 
Broedwmy  •  •  •  Here  is  s  mammoth  news  stand  which  sells  newipapers  from  evei 
dty  In  the  w^d.  •  •  Every  cown  has  similar  stands,  but  none  as  hu^  as  thi 
tmd  none  as  varied  and  as  picturesque  in  its  patronage.'* 

— Boston  Transcript^  Oc%.  29,  191 

HOTAUNG’S  NEWS  AGENCY,  308  WEST  40th  STREET,  NEW  YORl 
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This  Ludlow  Italic  slugline  shows  how  it  is  possible  for  Ludlow  Italics  to  have 
full-kerning  effects  without  having  any  kerns  to  break  off. 


Works  of  Quality 

This  Ix^iuitiful  Ludlow  (luality  typulinc  was  printcil  from  the  italic  typcslug 
alM»ve.  Ludlow  Italic  matrices  are  furnished  in  many  attractive 
faces  and  in  a  wide  ranj»e  of  sizes. 

WHEREVER  the  Ludlow  system  of  composition  has 
been  installed  there  has  been  a  greatly  increased 
use  of  italic.  Advertisers  are  delighted  with  the 
beautiful,  unbreakable  italics  which  can  now  be  had  in  un¬ 
limited  amounts  at  no  increase  in  cost. 

Ludlow  Italic  matrices  are  made  on  a  17  degree  angle.  This 
makes  it  possible  to  cast  perfectly  designed,  perfectly  fitting  and 
correctly  sloping  letters  that  have  the  full-kerning  effect.  Ludlow 
Italics  will  not  weaken  or  break  off  under  the  enormous  pressure  of 
the  steam  table,  or  on  the  press.  This  is  an  exclusive  Ludlow  feature 
that  is  worthy  of  your  consideration  as  a  most  important  means  for 
increasing  the  attractiveness  of  your  paper. 

Ludlow  Typograph  Company 

2032  Cly bourn  Avenue,  Chicago,  III. 

S.AN  FRANCISCO  ATLANTA  BOSTON  NEW  YORK 


LUDLOW  QUALITY  COMPOSITION 
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PUBLISHERS  CLAIM 
POSTAL  VICTORY 


Point  Out  Congress  Ignored  Post  Office 
Recommendations  for  Increasing 
Newspaper  Rates  in  Bill  Signed 
Suddenly  by  Coolidge 


{By  Telenrarli  to  Kditor  &  risMsiits) 

\VA>inxc;TOX,  I).  C.,  March  5. — I’rtsi- 
dent  CtK'lidge  .sprang  a  cliaractcristic 
surprise  by  the  promptness  with  wliich 
he  signed  tlie  new  iKtstal  wage  and  rate 
increase  bill  Saturday  last. 

Under  the  provisions  governing  sec¬ 
ond  class  mail  matter  of  tlie  measure  the 
publishing  interests  fare  far  better  than 
if  Congress  had  not  repudiated  the  pos¬ 
tal  costs  ascertainment  report  of  the 
Post  Office  Departtnent  in  passing  it  af¬ 
ter  strenuous,  uncertain  weeks  of  legis¬ 
lative  battliiig. 

The  President  had  been  familiarized 
with  the  bill  by  Senator  Moses,  of  New 
Hampshire,  the  new  chairman  of  the 
senate  Post  Office  committee,  and  by 
Postmaster  General  Harry  S.  New  who 
professed  to  see  in  it  a  further  deficit 
of  $30,000,000,  for  his  department. 

When  the  President  left  his  office  late 
Saturday  it  was  not  thought  he  would 
act  on  the  measure  for  several  days  if 
at  all.  In  some  official  quarters  the  sug¬ 
gestion  was  emphasized  he  might  kill  it 
with  a  “pocket  veto.” 

After  dinner,  however,  he  returned 
une.xpectcdly  to  his  desk,  signed  the  bill, 
and  walking  out  to  the  telephone  room 
adjoining  the  administration  offices  noti¬ 
fied  the  Washington  correspondents  of 
his  action. 

The  news  came  to  many  of  them  out  of 
a  clear  sky  as  stories  had  already  been 
filed  for  the  “Bull  Dog”  editions  of  the 
Sunday  newspapers  in  a  number  of  in¬ 
stances  which  reflected  the  general  opin¬ 
ion  that  the  fate  of  the  bill  was  still  in 
doubt. 

Representatives  of  the  publishing  inter¬ 
ests  were  in  conference  this  week,  fol¬ 
lowing  the  enactment  of  the  bill  into  law, 
rgarding  tlie  congressional  investigation 
)f  postal  rates  as  applied  to  fourth  class 
matter  provided  by  it. 

It  was  the  hope  of  Senator  Moses, 
who  will  head  the  joint  committee  of 
the  Senate  and  House  in  charge  of  the 
investigation,  to  start  hearings  this 
spring,  although  it  may  be  fall  before 
the  committee  actually  gets  down  to 
work. 


UNUSED  AIR  WAVES  FOR  ADS 


Program  Manager  Says  Public  Will  Not 
Listen  to  Publicity 

.\t  some  future  date  some  “unused  band 
of  wave  lengths”  may  be  used  by  radio 
stations  for  the  broadcasting  of  advertis¬ 
ing,  Martin  P.  Rice,  manager  of  broad¬ 
casting  for  the  General  I'.lectric  Com 
pany  intimated  recently. 

"If  indirect  advertising  is  the  aim  of 
any  broadcast  program,  the  advertising 
must  be  by  inference  only,  as  the  listen¬ 
ing  public  cannot  be  e.xiiected  to  listen 
while  a  merchant  exploits  his  wages,"  he 
stated  in  connection  with  the  idea. 

IXiring  the  three  years  beginning  with 
l‘I22.  62(>  stations  discontinueil  broadcast¬ 
ing  and  10/9  new  stations  were  licensed, 
he  said.  In  1924.  there  were  531  stations 
in  operation.  2,59  new  stations  erected, 
and  270  discontinued. 


ADVERTISING  AIDS  BANKS 


Savings  Deposits  Increased  148  Per 
Cent  in  Past  12  Years 

Advertising  has  Iieen  a  material  factor 
in  increasing  the  numlx;r  of  depositors  in 
savings  banks  148  per  cent  in  the  last  12 
years  and  has  increased  the  average  de¬ 
posit  87  per  cent  in  the  same  period. 

One  thousand  bankers,  delegates  from 
11  states,  to  the  Western  Regional  Sav¬ 
ings  Conference  at  the  St.  Francis  Hotel, 
San  Francisco.  Feb.  19,  heard  Jean  Blum, 
an  advertising  exiiert.  tell  of  the  remark¬ 
able  results  obtained  by  the  banks  through 
this  media. 

Blum  pointed  out  that  prior  to  the  war 
it  was  considered  undignified  and  un¬ 
ethical  for  banking  institutions  to  adver¬ 
tise.  But  in  order  to  market  government 
bonds  on  a  scale  never  before  attempted, 
heroic  measures  had  to  be  adopted. 

Blum  declared  advertising  has  suc¬ 
ceeded  in  overcoming  prejudices  of  peo¬ 
ple  of  limited  means.  It  built  confidence 
in  the  bank  and  its  personnel  and  instilled 
thrift  in  many  people  by  a  process  of  slow 
education. 

He  jxiinted  out  that  the  best  media  for 
the  banks  is  the  newspaper,  whose  adver¬ 
tising  colnmns  are  as  carefully  read  as  its 
news  ami  editorial  columns. 


ANDRUS  CRITICIZES  DAILIES 


Strap-Hanging  Capitalist,  Praised  by 


Mr.  Moses  plans  to  have  recommen¬ 
dations  ready  for  the  new  Congress  if  it 
meets  in  special  session  in  September,, 
as  is  anticipated,  or  when  it  convenes  in 
regular  session  in  December,  to  pave  the 
way  for  permanent  legislation  by  ne.xt 
year  to  supplant  the  present  bill. 

.\s  pointed  out  by  Editor  &•  Pi:bi.isiier 
last  week,  the  bill  provides  for  a  postal 
rate  on  the  reading  portions  of  publi¬ 
cations  entered  as  second  class  matter 
of  \y2  cents  per  pound  or  fraction  there¬ 
of.  and  on  the  advertising  portions  of 
such  publications  the  rate  of  two  cents 
per  pound  or  fraction  thereof  in  the  first 
and  second  zones,  three  cents  in  the 
third  zone,  six  cents  in  the  fourth,  fifth 
and  sixth  zones  and  nine  cents  in  the 
seventh  and  eighth  zones. 

The  hill  also  permits  the  Post  Office 
Department  to  tackle  the  problem  of 
postal  costs  again.  The  hope  is  expressed 
m  Congressional  circles  the  next  report 
of  the  department  will  be  more  informa¬ 
tive  and  accurate  than  the  la.st  one  which 
fixed  the  deficit  on  second  class  matter 
at  $74,000,000. 

Belcher  Joins  Banking  Firm 

Harold  W.  Belcher,  for  the  last  two 
years  investment  editor  of  the  Xcw  York 
IVorlJ,  has  been  engaged  as  director  of 
public  relations  by  F.  T.  Lisman  &  Co., 
investment  bankers.  Mr.  Belcher  began 
newspaper  work  on  the  Rochester  Herald 
and_  has  occupied  executive  positions  on 
various  newsptapers.  He  has  been  make¬ 
up  editor  of  the  Ne^v  York  Evening 
Telegram,  labor  editor  of  the  Chicago 
Herald-Examiner,  editorial  advisor  of  the 
Newark  Ledger  and  city  editor  of  the 
Alhatiy  Knickerbocker  Press. 


N.  Y.  Papers — Hits  Scandal  News 

New  York  newspapers  lately  have  been 
giving  considerable  space  to  John  Emory 
.\ndrus,  because  he  is  a  capitalist,  is  84 
years  old,  and  insists  upon  riding  standing 
up  from  Yonkers,  a  suburb,  to  the  city  in 
the  subway. 

In  an  interview  granted  the  New  York 
Times  on  George  Washington’s  birthday, 
Mr.  Andrus  became  a  critic  of  the  press. 

“I  don’t  believe  in  scandal  news,”  he 
said.  “It  is  degrading.  Such  news  is  be¬ 
yond  the  realm  of  decent  reading.  I  be¬ 
lieve  in  printing  anything  that  tends  to 
uplift  readers,  but  nothing  that  would  tear 
down  and  is  below  the  level  of  decency.” 

Criticizing  what  he  called  “yellow  jour¬ 
nalism,”  Mr.  Andrus  said: 

“It  is  much  easier  to  be  bad  than  good, 
but  the  men  who  have  made  their  mark 
in  the  country  have  not  debased  them¬ 
selves  by  catering  to  or  rubbing  them¬ 
selves  against  the  elbows  of  evil.  There  is 
a  certain  class  of  people  that  want  scur¬ 
rilous  things  and  the  scandal  that  such 
journalism  plays  up. 

“There  are  some  very  high-toned,  in¬ 
structive,  educational  newspapers  and 
there  are  some  pretty  low-down  ones,  but 
they  all  seem  to  have  a  clientele.  Yes,  I 
thinks  newspapers  can  be  improved  upon. 
.\  newspaper  should  contain  straight, 
wholesome,  instructive  news.” 


Dailies  Issuing  News  Reels 

Both  the  Portland  Oregonian  and  the 
Oregon  Journal  are  now  issuing  weekly 
moving  picture  news  reels  which  are 
shown  in  theatres  in  Portland  and 
throughout  the  circulation  radius  of  the 
papers. 


Experience 
The  Best  Teacher 


Has  taught  American  exporters  that  the  best 
advertising  medium  in  Japan  is 

THE  JIJI  SHIMPO 


The  explanation  is  readily  apparent  to  all  who 
have  exeimined  carefully  the  comparative  status 
of  newspapers  in  Japan.  There  are  joumsJs 
which  cater  to  one  political  party,  to  the  literati, 
to  gay  circles  and  even  to  the  rikisha  men  and 
coolies.  But  The  Jiji  Shimpo  is  known  through¬ 
out  Japan  as  the  Elmpire’s  foremost  NEWSpaper 
and  the  favorite  in  business  circles.  The  Jiji’s 
circulation  is  greatest  among  prosperous  Japem- 
ese.  Its  typical  readers  are  found  among  those 
progressive  Japanese  who  lead  the  way  in  the 
introduction  of  foreign  goods  in  our  country. 
To  interest  them  is  the  foreign  salesman's  first 
requirement. 

J.  P.  Barry,  an  authority  on  Far  Elastem  ad¬ 
vertising,  represents  the  Jiji  in  the  American 
field.  Mr.  Barry  is  thoroughly  equipped  to  assist 
you  in  planning  your  advertising  campaign  in 
Japan,  and  will  take  pleasure  in  serving  you  in 
every  possible  way.  Communicate  with  him  at 

JAPAN  ADVERTISER  SUITE 

342  Mailitoii  ATenue  N«w  York  Gty 

THE  JIJI  SHIMPO 

Tokyo 

"In  Japan,  the  Buyen  Read  The  JijT* 
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THREE  TRADE  GROUPS 
PLAN  TO  ADVERTISE 

Floristt,  Laundry  Men  and  Glove 
Manufacturers  Meet  in  Chicago 
to  Discuss  National  News¬ 
paper  Campaigns 

I'liiCACO,  March  2. — Plans  for  national 
advertising  campaigns  tlirough  the  news¬ 
papers  of  the  country  were  a  feature  of 
three  trade  conventions  held  here  dur¬ 
ing  tlie  past  week.  The  three  organiza¬ 
tions  are  the  American  Telegraph  Flor¬ 
ists  .\ssociation,  the  l-aundryowners’  Na¬ 
tional  Association,  and  the  National 
tilove  Manufacturers'  .\ssociation. 

The  glove  manufacturers  met  with 
sale-men  and  buyers  at  the  Hotel  Sher¬ 
man  in  the  first  of  a  series  of  meetings 
to  he  lield  in  various  cities  throughout 
the  country,  to  develop  the  national  a<l- 
vertising  campaign  of  the  glove  and  mit¬ 
ten  indu'try.  I'he  meetings  were  con¬ 
ducted  hy  i’lyrou  tj.  MfKjn,  publicity  di¬ 
rector  for  tile  a-sociation  with  headquar¬ 
ters  in  New  ^'o:■k. 

-Nccrding  to  Mr.  Moon,  <ietails  of  the 
campaign  are  still  in  a  stage  of  develop¬ 
ment.  The  glove  industry  is  planning 
to  concentrate  its  campaign  in  the  daily 
newspapers  this  year,  using  space  exten¬ 
sively  in  a  substantial  list  of  leading 
newspapers.  Representatives  of  two 
Chicago  newspapers  were  present  to  help 
the  glove  men  discuss  ways  in  which 
glove  advertising  in  the  newspapers  may 
lie  made  most  effective.  It  was  jilanned 
to  have  local  newspaper  men  present  at 
each  of  the  meetings  in  the  different  cities 
to  co-operate  with  the  manufacturers. 
The  time  and  place  of  the  next  meeting 
was  not  announced. 

.■\t  the  .session  of  the  .American  Tele¬ 
graph  Florists  in  the  Morrison  Hotel, 
Much  consideration  was  given  plans  for 
a  huge  advertising  campaign  relative  to 
the  new  24  hour  telegraph  delivery  ser¬ 
vice  of  the  flower  men.  The  advertis¬ 
ing  campaign  will  reach  every  news¬ 
paper  of  substantial  circulation  in  the 
I’nited  States,  Charles  J.  Graham  of 
Cleveland,  newly  elected  president,  de¬ 
clared.  -A  publicity  committee  and  defi¬ 
nite  plans  will  be  announced  by  Mr. 
Graham  later,  it  was  said. 

In  an  executive  session  of  the  I-iun- 
dryowners’  National  Association  which 
held  a  two-day  meeting  at  the  Hotel 
Sherman,  members  of  the  as.sociation 
were  advised  to  engage  more  actively 
in  newspaper  advertising.  It  was  sug¬ 
gested  that  .American  laundries  give  pub¬ 
licity  to  the  activities  of  the  .American 
Institute  of  I^aundering,  which  main¬ 
tains  an  experimental  lalxiratory  and 
laundry  at  Joliet,  111. 


Canadian  Postal  Law  Pending 

If  a  bill  which  has  just  been  introduced 
in  the  t.'anadian  Parliament  becomes  law. 
Canadian  newspapers  and  periodicals  will 
in  future  be  required  to  file  sworn  state¬ 
ments  semi-annually  giving  the  names  and 
addresses  of  editors,  owners  and  stock¬ 
holders  and  to  publish  this  information  in 
their  columns.  The  statements  will  he 
made  in  duplicate  and  delivered  to  the 
Postmaster-General.  An  e.xception  is 
made  in  the  case  of  religious,  fraternal, 
temperance,  scientific  or  similar  publica¬ 
tions.  The  proposed  legislation  follows 
the  law  now  in  force  in  the  United  States, 
Britain  and  .\ustralia. 

Seek  to  Dissolve  Corporation 

F.  D.  McPherson,  W.  C.  Belote,  and 
F,.  \V.  Fields,  owners  of  the  Santa  Cruc 
(Cal.t  PeuVy  Sentinel  have  petitioned  the 
Supreme  Court  for  jK-rmission  to  dis¬ 
solve  the  corporation  under  which  the 
paper  is  publishe<l.  The  owners  plan  to 
conduct  the  paper  as  a  partnersliip  in- 
stea<l  of  an  incorporateel  company. 


Novel  Booster  Eslition 

The  Seta  (Ore.)  Tribune  has  intro- 
duced  a  novelty  in  booster  editions.  The 
space  in  a  recent  booster  section  was  de¬ 
voted  almost  entirely  to  a  resume  of  the 
town's  shortcomings. 


Dailies  Sponsor  Oratorical  Contest 

Many  newspapers  throughout  the  coun¬ 
try  are  co-operating  in  the  national  ora¬ 
torical  contest  on  the  Constitution,  which 
ends  May  8.  The  contest  is  being  di¬ 
rected  by  Randolph  Leigh,  political  scien¬ 
tist,  with  an  advisory  committee  com¬ 
posed  of  F'rank  B.  Noyes,  IVasliington 
Star;  Victor  I'.  Lawson,  Chicago  Daily 
Xnvs;  \V.  L.  McLean,  Jr.,  Fhila(lcll>hia 
Bulletin;  I'.  I.  Thompson,  Binninghani 
Agc-IIerahi ;  R.  E.  Stout,  Kansas  City 
Star,  and  Flarry  Chandler,  Los  Angeles 
Times. 


Dr.  Hornaday’t  Mistake 

The  recent  statement  of  Dr.  William 
T.  Hornaday,  famous  New  York  zoolo¬ 
gist,  that  “only  two  newspapers  in  .Amer¬ 
ica— the  Pittsburgh  Post  and  Detroit 
Xexes — print  weekly  a  special  page  de¬ 
voted  to  game,  fish  and  forests,  was  not 
just  to  the  Pittsburgh  Casette-Times,  as 
that  newspaper,  since  1917,  has  published 
an  excellent  page  of  such  interest.  It  is 
edited  by  Gib  .Marsh,  prominent  Pennsyl¬ 
vania  sjKirtsman,  trapshooting  champion 
of  1922,  and  glows  with  fascinating  pic¬ 
tures  of  game  and  hunters. 


Chapel  Now  Active  Publisher 

R.  G.  Chapel,  president  of  the  ITarren 
(Pa.)  Tribune,  has  assumed  the  active 
(luties  of  publisher  and  general  manager 
following  the  resignation  of  E.  J.  Wim- 
mer,  former  general  manager.  Mr.  W'im- 
mer  expects  to  engage  in  the  publication 
of  a  new  daily  in  New  England,  it  is 
understood. 


Staff  Holds  Annual  Dinner 

Thirty-eight  members  of  the  Port 
Chester  (S.  Y.)  Daily  Item  attended  the 
2()th  annual  staff  dinner  March  3.  Harry 
.A.  Sattler,  publisher  of  the  Harrison 
Observer  was  toastmaster,  Thomas  1. 
Blaine,  publisher  of  the  Item,  and  Mrs. 
Blaine,  were  guests  of  honor.  Arthur 
Jordan,  sports  ixlitor,  who  was  recently 
married,  was  presented  with  a  chest  of 
-ilver. 

Daily  Granted  New  Trail 

The  Fredericton  (N.  B.)  Gleaner, 

which  was  found  guilty  on  four  of  the 
live  counts  of  libel  brought  against  it  by 
R.  B.  Ilan.son,  M.  P.,  and  ordered  to  pay 
$100  damages,  has  been  successful  in  its 
appeal  against  the  verdict  to  the  Supreme 
Ciourt  of  New  Brunswick,  and  a  new  trial 
has  been  ordered. 


New  Mississippi  Weekly 

E.  D.  (Darlson,  a  former  advertising 
solicitor  on  the  DanznUe  (Ill.)  Commer- 
eial-Xezvs,  and  Harry  W.  Moore,  Jr.,  of 
Danville,  Ill.,  have  established  the  Laurel 
(Miss.)  IVcekly  Laur elite. 

Kansas  Papers  to  Advertise 

Plans  for  Kansas  newspapers  to  ad¬ 
vertise  the  advantages  of  their  respec¬ 
tive  sections  were  made  at  a  meeting  of 
the  executive  committee  of  the  Kansas 
Press  .Association  in  Topeka.  March  3. 
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J.  E.  NICHOLSON,  Mgr. 

2206  Pine  Street,  St.  Louis,  Mo. 


RECEIVER  ASKED  FOR 
BAYONNE  DAILY 


Former  Managing  Elditor  Enters  Petition 
and  Charges  Publisher  With 
Atrocious  Assault  —  Paper 
Solvent  Latter  Says 


-Application  for  a  receiver  for  the 
Bayonne  (N.  J.)  Public  Opinion,  evening 
daily,  was  filed  in  the  court  of  chancery, 
ler.sey  City,  Wednesday,  March  4,  by 
Nhirris  Lending,  formerly  managing  ed¬ 
itor  of  the  paper.  He  is  a  stockholder 
and  one  of  the  creditors.  .Assets  were 
listed  at  $15,000  and  liabilities  at  $.50,0tK). 

Michael  Donovan,  editor  and  publisher 
of  the  paper  is  majority  stockholder.  The 
court  issued  an  injunction  restraining  the 
Public  Opinion  Publishing  (Tompany  from 
receiving  or  disbursing  any  money  and 
from  ix-rforming  any  of  the  functions 
under  its  charter  until  final  action  has 
been  taken  upon  the  receivership  petition, 
March  15. 

The  company  has  the  right  of  replying 
to  the  petition  upon  one  day's  notice  to 
show  cause  why  the  injuuctiou  should  be 
vacated. 

The  receiver.ship  petition  followed  the 
filing  of  charges  of  atrocious  assault  and 
battery  by  Morris  Lending,  managing  ed¬ 
itor,  against  the  publisher  Mr.  IDonovan. 
I'eb.  27.  The  assault  was  the  result  of 
an  altercation  the  d:iy  before  between  the 
two  men  over  <an  editorial  written  by 
Ix'nding,  according  to  the  latter.  He 
charged  Donovan  with  striking  him  in  the 
face  breakin.g  his  glasses,  and  with  push¬ 
ing  him  through  a  glass  door.  Mr. 


Donovan  appeared  in  court  March  4. 
plead  not  guilty  to  the  charges,  and  asked 
immediate  trial. 

He  was  released  upon  his  own  recog¬ 
nizance.  The  trial  will  be  held  early  next 
week. 

".An  immediate  reply  will  be  filed  to  the 
receivership  petition  and  I  will  oppose 
strenuously  every  effort  to  have  it  made 
effective.''  Mr.  Donovan  told  Editor  & 
Pini.isiiKR.  "The  paper  is  solvent.  We 
will  continue  to  publish  every  day." 

Mr.  IXinovan's  reply  to  Lending's  peti-  f 
tion  was  to  be  filed  Saturday,  March  7.  k 

Boosting  Sales  by  Puzzles 

A  real  estate  firm  of  Philadelphia  is  ; 
using  cross  word  puzzle  advertising  to 
Ixiost  the  sale  of  home  sites.  The  firm 
offers  to  those  who  correctly  solve  the 
jiuzzlo  a  lot  worth  $250  in  a  newly  opened 
division,  the  only  payment  required  being 
$35  to  cover  the  cost  of  drawing  the  deed  ( 
advertising,  etc. 


Covering  Religious  Pilgrimage 

I'r.tiik  I'lynn,  lintincial  editor  of  the 
Boston  iilohe.  and  I'rank  Walsh,  of  the 
Boston  Herald,  sailed  recently  with  a 
party  of  500  Bostonians,  who  are  making 
a  pilgrimage  to  the  Pope  in  Rome  under 
the  leadership  of  Cardinal  O'Connell,  of 
Boston.  They  will  report  the  trip  by 
radio  ami  cable. 

Ad  Club  to  Advertise  Missouri 

First  steps  in  a  nation-wide  advertising 
campaign  for  Missouri  were  taken 
ceiitly  liy  the  .Advertising  Club  of  St. 
la  mis  at  a  dinner  give  in  honor  of  Got. 
Baker  at  Jefferson  City. 


Norwegian  Paper  | 
Mills  Agency  j 

(INCORPORATED) 

33  West  42nd  Street  j| 

NEW  YORK  CITY  || 
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II 

SELLING  AGENT  IN  THE  U.  S.  FOR 

News  Print 

PAPER 
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Mills  with  an  Annual  Capacity  of  200,000  Tons. 
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Bohnsdalen  Mills,  Ltd. 

A,  S  Randsfjo  d  Traemasse  Papirfabrik 
A  ,  S  Holmen'Hellefos 
Hunsfos  Fabrikker 
Union  Paper  Co.,  Ltd. 
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u.  S.  ISSUES  FIGURES  ON  - 

niiDi  iCLllKir^  DITCIKICCC  ^UCK  AVERTS  CLASH  BETWEEN 

PUBLISHING  BUSINESS  newspaper  celebrities  1 

Stati*Hcs  Compiled  from  1923  Ceniut 

of  Manufacture*  Show  Output  T^^  its  first  number  the  spitTy  AfW 

Increased  in  Value  12.9  ^  Yorker,  edited  by  Ralph  Barton, 

D  ion  Marc  Connelly,  Rea  Irvin,  George  S. 

Per  Cent  Over  1921  Kauffman.  Alice  Duer  Miller,  Dorothy 

-  _  ^ .  Parker  and  Alexander  Woollcott,  says ; 

Washington,  D.  C.,  March  Ihe  -por  the  proper  understanding  of  the 

Department  of  Commerce  announces  that,  anecdote,  it  is  necessary  to  know 

according  to  the  data  collected  at  the  hi-  pfevwood  Broun,  dramatic  critic  of 

enma  censu  of  manufactures  1923,  the  nevertheless  a 

estabhshnients  e  igagedprimardy  in  print-  consequence  in  the  eyes  of 

J  1-  ‘1'  i  1  1^"'  Morris  Gest  and  that  further  the  same 

ii  rrelr^^^  to  the  good  opinion  of 

at  1 3II  lllCrC«lSC  ot  imm.J  PLT  \]ii  /^i  i-i*  l.  £  aI  at,*,. 

1  A  in>i  *1  «  In  *  .  Adolph  Ochs,  publisher  of  the  Xctv 

cent  as  compared  with  iy*:l,  the  last  pre-  1/  l  'r-  1  1  u  *1  * 

^  ^  York  Tunes,  a  value  rcserve<l  bv  the  rest 

O^he^otal■for  ■l923.  $793,898,584  was  '’“t  '‘ight  eyes.  Further  that, 

contributed  bv  receipts  from  advertising.  !G'«ood  Broun  objects  violently  to  au- 
S361.178.329  bv  subscriptions  and  salc^.  conversation  m  his  vicinity, 

and  the  remaining  $113,424,653  by  "At  the  opening  of  the  Chauve  Souris, 
revenues  from  a  variety  of  sources,  in-  Broun  was  annoyetl  by  the  incessant 
eluding  job  printing,  the  printing  and  chattering  of  a  theatre  goer  directly 
publishing  of  Iwoks  and  pamphlets,  nia-  liehind  him.  ( It  was.  to  put  an  end  to 
chine  composition  for  others,  etc.  the  suspense,  .\dolph  S.  Ochs.)  Seeking 

Of  the  10.2l>7  establishments  reporting  counsel  in  lietween  the  acts,  Broun  was 
for  1923.  9.017,  or  87.8  per  cent,  were  maliciously  advised  to  protest  to  Gest. 
located  in  28  States,  as  follows:  New  Which  he  did,  but  unfortunately  Mr.  Gest. 
York.  1.284;  Illinois.  887;  Pennsylvania,  though  in  ignorance  of  the  source  of 
685;  California.  590;  Ohio,  505;  Iowa,  Broun's  annoyance,  merely  advised  him 
401;  Texas,  380;  Mis.souri,  358;  Miniie-  to  speak  harshly  to  the  culprit, 
sota,  353;  Michigan.  342;  Indiana,  .323;  “Thereby,  alas,  was  lost  what  would 
Massachusetts,^  322;  Wisconsin,  30^);  have  been  the  most  enjoyable  scene  of 
Kansas._259  ;  New  Jersey,  222 ;  Nebraska,  dramatic  decade.  The  imagination 

209;  Washington,  194;  Oklahoma,  170;  can  conjure  up  no  happier  picture  than 
Georgia.  142;  Colorado.  139;  Kentucky,  that  of  Mr.  (jest  rushing  m.idly  down 
138;  North  Carolina,  138;  Oregon,  126;  the  aisle,  intent  upon  throwing  bodily 
Tennessee,  113;  Virginia,  112;  Florida,  out  of  the  theatre  the  person  who  was  so 
110;  .Arkansas,  106;  and  South  Dakota,  offending  the  powerful  Mr.  Broun  of 
103.  the  World.  Only  upon  iliscovering  that 

Summary  statistics  for  1923  and  1921  the  culprit  was  the  Mr.  Ochs  of  the 
are  presented  iii  the  following  tables.  The  Times,  from  whom  all  first  page  bless- 
figurcs  for  1923  are  preliminary  and  sub-  j„gs  flow,  to  turn  about  and  summarily 
ject  to  such  correction  as  may  be  found  eject  Broun." 
necessary  upon  further  e.xamination  of 

the  returns.  “  ="  - 

T.Vm.r  1.— CKXER.M.  ST.VTISTICS  FOR  THE  INDUSTRY:  1924  AND  1921 


Per  cent  of 

1923 

1921 

Increase* 

Number  oi  establishments . 

10.267 

10,453 

—1.8 

Wage  earners  (average  number)" . 

116.440 

I07.5.44 

8.3 

Maximum  month . 

Dec.  1. ’0,4 12 

Dec.  110,355 

Minimum  month . 

.\ug.  114.960 

July  105,556 

Ptr  cent  of-  maximum . 

94.6 

95.7 

Wages  . 

*196.6  44.128 

8174,458,525 

12.8 

Paid  for  contract  work . 

$75,773,989 

865.256.802 

16.1 

Cost  of  materials  (including  fuel) . 

8.164.479,841 

$371,124,293 

—2.1 

Products,  total  value . 

$1,268,501,566 

$1,123,709,828 

12.9 

Value  added'^  . 

8905.021,7.45 

8752.585.533 

20.3 

Horsepower  . . 

('D 

Coal  consumed  (tons  of  2,000  lbs.) . 

212.2.ii. 

Cl 

•  A  minus  sign  ( — )  denotes  decrease. 

^  Not  including  salaried  officers  and  employes 

nor  proprietors 

and  firm  members. 

Statistics 

for  these  classes  will  lie  given  in  final  report. 

®  Value  of  proiiucts  less  cost  of  materials. 

^  Not  re|K)rteil. 

TAIil.K  2.— SIMICIAI.  ST.\TISTirS 

OF  I’RODUCrS 

:  1923  AND  1921 

Per  cent  of 

n.'.ss 

1933 

1921 

Increase* 

Total  value . 

$1.368. .sOl. .566 

$1,123,709,828 

12.9 

Xe«-5|>a|iers  and  periodicals . 

1.155.076.91.! 

1.005,270,255 

14.9 

Adverti'^ing  . 

7*’.>,8'*S.584 

676.9.86,710 

17.3 

Subscriptions  and  sales . 

.!61. 178.329 

328.283.545 

10.0 

Books  and  pamphlets  and  job  printing^ . . 

1 12.309, oh.t 

112.406.766 

—0.2 

Hooks  and  pamphlets . 

29,864. 4'M 

27.418,391 

8.9 

Sheet  music  and  liooks  of  music . 

69..N1 

160,740 

—56.8 

loll  priming  (general),  etc.' . 

82.27'.778 

84.837.635 

—3.0 

.Ml  other  prmlncts . 

1.214.990 

6.032,807 

—79.9 

•  A  minus  sign  ( — )  denotes  decrease. 

I"  Establishments  engaged  primarily  in  the  printing  and  publication  of  liooks  and  pamphlets 
or  in  the  publication  only,  or  in  job  printing  are  classified  under  the  industry  designation 
“Printing  and  publishing,  look  and  job.”  (See  press  summary  bearing  this  title,  issued  March 
5.  19. '5. 1 

'  IncUules  new^paiiers  and  iieriodicals  printed  for  others,  Ixioks  and  pamphlets  printed  for 
others,  “ready  prints”  (patent  insides  and  outsides),  machine  composition  for  others,  bookbinding 
»nd  blank  books,  electrotyping,  engraving,  lithographing,  etc. 


POPE  PRAISES  PRESS 

Retponiibility  I*  Great,  Use  It  Wi»ely, 
He  Advises 

Pope  Pius,  oiieiiiiig  a  new  museum  at 
Si.  Peters  in  Rome.  Feb.  20,  took  occa¬ 
sion  to  praise  the  press. 

“Whether  you  are  the  third,  fourth  or 
fifth  estate."  he  said  to  four  journalists 
present,  “you  are  a  great  power,  but  you 
lave  enormous  responsibility  for  this  very 
reason,  and  I  bless  your  power  and  re¬ 
sponsibility  that  vou  mav  wiselv  and  well 
use  both.” 

Daily  Aids  Truth  in  Advertising 

Boston  Sunday  Adz’ertiser  on  Feb.  22, 
published  a  W'ashington’s  Birthday  Truth 
in  Advertising  Issue. 


Crime  News  Barred  During  Lent 

The  Marshfield  (Wis.)  Daily  Nervs 
signalized  the  beginning  of  Lent  by  an¬ 
nouncing.  “.\  Lenten  Resolution,”  which 
took  the  form  of  this  resolve :  “Begin¬ 
ning  with  the  first  day  of  Lent,  we  will 
clamp  the  lid  on  even  tighter  than  it  has 
been  before  on  ‘sensational’  news  stories. 
We  will  restrict  such  news  to  a  minimum. 
‘Sensational’  news  stories  we  classify  as 
those  which  are  salacious,  involve  sex 
problems  and  phases,  those  which  have  to 
do  with  orgies,  wild  revels,  immorality, 
murders  and  gross  misconduct.”  The 
News  declared  it  was  not  going  to  com¬ 
mit  itself  too  closely,  because  there  might 
be  instances  where  repression  might  in¬ 
terfere  with  its  legitimate  duty,  publication 
of  news,  but  it  would  be  the  policy  to 
minimize  crime  news. 


12c 

is  the  present  selling  price  of  the 

WOOD  DRY  MAT 

A  slash  of  25%  has  been  made 
o\  ernight  and  the 


12c 


price  will  be  maintained  if  v  olume 
of  orders  justifies  it. 

W  GOD  DRV  MATS  are  un- 
questionably  the  best  and  the 
only  ones  of  all-American  manu¬ 
facture.  Their  perfect  printing 
qualities  and  uniform  thickness 
and  shrinkage  make  them  thor¬ 
oughly  dependable. 

Ten  W  GOD  DRY  MATS  do 
the  work  of  Twelve  of  any  other 
kind  because  tbe  never -twice - 
alike  dry  mats  of  other  makes 
cause  spoilage  and  waste.  So 
that  at 


12c 


M  GGD  DRY  MATS  are  fully 
50%  cheaper  to  use  than  any 
others  and  the  certainty  of  results 
with  them  is  a  great  comfort. 

WOOD  FLONG 

CORPORATION 

501  FIFTH  AVENUE 
NEW  YORK  CITY 


^  ^  ! 


>./• 


I  'r 


K  ff  i  t  nr  H:  P  u  b  I  i  s  h  v  r  for  M  arch 


A  COMPLETE  NEWSPAPER  HEAD  DRESS 


Concentrated  on  One  Keyboard 


TT  is  possible  to  arrange  a  layout  for  a  single  Lino- 
type  that  will  handle  a  complete  newspaper  head 


dress  such  as  the  suggested  specimen  shown  here. 
Continuous  composition  from  all  magazines  en¬ 
ables  even  the  most  intricate  multi-deck  head  to  be 
set  with  each  line  in  proper  sequence,  avoiding 


the  assembling  of  heads  and  consequent  danger  of 
transposition  and  error.  Corrections  for  any  head 
can  be  set  instantly  without  seriously  interrupting 
regular  production.  Write  the  nearest  Agency  for 
information  on  the  advantages  of  the  Multiple 
Distribution  Linotype  for  head-letter  composition 


DEADLY  GAS  KILLS  TWO 
UNCONSCIOUS  OF  PERIL; 
3RD  VICTIM  IN  HOSPITAL 


T  Pfll  n  PI  AYFP  METCALFE 
\  rULU  rLHILI\  pilots  HOMERIC 


NSISIS  HE’LL  PUY 


FOR  LAST  TIME 


i  3.  JhacL 

!  Houghton  Sails 
I  On  Leviathan; 


Dr.  George  W.  Partridge  Found 
Dead  in  Apartment — Wife  of  ^ 
Dr.  Jamea  L.  Joughin  Life- 
leM  in  Home  in  the 
Same  Building 


^  Wfll  Be  Commander  of  M«jaf( 

Malcolm  Stevenson,  American  Qu  Retireineiit  of  Sv 
Team  Member.  Thrown  Sat¬ 
urday.  Much  Improved 


Bertram  Hayes 


WANTS  TO  PLAY  AGAIN 


yw^.i 


1.  JOUGHIN  OVERCOME; 

Post  m  Berlin  conscious 


Passes  Good  Night  at  Club  and 
Goes  Home — ^Up  All  Day 


Ambassador’s  Wife  and  Baby 
With  Him;  Mellon’s  Aide  to 
Study  British  Tax  System 


Carbon  Monoxide  Believed'  to 
Have  Escaped  from  Water 
Heater  by  Leaky  Flue 


£ 


Miss  Illington  Is  Now 
In  Moving  Picture^ 


SEVEN  UNERS  DEPART 
WITH  WELL-FILLED  USTS 


- -  - With  Head  on  Block, 

Dr.  Echener,  Zeppelin  Head  and  Qjj]  ForCCS  BrOthcF,  5, 
Skipper  of  ZR'3,  Goes  to  T  D  17 

Bremen  and  Columbus  1 0  Bc  BO  LxCCUtlOnCr 


Dbbrow  Still 
In  Speed  Game 


”Sacrifice”  at  the  Rialto.  Sboai! 
Her  as  the  Daughter  of  ! 
a  Statesman 


L. 


Dirt  Track  Champkm  to  Get 
Bride’s  Consent  to'  Again 
Defend  the  Title 


Old-Time  Shdis  Being 
Discarded  by  the  Navy 


ENUST  HOUSEWIVES  IN  A 
FOOD  SAVING  CAMPAIGN 


G.  ^ 


CAPITAL  GREETING 
ITAUAN  VISITORS 


FRANCE  WILL  ABOLISH  ttS 
“ISLE  OF  "THE  DEVIL” 


Women  To  Be  Instructed  So  That  We  Can  Eat  Wisely  and  Wkboat 
Waste-- Vegetables  To  Be  Used  to  Save 
^  Staples  More  Easily  KepL 


Mission  from  Rome.  Headed  by 
Prince  of  Udine.  Arrives  in 
Washington 


//. 


Woman  Sent  to  Penkentinry' 
For  Stealing  Dresses  in  Sl^' 


Composed  entirely  on  the  LINOTYPE  on  a  Model  26 


FIRST  MAIN  MAGAZINE 


18  Point  Cheltenham  Condensetl 


SECOND  MAIN  MAGAZlXl 


:h  on  a  iteybuUon^ 
hikeyboardj/Mion 
h^mai/fld  tfmmx- 


Hm 


LINOTYPE 


MERGENTHALER  LINOTYPE  COMPANY 

BrooMyn,  New  York 


CANADIAN  LINOTYPE  LIMITED,  TORONTO 
AgtmUi  in  tht  Principal  Citie$  of  the  World 


The  Model  26  Linotype 


carries  two  standard  Model  5  maga¬ 
zines  (either  split  or  full  length)  and 
two  auxiliary  magazines  interchange¬ 
able  with  the  auxiliary  magazines  of 
the  Single  Keyboard  Model  14  or  22. 
All  magazines  are  operated  by  a  single 
power-driven  keyboard.  Matrices  are 
composed  from,  and  distributed  to,  all 
magazines  continuously. 


SAN  FRANCISCO, 


CHICAGO 


NEW  ORLEANS 


r" 


Editor  &  Publisher  for  March  7,  1925 


2'> 


E  D  I 


WHEN  TO  CALL  “30” 

•-he  ^rim  business  question  arises : 


icca-ion. 

iiuw  lonq  I'  investment  in  a  losing  newspaper 

•  U'tificd?  Tlie  simple  business  answer  is  that 
an  enterprise  should  suspend  when  it  has  failed  to 
I)ay.  after  reasonable  opp<irtunity ;  no  one  may  merely 
uuc"  that  continued  effort,  patient  plodding,  under 
conditi')ns  changed  by  tide  and  time,  shall  in  the  end 
justify  a  speculative  suiiport. 

But,  in  t!ie  case  of  the  newspaper,  no  rule  could  be 
written  which  would  have  general  application.  There 
are  ‘Cores  of  historic  incidents  wherein  losing  papers 
have  tx-ei.  brought  to  success  by  the  magic  of  new 
metiiols.  It  is  equally  true,  that  some  newspapers, 
despite  numeiot'S  experimental  changes  in  manage¬ 
ment,  heroic  effort,  laiisn  expenditure,  application  of 
metbotls  elsewhere  hiehly,  successful,  have  still  con¬ 
tinued  to  lag  in  red  ink,  without  prospect  of  ultimate 
succes'  There  is  no  ctimparable  commercial  bottom¬ 
less  pit.  Hollow  as  a  tin  horn  is  a  publishing  “vic¬ 
tory"  which  does  not  compensate  in  dollars. 

Tliere  are  s..me  common-sense  rules  governing 
newsp.-qier  husiness  which  merit  consideration.  Is 
the  field  aide  to  support  the  paiK'r?  This  can  be 
answered  in  .actual  tigures.  Is  the  product  too  expen¬ 
sive,  and  is  there  a  possibility  of  retrenchment  by 
intensifying  quality  while  decreasing  quantity  and 
maior  cost-  ■  .\n  expert  must  answer.  Has 
anything  hapiK-iieil  to  iKTUianently  prejudice  the  public 
against  the  paper?  .Vny  newspaper  man  should  be 
able  to  judge.  Is  there  a  fundamental  ownership 
fault'  The  pr-iprietor  should  know,  but  will  probably 
be  blinded  by  self-conceit,  and  this  is  a  question  that 
urgently  invites  the  opinion  of  a  neutral  mind.  Has 
the  paper  ever  been  given  a  fair  chance,  though 
adequate  pioinotion.  sufficient  capital  investment, 
proper  foreign  connections,  able  business  management 
and  skillful  editing?  Obvious,  self-serving  answers 
to  the-e  questions  will  not  do. 

We  often  hear  newspaper  men  declare  that  there 
are  too  many  i  ewspapers  in  specified  cities,  but  rarely 
is  this  the  case,  at  least  from  the  viewpoint  of  the 
reading  public.  If  all  of  the  newspapers  are  alike, 
serving  the  same  ends  and  representing  mere  dupli¬ 
cate  service,  then  it  may  be  said  that  a  city  is  “over- 
papered.”  But  nc  newspaper  that  serves  with  charac¬ 
ter  and  enterprise  can  be  spare<l,  assuming  that  the 
field  IS  sulficiently  rich  to  offer  profitable  returns. 

There  is  always  the  que>tion  whether  it  is  fair  to 
employes  to  continue  to  lead  a  doubtful  pursuit  of 
success,  trifling  with  the  fruitful  years  of  life,  and 
to  the  conscientious  proprietor  this  consideration 
would  super.sede  the  question  of  financial  losses  which 
might  “dent”  but  would  not  “break.” 

There  are  countless  definite,  demonstrated  rules  of 
newspaper  success  and  yet,  each  problem  is  so  indi¬ 
vidual.  the  final  governing  factors  so  distinctly  local, 
that  a  mere  .ailherence  to  a  standard  formula,  how¬ 
ever  well  studied,  might  be  as  futile  as  no  program 
at  all.  What  is  food  for  one.  may  another  poison. 

That  the  deciding  factors  of  success  or  failure  of 
newspapers  in  group  control  are  individual  and  local 
has  often  been  demonstrated — one  newspaper  may 
respond  to  all  of  the  rules  of  a  co-operative  organiza¬ 
tion  and  richly  benefit  from  the  economies  and  pro¬ 
motion  of  centralized  general  management,  and  yet 
fail  to  win  popular  support.  Another,  in  a  different 
field,  under  the  -anie  management  and  policy  and 
using  much  of  the  same  material,  plus  a  more 
effective  local  touch,  may  gain  glowing  public 
response. 

There  is  a  rule  of  success  which  is  not  found  in 
copy  books,  nor  is  easily  defined.  It  might  be  called 
the  rule  of  luif'py  cotnbinalion.  It  springs  from  the 
conscience,  intelligence  and  patient  effort  of  a  man, 
or  a  particularly  harmonious  group  of  men  and 
women.  It  is  to  the  newspaper  what  the  working 
formula  is  to  the  scientific  laboratory.  It  works,  in 
season,  out  of  season,  every  d.ay  in  the  same  way. 
The  following  factors  are  present:  First,  a  policy 
that  fits  and  is  a  sound  contribution  to  local  society. 
Second,  a  well-selected  and  assi.gned  staff,  with  objec¬ 
tives  clearly  defined,  working  in  comfortable  circum¬ 
stances  and  with  reasonable  expectation  of  betterment, 
equipped  with  the  tools  of  the  trade.  Third,  a 
product  achievement  which  yields  overflowing  values. 
Fourth,  earned  public  confidence  and  the  connections 
that  form  around  integrity,  industry  and  that  sort  of 


RIAL 


Let  nothing  be  done  through  strife  or  vain¬ 
glory;  but  in  lowliness  of  mind  let  each  esteem 
other  better  than  themselves. — Philinpians; 
IL  3. 


lienetrating,  sympathetic  leadership  which  might  be 
described  as  not  too  wise  and  not  too  simple. 

X’ariou-  other  factors  may  be  included  but  none 
meiitioiied  may  be  omitted.  Do  not  think  that  every 
:n;m.  or  every  group  of  men,  can  effect  the  happy  com¬ 
bination.  h  is  wrought  from  special  talent,  like  the 
conceptions  of  the  artist,  master  craftsman  or  the  or- 
g  inizer  of  a  public  movement  or  cause. 

If  the  happy  combination  is  found  and  still  a  news¬ 
paper  does  not  meet  fair  public  response  there  is 
something  wrong  with  the  field  and  the  sensible  thing 
is  to  swallow  pride,  pocket  loss  and  call  it  “30.” 


Whip  I  racking  is  no  substitute  for  intelligent 
leadership. 


SECOND-CLASS  RATES 


SECOXD-CL.\SS  postal  rates,  as  established  in 
the  new  law,  are  not  radically  changed  insofar 
■as  newspapers  are  concerned,  and  some  news¬ 
papers  will  scarcely  notice  the  revision.  Those  who 
have  fought  to  sustain  the  principle  that  the  postoffice 
departnunt  is  a  public  service,  in  the  original  meaning 
of  that  term,  have  given  official  Washington  notice 
that  the  press  proposes  to  continue  to  hold  in  check 
the  false  theory  that  a  “successful”  postoffice  ad¬ 
ministration  is  one  that  shows  a  favorable  business 
balance  sheet. 

The  now  celebrated  “cost  ascertainment”  report  was 
shattered,  and  is  a  shining  example  of  how  wrong 
I'gures  may  go.  The  battle  in  the  short  term  of 
Congress  was  hot  and  highly  instructive.  Organized 
publishers  of  this  country  have  surely  learned  that 
postal  legislation  must  be  kept  plainly  in  view. 


Radio  programs  are  now  sent  out  marked: 
"Use  as  per  copy  or  not  at  all,’’  to  coerce  ed¬ 
itors  to  print  names  of  radio  advertisers,  and 
the  answer  is  "not  at  all,’’  with  consequences 
more  serious  to  radio  than  to  newspapers. 
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CHAIN  STORE  DEVELOPMENT 


By  H.xrrv  R.  Dri  mmomi 


Many  people,  and  not  a  few  of  them  in  the  daih 
newspaper  business,  seem  to  be  under  tit 
erroneous  impression  that  the  ciiain  store  kfa 
is  principally  conlined  to  the  Woolworth,  Kresge  an; 
similar  5  and  10  cent  propositions,  the  vari® 
grocery  chain  stores,  numerous  drug  chain-  and  t!* 
United  Cigar  Stores. 

The  chain  idea,  however,  extends  far  beyond  these 
and  is  working  strong  in  department  stores  an; 
specialty  shops. 

The  daddy  of  all  department  store  chains,  the  old 
Claflin  combination,  was  a  flop,  failing  for  tfjO.OOd.Ofi 
ten  years  ago. 

This  was  not  because  the  idea  was  bad,  rather: 
was  because  the  management  was  thoroughly  wroK 
Upon  emerging  from  the  wreck  the  old  Claflin  cha; 
was  broken  into  two  groups,  one.  the  .\ssociatcd  Dr 
Goods  Corporation,  being  headed  by  a  banker,  and  tin 
other,  the  United  Stores  Company,  being  headed  by  i 
lawyer,  since  which  time  both  groups  have  prospere 
tremendously. 

The  Sidouski  group  of  stores — large  and  growia 
larger,  is  another  successful  combination — and  the* 
are  others. 

These  groups,  for  the  most  part,  buy  old  establishc 
stores  and  generally  trade  on  the  old  firm's  name 
Then  there  are  chain  stores  for  men's  goods.  Wit¬ 
ness  the  Monroe  Clothes  Shops,  second  story  workci 
scattered  everj-where.  And  the  Hilton  chain,  tbt 
Trivers  chain,  the  Chain  Shirt  Shops,  and  others. 

Shoes,  too,  are  strong  on  chain  stores.  Regili 
Walkovers,  Douglass  and  others. 

Many  of  these  chain  propositions,  in  fact  nearly  i 
of  them,  are  successful,  and  few,  if  any  of  themr 
headed  by  dyed  in  the  wool  merchants.  Banke- 
lawyers  and  manuf.acturcrs  are.  for  the  m*ist  part,  fe 
ruling  spirits  in  these  enterprises. 

However,  there  is  another  interesting  phase  of  tfc- 
chain  store  proposition.  These  "outsiders"  seem  it 
understand  the  fact,  that  there  is  a  psychology  r 
salesmanship — and,  inasmuch  as  the  management  at. 
contact  with  the  buying  public  must  be  left  to  sat 
ordinates,  they  have  taken,  and  are  taking  great  pah 
to  train  those  subordinates  in  the  art  of  selling  and  c 
making  friends  of  the  customers  they  serve. 

Another  thing — they  seem  to  have  raised  standani- 
in  a  great  many  instances  while  in  others,  standani! 
have  not  been  laised — but,  by  and  large,  they  r 
better. 

Perfection  has  not  been  reached  as  yet,  and  there  s 
more  or  less  lost  motion  in  many  of  these  chain  store 
lost  motion  which  gives- smaller  operators  an  oppir 
tunity  to  exist. 

Most  chain  stores  spend  much  time  and  effort  i 
the  substitution  of  private  brands,  or  unbrandK 
merchandise  for  the  standard  advertised  goods— and  by 
the  method  alone,  are  permitting  many  independr 
operators  to  live. 

Salespeople  are  trained  to  introduce  something  t 
whenever  any  standard,  nationally  advertised  prodar 
is  asked  for. 

They  get  away  with  it  in  many  cases,  but  on  d* 
other  hand,  they  miss  many  sales,  and  disgust  mar 
customers  by  the  “just  as  goo<l”  talk. 

With  the  combinations  naturally  comes  the  st^' 
ardization  of  advertising — which  means  that  soliota' 
tion  on  the  part  of  newspapers  is  largely  wasted,  fe 
general  managers  and  advertisin.g  managers  get  the 
instructions  from  headquarters  and  are  practica- 
jKiwerless  to  change  them. 

All  of  which  leads  up  to  the  thought  that  dai' 
newspapers  everywhere  can  profit  by  putting  hear? 
weight  .solicitors  to  work  developing  and  even  create 
accounts  amongst  small  independent  merchants  *bf 
have  many  things  to  offer  to  customers — things  e 
found  in  the  big  chain  stores. 

This  is  particularly  applicable  to  merchants 
business  under  their  own  names — stores  where  dr 
real  proprietor  can  be  found. 

How  interesting  it  would  be  to  see  Mr.  Macy.Jf 
Mr.  Lord,  or  Mr.  Taylor,  or  Mr.  McCreery.  or » 
Monroe,  or  Mr.  Hilton,  or  Mr.  Ko.gers,  or  Mr. 
or  Mr.  Rrokaw.  in  New  York. 

The  developments  of  small,  independent  r*®- 
merchants  into  re.gular  advertisers  is  going  to  go’ 
long  way  toward  the  development  of  increased  hneap 
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PERSONALS 


now  attending  the  School  ot  Journalism 
of  the  University  of  Missouri. 

Lawrence  E.  Davies,  copy  reader  on  the 
Porthnd  (Ore.)  Telegram,  and  Mrs. 

VrARCELLUS  E.  FOSTER,  publisher 

n.ro«/c'c  has  been  Georgeanna  Robbins  is  now 

appointed  to  the  board  of  regents  ot  the  Stringtield  (O.) 

(.nners)  >  o  exas.  Pailv  .Viti’s,  succeeding  Miss  Gwelda 

Frank  H.  Hitciicock.  one  ol  the  owners  Best 
of  the  Tnesm,  (Ariz.)  athe,,.  has  just  ^orrespond- 

rrtomed  irom  a  visit  to  Mexico  City.  Loi.isz-ille  Post:  who  spent  three 

Colonel  r.arnest  G.  ^mith  ot  the  weeks  at  Cave  City  covering  Floyd  Col- 

H'ilkcs-Barre  I  tmes-Leader  is  making  a  entombment,  has  written  a  6O.O1K) 

trip  to  British  Honduras.  word  l)ook.  “Tlie  Tragedy  of  Sand 

William  Seyfert.  president  of  the  Cave.'’ 

Reading  (Pd.)  I-agle,  with  Mrs.  Seyfert.  j.  s.  McXeel.  Jr.,  has  resigned  from 
is  spending  the  season  at  I’alm  Beach,  ^  fntonio  Flieiiittg  Xetes  copy  desk 


Earl  J.  Hadley,  one  of  the  partners  of 
the  Metropolitan  Newspaps-r  Service,  re¬ 
timed.  March  6.  from  a  business  trip  to 
the  Paciiic  Coast.  While  on  the  C'oiist. 
Jlr.  Hadley  spent  a  week  with  his  par- 
Hiti.  Judge  and  Mrs.  Hiram  F.  Hadley 
of  Seattle. 

IN  THE  BUSINESS  OFFICE 

PEORCiF  BOOTH  has  resigned  from 
the  advertising  department  of  the 
Los  Angeles  (Cal.)  I'.xamhier,  where  he 
has  been  for  the  last  12  years,  to  head  tlie 
adrertising  department  of  the  Long  Beaelt 
(Cal.)  Sun. 

Geiirge  M.  Burhach.  advertising  man- 
after  and  director  of  St.  Louis  Post-Dis- 
falch.  this  week  celebrated  his  25th  an- 


S.  Harold  Evans  has  left  the  Los 
.Ingelcs  Illustrated  Daily  .Veres  to  join 
the  Famous  Flayers- Lasky  statt. 

Harold  C.  Mull,  sports  editor.  Logans- 
port  (Ind.)  PItaros-Trihune.  has  resigned 
to  enter  Indiana  University. 

M.  Morrison,  formerly  reixirter  and 
book  reviewer  with  the  Long  Beach 
(Cal.)  Press-Telegram,  is  now  doing 
free-lance  work. 

H.  F.  Holden,  city  editor  of  tlie 
Xeodesha  (Kan.)  Daily  Sun,  has  been 
named  city  treasurer. 

Fred  Herndon,  has  resigned  from  the 
San  .Antonio  L.rpress  stall  to  become 
publicity  secretary  of  the  San  .Antonio 
Chamber  of  Commerce.  • 

C'leorge  R.  Uye.  for  more  than  a  year 


L.  F.  Henderson,  publisher  of  the 
ASSOCIATION  CHIEFS  ^^‘■“''.*^■•7*  (.Okla.)  (^'ounty  Democrat,  has 

sold  his  interest  in  the  paper  to  Krnest  G. 
"I’m  Not  a  Stunt  Puller" — Gran-  .Albright, 

ville  Barrere,  Preaident,  Buck-  E.  M.  Seaggs.  editor  and  publisher  of 

eye  Press  Sapulka  (Okla.)  Dcmocrat-S ews, 

has  purchased  a  controlling  interest  in  the 
-  Bristozi’  (Okla.)  Tribune,  a  weekly. 

GR.AXATLLE  B.ARRERE,  recently  George  D.  Murphy,  publisher  of  the 
elected  president  of  the  Buckeye  has  disposed 

Press  Association,  has  a  hobby,  "the  °}  h's  interest  in  the  paper  to  Roy  J. 
country  newspa-  Gates  ol  I>os  .Angeles, 
per.”  B.  B.  Bates,  for  37  years  with  the 

To  be  tnore  Farmer  City  (Ill.)  Journal  as  apprentice 
explicit,  it  is  his  and  later  owner,  has  leased  the  plant  to 
own  country  the  Home  Xews  Publishing  Company, 
newspaper,  the  Chicago.  G.  C.  Terry,  Waverly,  la.,  is 
Hillsboro  (O.)  editor  and  manager. 


pRAXVILLE  B.ARRERE,  recently 
elected  president  of  the  Buckeye 


newspaper,  t  n  e 
Hillsboro  (O.) 
Xetos-Hcrald,  of 
w  h  i  c  h  he  has 


ivJiirli  lip  ’bac  Weiitworth  F.  Chapman,  of  Minne- 
been  editor  and  ‘'*P«>'S,  manager  of  the  Improvement  Bul- 
rtnmtre-  sinr^  of  that  city,  has  bought  the  Henne- 

1907  ^  He  became  G->M»ify  Enterprise  of  Mrs.  Katherine 
o  w  ii  e  r  ^  the  .Ghapman  is  part  owner  of 


GitA.NVIU.E  Badxekc 


newspaper 

in  1915. 

“I  am  not  a 
stunt  puller,”  he 


the  Canby  (Minn.)  Xegvs. 


said  to  Editor  &  'C’RAXK  FEXRY,  advertising  solicitor, 
F1BI.1SHF.R.  "I  have  never  run  a  con-  Greensboro  (X.  C.)  Daily  .\eu’S,  to 
test  and  try  to  run  the  paper  on  the  Miss  Pauline  Wilkinson  in  Greensboro, 
belief  that  if  you  give  the  people  the  Wednesday,  Feb.  25. 


niversary  in  the  newspajier  advertising  as.sistant  city  editor  at  the  Trenton 


business  and  receiveil  inaiiv  felicitation-)  (^'  J-)  Times,  left  the  Times  last  week 
irom  his  friends.  to  become  private  .secretary  to  Congress- 

Hunter  Jarreau,  secretarv  and  treasurer  ttian-elect  Charles  A.  Eaton, 
of  the  Alexandria  (La.)'  Daily  Toun  Grayce  Druitt  Latus,  travel  editor 

Tali,  has  moved  from  Xew  York  to  of  the  Pittsburgh  Post,  is  spending  a 
.(lexandria  to  personally  assist  in  the  month  in  Miami,  Fla. 
management  of  the  paper.  John  Sines,  managing  erlitor  of  the 


management  of  the  paper. 

Miss  Helen  .\.  Havelv,  assistant  atl-  Trenton  (X.  J.)  Times,  returned  to  his 
ttrtising  manager.  Dodge  City  (Kan.)  recently,  after  a  month's  absence  on 

Duly  Globe,  has  been  made  advertising  account  of  illness. 

Banager.  James  T.  Lonergan,  managing  editor  of 

Gus  Douglas,  formerly  advertising  the //o/Zev  (^’•  V.)  X/imtfar,/  for  the  past 
manager  of  the  Birmingham  Age-  years,  resigned  March  1. 

Herald,  has  resigned  to  join  the  Leader  Will  B.  Johnstone,  carpsinist.  .A'lTi’ 
Realty  Company,  Birmingham.  World,  went  to  Washington  to 


news  and  a  real  editorial  page  they  will  .Maude  F.  .Mullen  of  the  Lima 

support  .you.  ((;)  )  A'crcj  to  KolK*rt  Houston  Martin  of 

.\nd  Mr.  Barrere  will  tell  you  mod-  Columbus  Grove.  O. 
estly,  while  admitting  his  griefs  have 
iK'cn  plenty,  that  the  N'ews-Herald  is 

•  fairly  successful.”  PRESS  ASSOCIA'OON  NOTES 

Mr.  Barrere  came  to  newspaper  work  ..r-ux-e-i-c-ix-  , 

fr»^m  the  law,  lie  was  admitted  to  the  .  BERNSTEIN,  long  connected 

bar  in  PH)1.  practicing  in  Hillsboro  for  "  "'Hi  the  St.  Paul  office  of  the 
six  years.  His  father  owned  the  Xews-  L’nited  Press,  has  been  transferred  to 
Herald — made  it  his  hobby.  .-And  it  wasn't  Havana,  Cuba. 

long  before  the  enthusiasm  was  handed  Raymond  D.  Lawrence,  formerly  of 
down.  the  Los  .-Angeles  United  Xews  b 


Herald,  has  resigned  to  join  the  Leader 
Realty  Company,  Birmingham. 


D.  C.  .Anderson,  recent  graduate  of  the  cartoni  the  inaugural.  March  4. 


School  of  Journalism.  University  of 
Missouri,  has  joined  the  advertising  staff 


David  L/dh,  of  the  cable  and  telegraph 
lesk  of  the  Xeze  York  World,  left  last 


,  ol  the  Dallas  (Tex.)  News  and  Journal,  week  on  the  (Tarmania  for  a  tour  of 
C.  J.  Lamlie.  for  nine  years  classified  Fngland,  .Australia,  the  Philippines, 
idrenising  manager.  Greensboro  (X.  C.)  China  and  Japan.  He  is  on  an  extended 

Daily  .Wws  has  resigned  to  go  into  the  h’-ive  of  absence  from  the  World. 

^  isnrance  business.  Roln'rt  Ginsburg.  city  editor  of  the 

Jesse  L.  Greenman  of  the  advertising  Mexico  (Mo.)  Ledger,  and  Mrs.  Gins- 
^  nif  of  the  I^ockport  (X.  A'.)  Union  burg  arc  parents  of  a  girl. 

^  Sm  and  Journal,  is  critically  ill.  Miss  Edna  Kromin  has  joined  the 

„  W.  R.  Emslie.  manager  of  the  Logans-  editorial  staff  of  the  Birmingham  Xezvs. 

fori  (Ind.)  Pharos-Tribune,  has  been  Miss  Jessica  Ingram  who  resigned 

^  president  of  the  Loganspiirt  Coun-  from  the  Birmingham  .Vitos  several 
'  lyOub.  weeks  ago.  is  now  publicity  secretary 

"■  J.  Edgar  Pool,  who  for  a  decade  has  fur  the  Biriningham  Chamlier  of  Com- 

oP  ^presented  the  Xtw  York  Evening  merce. 

dK  RVU  in  the  automobile  advertising  Bethea,  who  resigned  as  city  edi- 

5  ?  .’‘"•1‘^fi  the  staff  of  Journeys  tor  of  the  Birmingham  Post  ^everal 

ir  tashful,  new  travel  magazine.  months  ago.  has  returned  to  that  paper 

^  lu  _ _ _ _ ^  as  special  feature  writer. 

Arnrnv^  ROOMS  (Goldberg,  editor  of  the  Sunday 

* M  u  NN  iDER.  cable  editor  of  fiction  magazine  section  of  the  P/n7odr/- 
nar  J-  Aer*.'  )  ork  Sun.  who  has  been  /»/na  Record,  has  been  appointed  ex- 
Bsmcelast  July,  is  now  in  a  critical  con-  change  editor  of  the  Record,  also, 
gj;.  in  his  Xew  A  ork  home.  pr  jp  Smith,  veteran  newspaper  man, 

ici&  Trussell.  formerly  news  editor  has  resigned  from  the  copy  desk  of  the 

L  fe  f  Philadelphia  Evitiing  Public  Philadelphia  Evening  Public  Ledger  to 

^  editor  of  the  with  J.  P.  I.ippincott  &  Co. 

io-  iv’"'-'  ^^‘’Li’ie,  succeeding  _Mar-  Stanlev  Rnshton.  Philadelphia  news- 

®H.\\e^auch.  promoted  to  assistant  ^an.  formerly  of  the  Bulletin 


down.  the  Los  .-Angeles  United  Xews  bureau 

The  present  Xews-IIerald  proprietor  is  now  instructor  of  journalism  at  the 
was  born  in  Hillsboro  Sept.  10,  1878.  L^niversity  of  C)regon,  Eugene,  Ore. 

His  early  education  was  in  the  Hillsboro  - - - - - - 

public  schools,  and  three  years  spent  at  WITH  THE  SPECIALS 

Miami  University.  In  I‘>W  he  attended 

the  Ohio  State  L'niversity  Law  school.  AMERIC.AX  PRESS  ASSOCIA- 

_ _ _ _ L _ TIOX  has  been  appointed  to  repre- 

_  sent  the  Yuma  (Ariz.)  Herald;  .Atwood 
F.  B.  Culver,  from  Houston  Post-Dis-  (Kan.)  Northtvest  Kansan;  Eldorado 
patch  to  San  Antonio  Evening  News  co^y  (Ill.)  Nnvs;  Anderson  (S.  C.)  Inde- 
desk.  pendent;  Encin  (Tenii.)  Magnet. 

H.  G.  Head  from  San  .Antonio  Evening  Hamilton-Delisser,  Inc.,  have  been  ap- 
■A  copy  desk,  to  International  Xews  pointed  national  advertising  representa- 
Service,  Kansas  City  bureau.  lives  of  the  Pottstown  (Pa.)  Netss. 

Xewton  Xoyes,  from  city  editor,  Buf-  Geo.  R.  David  Company  has  been  ap- 


ralo  Evening  Post,  to  copy  desk,  Buffalo  pointed  national  representative  in  both 
EvenmgSews.  Jack  Siebert  is  now  act-  the  Eastern  and  Western  territory  for 


ing  city  editor  of  the  Post. 


the  Catnden  (X.  J.)  Post-Telegram, 


.-Ann  Harlow,  from  women’s  features,  and  in  the  Eastern  territory  for  the 


Buffalo  Courier,  to  Buffalo  Express.  Florence  (.Ala.)  Times. 

James  Trainor,  from  city  staff,  Buffalo  Benjamin  &  Kentmor  Company,  New 
Evening  .Vnes.  to  Buffalo  Cntiricr.  York,  has  been  appointed  to  represent  the 

Paul  Porter,  from  Lexington  (Ky.)  ^Hami  (Fla.)  Illustrated  Daily  Tab. 
Herald,  to  city  etlitor,  Logans  port  (Ind.) 

Pharos-Tribune  succeetling  T.  E.  Regan,  SPECIAL  EDITIONS 

who  has  become  assistant  advertising  "VrEW  ROCHFLLF  (\  Y )  Sta 


SPECIAL  EDmONS 


j  inmtiful,  new  travel  magazine. 


W  THE  EDITORIAL  ROOMS 

ti«  ^JILTOX  SXYDER.  cable  editor 
jar  '  the  .AVro  York  .'sun.  who  has  h 


AA'esley  Robbins,  from  news  editor,  Peb.  28. 
Santa  .Monica  (Cal.)  Daily  Santa  Moni-  Rmionr 
can,  to  staff,  Oakland  Examiner.  Know-  A 

Arthur  R.  Todd,  from  assistant  city  March  2. 
alitor,  Rockford  (HI.)  Star,  to  man¬ 
ager,  Lake  Geneva  (AA'is.)  Nezvs  Tri¬ 
bune,  a  weekly. 


JVEAV  ROCHELLE  (X.  Y.)  Stand- 
ard  Star,  a  ()4-page  special  edition, 
Feb.  28. 

Batigor  (Me.)  Commercial,  48-page 
Know  Maine  Products  AA'eek  edition. 


ASSOCIA-nONS 


Itn  H.  Weyrauch.  promoted  to  assistant 
^•Bciiig  editor.  Mr.  Trussell  started 

Otw.'Daner  wnrl-  ,  oofc 


_  XTOXTREAL  PRESS  CLUB  elected 

Robert  Lipsett,  city  editor  of  the 
CHANGES  OF  OWNERSHIP  Montreal  Daily  Star,  president  at  the  an- 

MX.  DODSON,  editor  of  the  Troy 

/  \i  \  r\  -t  It  4.1  omcers  are,  vice-president.  Arthur  Cote: 

_  (A  a.)  Daily  Messenger,  recmtly  h' 


emtor.  .\ir.  russeii  started  is  i^  the  Philadelphia  General 

>pa^r  work  ab^^iit  14  years  ago  on  Hospital,  suffering  from  a  nervous 
^aZ/imer,-  Amenean.  He  has  also  breakdown. 

as  night  citv  editor  of  the  Baitt-  .  n-  n-  i  i  r  i  -.u  -u  d 
.K  Sun.  A  ve.-;r  ago  last  .April  he  .  -'V-  E  ^V  elsch  formerly  with  the  B«- 
I0S  *«city  eiiitor  of  the  Baltimore  Ameri-  .^tass.)  Globe  has  recently  come 
'».>ing  this  post  to  join  the  Even-  Birmingham  .Age-Herald  as  city 

s?  Public  Ix-dger.  editor,  replacing  .Angus  Perkerson,  re- 

,  tk  ,^^ve  Livingston,  covering  harbor  and  t  i  -.i. 

for  the  Los  .Angeles  (Cal.)  ,  Cropper,  formerly  with  the 

„  croMmci  has  rt.slonp,)  '  International  Xews  Service.  Xew  A  ork, 

Marti’  u  ^  has  joined  the  Nnv  York  Daily  Nervs 

fPl)  ^-."^as.  news  editor,  Fullerton  jtgty 


™  .),  7  ^  recently  secretary,  Abel  Vineberg;  treasurer.  H 

Co^Zv  V«S  ^  CreiM/iOM)  ^  Somerille. 

'  ‘  Canadian  National  Newspapers  and 


li-  f  Periodicals  Association  arranged  a  spe- 

^rich  a  controlling  interest  m  the  j  ,  y  ^  ,7.  to  hear  G% 

Lake  City  (Mma.)  Graph, e-Republiean^  Richard,  of  New  York  discuss  value  of 
J-  Jones,  for  19  years  publisher  of  color  advertising.  .An  address  describing 


the  Glendora  (Cal.)  Gleamer,  lias  sold 
the  paper  to  L.  D.  Dean  of  Burlingame. 


technical  means  of  color  reprorluction  was 
also  delivered  by  George  Perry,  Reliance 


AV’illiam  L.  Gormley  of  the  news  staff.  Engraving  Company.  Toronto.  George 


P(f-  Tribune,  has  resigned  to 

,Mi  the  editorial  staff  of  the  American 
^  Detroit. 

-5 1  f)''  ,  J;  Peterson,  formerly  with  the 
-  (la.)  Register  and  the  Fort 


Mobile  (.Ala.)  Register,  recently  pur¬ 
chased  controlling  interest  in  the  Frank¬ 
lin  (.Ala.)  Bemner-Times. 


H.  Tyndall,  Maclean  Publications,  pre¬ 
sided. 

League  of  Advertising  Women,  New 


HOLDING  NEW  POSTS 

W'H.LIAM  H.  MYL.AXDER.  from 


J.  .A.  Pollitt,  of  Kansas  City,  has  pur-  York,  will  hold  its  annua!  dinner  dance 
chased  the  Severance  (Kan.)  Newis  from  Tuesday,  March  17,  at  Hotel  Penn- 


John  AV'ootl. 

Howard  Spears  has  purchased  the  in- 


sylvania. 

Canadian  Weekly  Newspapers  Asso- 


"te  (la.)  Messenger  &  Chronicle,  is  to  Toledo  Blade  staff 


staff.  Columbus  Ohio  State  Journal,  terest  of  S.  F.  Bowling  in  the  Mill  Creek  elation  has  decided  to  hold  the  annual 


(Okla.)  Times. 


convention  in  AA'innipeg  in  June. 


t 
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ADVERTISING  AGENCY  AFFAIRS 

Hoyt  Appoint*  Schenck — Kennington  Leaves  Chicago  Daily  to  Join 
Albert  Frank  &  Co. — New  Agency  in  Los  Angeles 


pIl.XkI.KS  \V.  HOYT  COMPANY, 
INC.,  New  York,  this  week  an¬ 
nounced  the  appointment  of  F.  S. 
Schenck  as  niaiuifter  of  their  advertising 
test  lalwratory.  Mr.  Sclienck  for  five 
years  was  connected  with  the  George 
I’atten  Company  and  recently  was  with 
Lord  &  Thomas,  New  York. 

The  advertising  agency  of  IxClair- 
MacDonaUl  has  just  been  started  in  the 
Pershing  S<iuare  building,  Los  Angeles, 
Cal.  .1.  A.  MacDoiialil.  formerly  with 
the  Dan  H.  Miner  Agency,  Los  .Angeles, 
is  a  n.emlKT  of  the  firm. 

The  Machen  &  Dowd  Company,  To- 
lc<lo  advertising  agency,  announces  it  has 
moved  to  new  offices  at  408  to  413  Rich¬ 
ardson  Building.  Jefferson  avenue  at  St. 
Oair,  Toledo. 

Carl  J.  Balliett,  Inc.,  of  Greensboro, 
N.  C.,  national  advertising  agency,  an¬ 
nounces  the  oiwning  of  a  branch  office  at 


Charlotte,  N.  C.,  with  E.  C.  Lyndon  as 
manager.  Mr.  Lyndon  resigned  as  ad¬ 
vertising  manager  of  J.  B.  Ivey  Depart¬ 
ment  store  to  go  with  the  Balliett  or¬ 
ganization. 


Joseph  N.  Sandtield,  advertising,  308 
North  Michigan  avenue,  Chicago,  has 
filed  a  petition  in  bankruptcy  in  the 
United  States  district  court  at  Chicago. 
.Assets  of  $024.75  and  liabilities  of  $10,- 
130.85  are  listed. 


.A.  McKim,  Limited,  has  moved  its 
Toronto  office  from  293  Bay  street,  where 
they  have  been  located  for  13  years,  to 
34  King  street.  East. 


•A  Pennsylvania  charter  has  been 
granted  to  Thomas  D.  Goodwin  &  Co., 
of  Pittsburgh,  to  engage  in  a  general  ad¬ 
vertising  business.  The  incorporators 
are  Thomas  1).  Goodwin,  \V.  S.  McNitt 
and  E.  E.  .Miller.  Capital  stock  $10,7.^. 


WHAT’S  WHAT  IN  THE  FEATURE  FIELD 

Syndicate*  Prepare  for  Baseball  Season — New  Feature  for  Housekeeper 
Readers — Cartoonist  Tells  Fish  Story 


■'VEWSP.APER  feature  syndicates  are 

'  preparing  to  cover  the  baseball  sea¬ 
son,  planning  new  series  which  will  car¬ 
ry  the  by-lines  of  prominent  big  league 
plavers. 

Current  News  Features,  Inc..  Wash¬ 
ington,  D.  C.,  is  launching  a  new  series 
bv  Stanley  (“Bucky")  Harris  called 
‘•'How  to  Play  Baseball,”  which  begins 
publication  this  month.  Harris  will  write 
a  regular  weekly  article  for  the  same 
indicate  throughout  the  baseball  sea¬ 
son  on  the  progress  of  the  American 
l.eague  race,  arid  will  also  cover  the 
World  Series. 

Eddie  Collins,  manager  and  second 
baseman  of  the  White  Sox,  reputed  to 
be  one  of  the  smartest  players  in  the 
game,  has  contracted  with  the  Bell  Syn¬ 
dicate,  Inc.,  New  York,  to  furnish  a 
number  of  articles  to  run  throughout 
the  baseball  season  under  the  caption 
“Pulling  Proper  Plays.”  Made  up  of 
about  150  words  text,  the  articles  will 
be  illustrated  by  one  column  diagrams. 

The  baseball  service  of  the  Christy 
Walsh  Syndicate,  New  York,  starts 
March  15,  with  articles  from  the  spring 
training  camps.  Babe  Ruth  will  write 
articles  twice  a  week.  John  J.  McGraw 
will  furnish  a  weekly  story,  while  Nick 
.Altrock  will  cover  the  humorous  side 
of  the  game. 

Stoney  McLinn,  sporting  editor  of  the 
Philcuielphia  Erniiiig  Public  Ledger,  is 
making  his  annual  inspection  of  the  base¬ 
ball  camps  for  the  Ledger  Syndicate, 
Philadelphia.  His  baseball  series  is 
made  up  of  18  articles. 

For  the  interest  of  housekeeper  read¬ 
ers.  the  LT.  P.  r.  News  Service,  Inc., 
New  York,  has  developed  what  it  calls 
a  card  index  cooking  recipe  feature. 
Newspapers  are  furnished  with  a  daily 
recipe  in  a  two  column  box  mat.  and 
readers  applying  are  supplied  at  cost  with 
an  index  box,  bearing  the  name  of  their 
newspaper,  and  containing  cards  on 
which  the  daily  recipes,  clipped  from  the 
paper,  may  be  pasted  and  filerl  away  for 
reference. 


Robert  Ripley,  cartoonist,  lyho 
draws  for  .Associated  Newspapers,  New 
York,  returned  home  this  week  from  a 
South  American  tour  aboard  the  Munson 
liner  American  Ixgion  with  a  new  fish 
story.  He  said  that  the  fishermen  of  I.a 
Guavra  catch  the  “ophiocephalus”  with 
a  pick  and  shovel.  The  fish  burrow 
into  the  mud  at  low  tide  and  are  dug 
out  like  clams.  Mr.  Ripley  described  I^ 


Guavra  as  a  town  of  "ix-rpetual  rain" 
because  it  was  swept  by  the  spray  of  a 
near  by  waterfall.  He  brought  two  mum¬ 
mified  Indian  heads  which  he  had  ob¬ 
tained  in  Paraguay. 


“Uncle  Toby”  is  the  title  of  a  new 
comic  strip,  created  by  Steinlaus,  which 
is  now  being  handled  by  the  Ledger 
Syndicate,  Philadelphia.  Steinlaus  form¬ 
erly  drew  “Professor  Noodle”  for  the 
same  syndicate. 


\V.  L.  George  has  written  “Love’s  Cru¬ 
cible”  as  the  latest  phase  of  “The  Truth 
About  My  Husband,"  for  the  King  Fea¬ 
tures  Syndicate,  Inc.,  New  York. 


-Associated  Newspapers,  New  York, 
this  week  started  issuing  a  new  woman’s 
magazine  jiage  in  mat  form. 


Louis  E.  Bisch.  M.D.,  Ph.  D.,  who 
writes  “Over  Life’s  Hurdle,"  a  daily 
psj’chological  feature  for  Premier  Syn¬ 
dicate,  New  York,  is  author  of  “The 
Complex,”  a  drama  of  married  life, 
which  made  its  Broadway  debut  this 
week. 


Mint  Features  of  Cliicago,  representerl 
by  J.  P.  Flint  and  Charles  -A.  Grimes, 


i®)e  Courier-Sountal 
The  LouisvilleTimes 


Reprrsrnted  natlonallr  br  I 

The  S.  C.  Beckwith  Special  I 

Agency  _  J 


and  Uliristy  Walsh  and  Knute  K. 
Rockne  have  come  to  an  agreement 
whereby  the  Christy  Walsh  Syndicate 
will  handle  Rockne’s  football  copy  again 
next  fall.  Knute  RiKkne  has  signed  a 
lx)ok  and  magazine  contract  with  Flint 
I'eatures  which  plans  to  run  a  daily  foot¬ 
ball  feature  by  Harry  Stuhldreher,  one 
of  the  “four  horsemen”  and  .All-.America 
ipiarterback  for  1924. 


Gone  Carr  is  drawing  a  new  three- 
column  human  interest  panel  called  “Just 
Humans”  for  the  McClure  Newspaper 
Syndicate,  New  A’ork. 

Charles  H.  Del-ano  of  Springfield  has 
joined  the  Springfield  office  of  the  Kent 
1  ’ress  Service,  Chicago. 


_L'.  P.  C.  News  Service,  Inc.,  New 
York,  is  now  handling  two  comic  strips, 
“Susie  the  Shopper,”  by  Charles  H.  For- 
bell,  and  “Fatty  the  Fan,"  a  baseball 
strip  by  George  Hoff. 


.Arco  I'eature  and  Fiction  Service,  Ir¬ 
vington,  N.  J.,  is  now  distributing  ser¬ 
ials  by  Henrique  R.  Frances,  Lilah 
Thompson,  Myrtle  M.  Crich,  and  Glen 
Emmons. 


McClure  Newspaper  Syndicate,  New 
A'ork,  announcixl  this  week  it  had  signed 
i  contract  with  Mrs.  Belloc  Miuiids  for 
the  newspaper  rights  to  her  mystery 
'lories. 


IOWA  PRESS  ELECTS  BALDRIDq 


Four  Cups  Awarded  for  Coramuaih 
Service  and  Makeup 


The  Iowa  Press  -Association  at  i 
meeting  last  week  in  Des  Moines  in  cor 
junction  with  the  Iowa  Daily  Press  .W 
ciation  elected  K. 

!•'.  Baldridge. 

Ploomdeld  D  em- 
ocrat.  president 
and  T.  W.  Pur¬ 
cell  Hampton, 
vice-president.  O. 

H.  Hull  Leon, 
was  reelected  sec¬ 
retary  and  W.  G. 

Ray,  treasurer. 

The  Mason  Ci'y 
Globe  -  Gacettc 
was  awarded  the 
Sigma  Delta  Chi 
.A  m  e  s  chapter, 
cup  for  the  daily 
newspaper  performing  the  most  not 
worthy  commmiity  service  and  the  Ht 
f  iiioii  Argo-Gacelle  the  cup  offered 
weeklies  for  the  bc't  service. 


K.  F.  IlAuumct 


The  Des  Moines  Pegisler  and  Trih» 
Xi-cs  cup  for  the  best  front  page  maker 
went  to  the  IVavcrIy  Democrat.,  t" 
Lone  Tree  Reporter  won  the  Iowa  Prt 
.Association  cup  for  Ix'st  looking  paper 
towns  of  less  than  l.WK).  Editorial  pi, 
and  general  appearance  counted  in  • 
final  awards. 


Read  Editor  &  Publisher  for  news 
of  the  syndicate  field. 


The  .Mary.rinlle  (Cal.  i  Appeal  ],, 
been  accepted  as  a  member  ol  the  Anir 
Bureau  of  Circulations. 


J 

W*» 

Hei 

Joseph 
editor  of 
tingtiishe 
.Sew  Yoi 

Mr.  C 

etborial 
1868.  In 
Immal, 
editor  12 
editor  of 
came  Sv 
IWO. 

This  w 
I  newspa 
poblkity 
Company 
(5  work 
S.’O.OOO  a 

T 

Former  1 

CBI 

Theodc 
1  represe 
lesspape 
Bmnswic 

For  IT 
Stanton 
-epresenti 
Henn-  F 
Press.  I 
.pondeiit 
eradiiaterl 
a  A.  M. 


EASTER 
IS  COMING 

Churches  in  many  communities  are 
looking  forward  to  special  advertising 
campaigns  leading  up  to  Easter. 

Many  publishers  have  been  able  to 
serve  their  communities  by  cooperat¬ 
ing  with  churches  in  the  use  of  display 
space  to  help  groups  of  churches,  or 
all  the  churches  in  town. 

Special  copy  for  Easter  and  Lent  is 
offered  in  Series  No.  6,  issued  by  this 
Department.  The  copy’  is  available 
in  whole  or  in  part  at  the  very  low  cost 
of  3  cents  per  week  per  thousand  cir¬ 
culation. 

For  proofs  send  a  stamp  to  Herbert 
H.  Smith,  723  Witherspoon  Building, 
Philadelphia,  Pa. 

CHURCH  ADVERTISING  DEPARTMENT 


A.  A.  C.  W. 

Dr.  Christian  F.  Raisner,  Praudbrnt,  701  Wa«t  177th  St,  Naw  Yark 
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J.  I.  C.  CLARKE  DEAD 


Former  Sunday  Editor  N.  Y. 
Herald,  Later  Publicity  Man 

Joseph  I.  C.  Clarke,  78,  former  Sunday 
jjitor  of  the  Nciv  York  II crald,  and  dis- 
rineuished  poet  and  playwright,  died  in 
York.  March  1. 

Mr.  Clarke  spent  13  years  on  the 
editorial  staff  of  the  Herald  starting  in 
1868.  In  1883  he  went  to  the  .Vitt'  York 
Journal,  remaining  there  as  managing 
editor  12  years.  After  a  brief  period  as 
editor  of  the  Criterion.  Mr.  Clarke  be- 
aoie  Sunday  editor  of  the  Herald  in 
1«0. 

This  was  Ins  last  executive  position  on 
1  newspaper.  In  1900  he  inaugurated  a 
fdilicity  bureau  for  the  Standard  Oil 
CoBpaoy  and  for  seven  years  directed 
work  at  a  salary  said  to  have  been 
iL’0.000  a  year 

THEODORE  STANTON 


Former  Paris  Representative  of  Ameri¬ 
can  Newspapers  Dies  at  74 

Theodore  Stanton,  74,  for  many  years 
j  representative  in  Paris  for  .American 
nwspapers  and  publishers,  died  in  New 
Bnaiswick.  N.  J.,  Feb.  28. 

For  more  than  half  a  century  Mr. 
Stanton  lived  in  Paris,  where  he  ha<l 
•epresented  the  Harpers  .-.nd  .Appletons. 
Henry  Holt  &  Co.  and  the  .Associated 
1^5.  In  1880  he  was  the  Herlin  corre- 
j^ent  for  the  .V.-te  York  Tribune.  He 
jraduated  from  Cornell  in  1874.  receiving 
iB  A.  M.  in  1877. 


Obituary 


PEORGE  HAMLIN'  FITCH.  73, 
^  dropped  liead  in  .Arcatlia.  Cal..  Feb. 
14.  Fitch  for  years  was  editorial  writer 
the  San  Trancisco  Chrouicle.  His 

Iifst  work  was  on  the  .Vitc  )'ork  Tri- 
iss.'.  He  retirerl  from  active  service  ten 
years  ago. 

H.\rry  \V.  Savxdf.rs.  56,  business 
■anager  of  the  Quine v  (Mass.)  Journal- 
Entcrlri.ic  died  at  his  home  recently.  He 
loined  the  paper  Jan.  1,  coming  from  the 
Snnmiik  (Me.)  Record  where  he  h.ad 
been  the  editor  and  manager. 

F.  J.  Minni.FTox,  for  the  past  five  years 
circulation  manager  of  the  Brockton 
I  (Mass.)  Enterfirisc  committed  suicide 
■  hst  week  by  hanging. 

I  WiLU.\M  B.  Phillips,  68,  secretary- 
i  treasurer  of  the  LouLnille  Courier-Jour- 
i  vl  and  Times  died  recently.  He  spent 
:  2  years  with  the  papers. 

I  Wll.Ll.\M  D.vvin  Mt’LH.XLL.  40.  member 
•  of  the  editorial  staff  of  the  Pliilndelt’liia 
\  Kecord,  and  composer  of  sacred  music, 
fad  recently. 

James  M.  Rich.ardson,  former  con- 
I  gessman  from  the  Glasgow.  Ky.,  district, 
j  ffld  editor  for  years  of  the  Glasj’cni’ 
I  'Ky.)  Time.c  died  at  his  home  in  Glasgow 
recently. 

Orriv  Erick.sox.  21.  reporter  for  the 
IFirroi  (Pa.)  livening  Times,  was  found 
W  in  his  home  from  monoxide  gas 
trom  a  pipeless  gas  heater. 

J.\MF.s  F.  McCormick,  for  many  years 
I  reporter  on  the  Philadelphia  Record. 
fad  of  pneumonia,  recently. 

Mrs.  E.  E.  St.vkford,  wife  of  the  cir- 
ttihtion  manager  of  the  A.dtcsille  (X.  C.) 
7itiieii  died  last  week  after  a  short  ill¬ 
ness. 

Flight  C.\pt.\in'  Josfph  L.  M.  White. 
of  the  Canadian  air  force.  Halifax. 
Y  S.,  was  killed  in  a  collision  between 
I  :  *0  planes.  1,000  feet  in  the  air  Feb.  24. 
j  fiptain  AA’hite  had  rejoined  the  air  force 
,  wer  serving  as  a  reporter  on  the  Halifax 
'K.  S.)  Evening  Echo. 

.  W.  D.  C.M'LFiFi.n,  75.  for  36  years  ed- 
'lot  of  the  Gloster  (Miss.)  Record,  died 
Wently. 

Talmadce  Norwood  Pratt,  65.  for  35 
years  a  member  of  the  editorial  staff  of 
’^Springfield  (Ill.)  State  Register,  died 
Feb.  26. 

S.  L.  GkFEX,  editor  and  owner  of  the 
Oii/liaa'ff  (Mo.)  Neil’S,  died  recently. 
)''H.\e  Q.  .Xdams.  s'ditor  and  owner  of 

_ ^  ^  Ozark  (.Ala.)  Star,  died  recently. 

^  Jerome  T.  Martin,  75,  retired  Buffalo 
enter,  died  in  his  home  in  LeRoy,  N.  Y. 


j.  W.  PiKRiK.  editor  of  the  Hinton 
(Ind. )  Paily  Clintonian,  died  March  2 
at  his  home  after  an  illness  of  eight 
days,  lie  was  one  time  president  of  the 
Indiana  Republican  Editorial  Association. 

George  -A.  Elliott,  47,  editor  and  pub¬ 
lisher  of  the  Newcastle  (Ind.)  Courier, 
died  at  his  home  March  2,  of  heart  dis¬ 
ease.  He  served  one  term  as  president 
of  the  liuliana  Republican  F.'ditorial  .As- 
scK'iation. 


WEEK’S  AD  TIPS 


Harry  Atkinaan,  Inc.,  i22  South  State  street, 
IliicaKo.  A  few  middle  western  towns  receiv- 
inir  some  advertising  un  the  Hayes  Hotel. 

1  hicago. 

N.  W.  Ayer  A  Son.  JOO  Chestnut  street. 
Philadelphia.  Placing  orders  with  newspapers 
in  selected  sections  for  Frances  Jordan,  Inc., 
reducer.  New  York. 

Bnrton,  Durstine  A  Osborn,  Inc.,  2.10  Boyl- 
ston  street,  Boston.  Has  secured  account  of 
the  Pepperell  Mfg.  Company,  sheeting,  Biddc- 
t'ord,  >le. 

Quunbers  Agency,  Inc.,  JJV  Carondelet  street. 
New  Orleans.  Placing  account  of  the  Pan 
.American  Manufacturing  Company,  New  Or¬ 
leans. 

Nelson  Chesman  A  Co.,  1127  Pine  street,  St. 
lamis.  I’lacing  orders  with  newspapers  in 
various  sections  for  the  Valley  Klectric  Com 
fiany.  V.ilKy  Battery  Chargers,  St.  Louis. 

Nelson  Chesman  Company,  5(JU  North  Jhar 
Imni  street,  Chicago.  Contracts  being  sent  out 
ginierally  on  IMasmine  Company. 

Colline— Kirk.  Inc..  75i)  North  Michigan  ave* 
ntic,  Chicago.  Ila»  sccuml  the  account  of  thr 
.Nltirti’n  Salt  Company.  Chicago. 

Creake.  Everett,  Inc.,  iv  West  44th  street. 
New  Y4>rk.  Placing  onlers  with  newsjKipers 
til  varitius  sections  ior  Hyman  &  0|>i>enheiin, 
“i'ovaliob,**  New  V’ork. 

.George  L.  Dyer  Company.  A2  Broad>«ay.  New 
York.  Placing  orders  with  newspapers  in 
.New  York  and  vicinity  for  Drake’s  Bakeries. 
I>rake  Ceakc,  Brooklyn. 

Erwin.  W«s^  A  Company.  25  West  4.trd 
street.  New  Ytfrk.  Handling  accounts  of  the 
Tostum  Cereal  Compiniy,  Inc..  Post  Toasties. 
pE.st’s  Bran  Flakes.  Post’s  Bran  Cliocolate  anti 
Institutional. 

Erwin,  Wasey  A  Company.  844  Rush  street, 
tliicago.  Regular  list  lung  iise<l  for  schccl- 
tiles  on  McGowan  Laboratoru  s,  Clticago. 

M.  P.  Could  Company.  45i<  4th  avenue.  New 
Ytwk.  Has  secured  accvniiit  of  the  Stcriztd 
Ctmiitany,  Ossining.  N.  Y. 

H.  B.  Green  Coinpany.  lnc.«  Citizens  Na 
tionai  Bank  Bldg..  Baltimore.  Placing  ac¬ 

count  ol  the  National  Radio  Institute,  Wash¬ 
ington,  D.  C.,  corres|M>ndence  school. 

Guenther^Bradford  Company,  7  South  l>ear- 
l*om  street,  (litcago.  C«»py  l*eing  sent  to  a 
general  list  of  newspapers  t-n  Newman, 

New  York. 

Hammcin>Thaker*Cometl,  25  West  4.^th 

street.  New  York.  I^Iacing  account  of  Smith 
Brothers.  Piwighkcepsie,  N.  Y.,  cough  strops. 

H.  W.  Kastor  A  Sons  Company.  14  Hast 
Jackson  boulevard.  (.Tiicago.  C'ontracts  l»eing 
issued  generally  t>n  Baker  Kofxi  Pnxlucts  Com- 
]*any,  Chicago. 

Lord  A  Thomas,  4d0  North  Michigan  avenue. 
Chicago.  Contracts  being  issued  to  newspape’rs 
generally  on  Peps<xlent  G>mpany,  Chicago,  .and 
also  on  Quaker  Oaks  ('oinpany,  Chicag<». 
California  and  Oklahoma  papers  receiving 
onlers  on  the  All  Year  Ouh  of  South  Cali¬ 
fornia,  I.ROS  Angreles.  Copy  schedules  also 
l>eing  prepared  for  Brunswick  Balke  Company, 
I»h«»n<  graphs,  Chicago,  for  metropolitan  x^aper^.. 

McJtmkm  Advertising  Company.  5  S^ith 
Wabash  avenue,  (hicago.  Has  secureil  the 
account  of  the  Mohawk  Electric  (Vwnpany. 
radio.  Chicago. 

A.  McKim.  Ltd.,  Phillips  5^ua«’e,  Montreal. 
P.  Q.,  Canada.  Making  contracts  with  some 
western  newspapers  for  Roliert  Reford  ("oni 
pany. 

McLain-Simpers  Organization.  210  We^t 
Wa.shington  street,  lhiladelx>hia.  Placing 
orders  with  new'spapers  in  selroteil  sectums 
for  the  Ofxiks-Dittmar  Company,  hanlwotxl 
th-.ring,  Williamsport,  Pa. 

Mitch^l — Faust  Advertising  Company.  7 
South  Dearhoni  street,  (liicago,  txwpy  sched 
ules  varyhip  size  on  .Armour  &■  Company. 
Chicago,  will  run  March  3(),  follf>wed  shortiy 
afterward  by  usual  Easter  copy. 

Byron  G.  Mocm  Company.  Pn^tor  Buihling. 
Troy,  N.  Y.  Again  placing  onlers  with  news¬ 
papers  in  various  sections  for  the  Cilfne  Tn 
diistries  .Adv.  Committee,  t^tica,  N.  Y. 

New  York  Advertising  Agency.  l.M  Xass.au 
street.  New  York.  Placing  a  try  out  campaign 
with  some  Pennsylvania  newspapers  for  the 
Sal-li-lax  Corporation. 

Roberts  A  MacAvinebe,  50  North  Dearliont 
street,  Chicago.  Contracts  ^»eing  issued  on 
I>earlw>m  Supply  Company,  Chicago,  and  also 
regular  672-line  copy  being  sent  out  on  Sears. 
Roebuck  &  Company,  Chicago.  A  list  of  news- 
papers  is  exf^cted  to  l>e  made  up  in  .April  on 
Farl  &  Wils^m,  collar  m.anufacturers.  for 
Cluctt,  Peal»ody  Company.  Troy,  N.  Y.,  who 
have  purchased  their  interests. 

Sackheim  A  Scherman,  218  West  44'Hh  street. 
New  A'ork.  Placing  account  of  Frank  E.  Davis 
Fish  Company.  Gloucester,  Mass. 

Stack  Advertising  Agency,  29  East  Madison 
street,  Chicago.  .Schcflulc'i  are  being  distrib 
uted  to  a  general  list  of  newspapers  on  the 
Standard  (Tit  Company. 

Young  A  Rubicam.  Atlantic  Blitiding,  Phila¬ 
delphia.  Will  h.andle  the  Grape-Nuts  account 
of  the  P'RStum  Cereal  Company,  Inc. 


J^eace^fihgress 

Nearly  a  year  ago  Louisiana  closed  a  Guberna¬ 
torial  campaign.  The  New  Orleans  Item,  alone 
among  the  newspapers  of  New  Orleans  and  the 
larger  papers  of  Louisiana,  espoused  the  election 
of  the  Hon.  Henry  L.  Fuqua.  It  fought  against 
fanaticism  and  religious  intolerance  on  the  one 
hand  and  demagoguery  on  the  other. 

On  the  day  The  Item  announced  the  election  of 
Governor  Fuqua  by  an  overwhelming  and  virtu¬ 
ally  unprecedented  majority,  the  Governor-elect 
wrote  the  Item  as  follows; 

“Permit  me  to  congratulate  The  Item  on  your 
just  share  in  the  victory  that  we  have  won. 

“From  the  very  outset  of  the  campaign,  long 
before  it  formally  opened,  you  have  sounded 
and  continued  to  emphasize  a  note  of  appeal 
to  the  conscience  and  intelligence  of  the 
people  of  Louisiana  that  high  above  the  din 
of  partisanship  and  false  issues  rang  true  and 
clear,  and  it  must  he  as  gratifying  to  you  as 
it  is  to  me  to  realize  that  such  an  appeal  was 
not  in  vain. 

“Indeed,  the  result  is  inspiring  and  should  en¬ 
courage  us  to  ever  continue  our  efforts  for 
‘The  Truth  shall  set  you  free.’” 

During  the  first  part  of  the  present  year  New 
Orleans  went  through  an  unprecedented  Mayor¬ 
alty  camjiaign.  The  Hon.  Martin  Bchrman,  who 
along  with  his  'Picket  emerged  victorious  from 
that  camiiaign.  was  supported  alone  in  the  news¬ 
paper  field  by  The  New  Orleans  Item  and  the 
Morning  Tribune.  Following  his  election  Mr. 
Rehrman  wrote  The  New  Orleans  Item  and  The 
Morning  Tribune  as  follows; 

“1  feel  that  I  would  be  recreant  and  with¬ 
holding  a  tribute  justly  due  were  I  not  to  say 
to  you.  that  without  the  assistance  rendered 
by  The  Item  and  Tribune,  we  could  not  have 
won  the  campaign.  The  tribute  is  the  more 
deserved  in  view  of  the  fact  that  your  con¬ 
duct  as  a  journalist  was  made  a  direct  issue 
in  the  campaign.” 

Governor  Fuqua  made  “Peace”  the  watchword 
of  his  campaign.  Mr.  Rehrman  adopted  “Prog¬ 
ress”  as  the  motto  of  his  campaign. 

Phe  Morning  'Pribune  and  'Phe  New  Orleans 
Item  stood  in  both  campaigns  as  they  have  always 
stood — for  the  conditions  and  issues  which  meant 
the  greatest  good  to  the  greatest  number.  It  is 
pleasant  to  record  that  their  position  for  peace, 
progress  and  prosiierity  for  Louisiana  has  been 
indorsed  by  a  majority  of  voters  of  City  and  State. 


Iirirv  tU.ot'ttmjQ  (SJribfxwxv 
THE  NEW  ORLEANS  ITEM 

JAMES  M.  THOMSON  A.  G.  NEWMYER 
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EASY  PAYMENT  PLANS,  BACKED  WITH 
ADVERTISING,  SELL  GOODS 


Many  Companies  Find  New  Credit  Plans  As  Reliable  As  Cash 
Payments  and  Are  Popularizing  Them  Through 
Newspaper  Copy 


By  HAMMOND  EDWARD  FRANKUN 


1  !•'  we  can  find  a  suitable  easy  jtay- 
nicnt  plan  we  can  double  our  mar- 


buvine 


ket,"  the  sales  manager  declared 

"W  hat  we  need  is  a  method  which  will 
enable  the  consumer  to  get  our  product 
for  a  reasonable  amount  down,  the  bal¬ 
ance  to  be  paid  niontiiiy  in  small  amounts 
until  paid  in  full." 

The  treasurer  balked. 

“But  we  haven’t  the  working  capital  to 
swing  any  such  plan.  It  would  tie  up  all 
our  ready  money,  and  then  some,  and  we 
haven’t  the  collection  facilities  to  get  in 
the  money  as  due,”  he  objected. 

The  sales  manager  countered,  “If  I 
can  show  you  how  other  leading  firms  are 
doubling  or  trebling  their  sales  by  a  plan 
which  costs  the  manufacturer  and  dealer 
nothing  and  the  consumer  only  a  small 
amount,  and  which  won’t  tie  up  a  bit  of 
our  cai)ital,  will  you  advertise  it  with  a 
real  cainptngn  for  a  year?” 

The  result  was  the  corporation  decided 
to  adopt  a  new  type  of  financing  which 
has  come  into  wide  favor  in  the  last  two 
years,  and  w  hich  has  become  an  imixtrtant 
element  in  newspaper  advertising  elTorts. 
Every  well  informed  advertising  man 
should  know  how  it  is  operated. 

For  years  a  manufacturer  of  pipeless 
furnaces  sold  his  line  to  dealers,  who  in 
turn  sold  the  furnaces  to  home  owners  for 
cash  in  full,  it  i)ossible.  In  many  cases 
the  owners  could  not  pay  the  full  price  in 
cash,  and  so  the  dealer  had  to  e.xtend 
credit,  which  ate  into  his  small  working 
capital  so  nwrkedly  that  the  merchant 
was  very  slow  in  iKiying  the  manufacturer. 
F'urthermore,  the  numlter  of  furnaces  the 
dealer  could  handle  was  limited. 

The  manufacturer  found  his  sales  last 
year  very  sjxitty.  Some  stimulus  was 
needed.  He  decided  to  put  into  effect  an 
easy  i>ayment  plan.  It  provided  a  new 
talking  point  for  his  newspaper  camitaign 
and  solicitation  by  his  salesmen  and  ap¬ 
pealed  very  much  to  dealers. 

Under  this  jilan,  the  consumer  can  buy 
any  range  or  furnace  for  a  reasonable 
amount  down.  Ten  per  cent  is  added  to 
the  cash  price  of  the  article  as  a  carrying 
charge.  The  customer  signs  twelve  trade 
acceptances,  secured  by  a  lease  which  en¬ 
ables  the  comptuiy  to  take  back  the  range 
or  furnace  if  payments  arc  not  met. 

Thus  the  customer  pays  the  dealer  di¬ 
rectly  10  per  cent  of  the  total  in  cash, 
which  is  retained  by  the  dealer,  who  for¬ 
wards  the  trade  acceptance  to  the  nutnu- 
facturer  or  the  Morris  Flan  Bank,  which 
at  once  pays  the  dealer  90  per  cent  of  the 
face  of  the  trade  acceptance,  less  a  small 
interest  or  service  charge.  The  dealer 
gets  his  money  nearly  all  right  away,  and 
is  able  to  discount  his  bills.  W  hen  the 
consumer  has  completed  payments  in  full 
the  dealer  gets  10  ikt  cent  more,  so  in  the 
end  he  gets  as  much  money  as  if  he  had 
made  a  cash  sale  in  the  first  place. 

book  of  coupons  is  furnished  the 
consumer  by  the  Morris  Flan  Bank  so 
that  remittances  may  be  made  monthly 
with  a  couixtn  attached.  Neither  the  manu¬ 
facturer  nor  the  dealer  have  to  Iwthcr 
with  collections.  Most  home  owners  are 
good  risks  and  pay  reasonably  promptly, 
and  of  course  the  equipment  may  be  taken 
back  if  payments  aren't  made. 

Many  dealers  took  advantage  of  this 
plan  and  found  it  worked  out  well.  One 
merchant  who  for  years  had  Iteen  notori¬ 
ously  slow  pay,  now  discounts  his  bills 
regularly  and  is  increasing  his  volume. 

The  Morris  Plan  methorl  is  suitable 
where  a  company  operates  in  a  number  of 
States  or  a  single  city.  It  may  be  used 
by  manufacturers  and  retailers.  .\n  ad¬ 
vantage  is  that  bec,ause  the  Morris  Plan 
banks  are  in  close  touch  locally  with  the 
status  of  individuals,  the  chance  of  loss  is 
reduced.  The  chief  objection  is  that  the 
Morris  Plan  method  requires  considerable 


information  about  the  i>erson 
which  some  jKjople  resent. 

“Probably  75  per  cent  of  all  automobiles 
sold  in  this  country  arc  marketed  on  a 
credit  basis,’’  according  to  Curtis  C. 
Cooper,  president  of  tbe  ( ieneral  Motors 
Acceptance  Corporation.  “In  England  and 
.\ustralia  only  15  to  25  per  cent  are  on 
this  basis.  In  Me.vico,  Cuba  and  Scan¬ 
dinavia.  about  SB  per  cent  of  the  distri¬ 
bution  is  on  this  basis." 

The  vast  expansion  of  the  automobile 
industry  would  have  been  retarded  with¬ 
out  means  of  enabling  purchasers  to  finance 
cars  out  of  income  rather  than  princiixil. 
Some  3,000,000  cars  a  year  are  being  sold 
on  deferred  payments,  with  the  car  as  a 
security.  The  largest  companies  handle 
these  payments  through  acceptance  cor¬ 
porations. 

W  ashing  machines,  typewriters,  musical 
instruments,  pianos,  phonographs,  vacuum 
cleaners,  canoes,  factory  buildings,  tech¬ 
nical  equipment,  books,  magazines,  fur¬ 
naces,  radio  sets,  furniture,  bonds  and 
many  other  commodities  are  being  mar¬ 
keted  under  some  easy  payment  plan. 
Many  manufacturers  and  retailers  have  so 
planned  their  financing  to  take  care  of  in¬ 
stallment  sales  themselves,  in  some  cases 
temporarily  borrowing  on  part  of  the 
claim  notes  they  hold. 

Edwin  F.  Howell,  associated  for  many 
years  with  savings  and  loan  associations 
in  Xew  York  state,  has  worked  out  a 
plan  whereby  a  responsible  family  can 
have  a  house,  costing  from  $5,(KX)  to 
$7,000  built,  upon  signing  a  contract  and 
paying  down  one  per  cent  of  the  purchase 
price  and  thereafter  paying  one  per  cent 
a  month  for  a  period  of  less  than  12  years, 
covering  principal  and  interest,  at  the  end 
of  which  time  the  family  owns  the  prop¬ 
erty  free  and  clear. 

One  of  the  most  recent  applications  of 
the  deferred  payment  plan  is  that  for  the 
householder  who  needs  his  home  re¬ 
painted,  but  lacks  the  immediate  funds  to 
do  it.  It  is  being  siion.sored  by  the  manu¬ 
facturers  of  paint,  headed  by  the  Sherwin- 
W’illiams  Company,  but  the  transactions 
are  entirely  between  property  owner  and 
a  large  credit  company.  The  dealer  and 
painter  get  their  money  promptly  from 
the  credit  company  which  collects  in  in¬ 
stallments  over  a  period  of  ten  months. 

The  average  person  is  honest.  This 
explains  why  some  leading  mail  order 
concerns  succeed  in  selling  on  installments 
direct  from  newspaper  copy.  The  Clement 
Company  of  Chicago  offered  sheep-lined 
coats  for  $1  down  and  a  small  amount 
jier  month.  The  consumer  was  required 
to  fill  out  a  Coupon,  giving  size,  age, 
weight,  how  long  in  the  town  and  occupa¬ 
tion. 


Get  a  Glenwood  mit 
and  pay  for  it  later 

Ai  aM  ka’W  ka  mmti 


Glenwoi 
anges 

Cooking  Easy 


financial  statement  is  essential  in  takb 
on  such  a  plan. 

The  Sleeper  Radio  Corporation,  Lo« 
Island  City,  N.  Y.,  has  adopted  a  plaai 
co-operation  with  the  Commercial  Cre4 
Company  of  Baltimore,  the  largest  finam 
company  specializing  in  this  type  of  papn 
The  finance  comp&ny  has  a  standard  chag 
which  shows  the  amount  to  be  jgjj 
monthly  and  the  down  payment.  Tis 
company’s  “Monotrol”  retails  for  $li 
cash. 

A  radio  fan  makes  a  cash  down  pav.L 
ment  of  $31  and  signs  a  simple  safe 
contract  to  pay  $14  a  month  for  te 
months.  This  is  sent  by  the  dealer  ti 
the  manufacturer  or  the  finance  compam 
The  latter  remits  90  per  cent  less  a  ri- 
serve  for  service  charge.  When  all  paj. 
ments  have  been  made,  the  <lealer  gea 
the  remaining  10  per  cent.  The  rate  chr 
automatically  added  $11,  which  is  ife 
service  charge  of  the  finance  compaa 
for  interest  and  work.  Here  is  the  a- 
ample ; 


Making  the  big  pcint  of  “easy  terms.'* 


Radio  has  been  a  big  user  of  the  in¬ 
stallment  system.  A  large  manufac¬ 
turer  of  radio  sets  adopted  an  easy  pay¬ 
ment  plan  in  which  the  dealer  could  sell 
on  installments,  indorse  the  paper  and 
send  it  to  the  manufacturer,  who  in  turn 
discounted  it  with  a  finance  company. 
Radio  fans  experienced  a  large  amount  of 
difficulty  with  the  sets  and  declined  to 
meet  their  payments.  The  manufacturer 
fouml  himself  in  a  difficult  situation,  as 
he  had  guaranteed  all  the  accounts.  l,t 
was  necessary  for  him  to  abandon  the 
easy  payment  plan.  This  illustrates  the 
danger  of  selling  any  produ.t  which  is 
not  right  on  this  jdan,  for  consumers 
won’t  pay  if  it  works  wrong. 

Scores  of  radio  manufacturers,  jobbers 
and  dealers,  however,  arc  financing  sales 
on  installments  with  the  help  of  finance 
companies,  of  which  there  are  a  number 
in  the  field.  One  finance  company  has  24 
variations  of  installment  plans.  A  good 


Furchaser  pays  dealer . S3'  | 

LX-aler  gets  90  per  cent  of  face  of 
sales  contract  for  balance,  less  $11 

(reserve  for  service  charge) . 

When  contract  is  paid  full  the  dealer 
gets  an  added  10  per  cent . 


Dealer  gets  a  total  of. 
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I  lad  the  dealer  made  a  cash  sale,  it 
would  have  received  $160.  The  ph: 
costs  him  nothing.  It  is  the  consume 
who  pays  a  small  service  charge  for  th 
privilege  of  buying  on  installments.  Tb 
plan  has  been  applied  to  many  cc®- 
modities.  The  Commercial  Credit  Coi- 
pany  handles  the  collections.  The  na:- 
agement  recently  announced  that  it  doe 
not  intend  to  handle  monthly  payments  :• 
less  than  $10,  as  it  has  in  the  past  ti 
the  smaller  monthly  sums  are  not  pro? 
able. 

The  Glenwood  Range  advertisemc 
shows  how  an  advertiser  can  make  a  bi: 
IHiint  of  easy  terms.  It  automatka? 
widens  the  number  of  prospects  and  toil! 
to  make  newspaper  copy  all  the  more  pt> 
ductive. 
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Alone!  Again! 

The  Journal-Post  "Put  Over”  the 
NATIONAL  FOOD  SHOW 
In  Kansas  City 


‘The  ( 


■Pioneer 


Attendance  123,000  in  6  Days,  14,000  Greater] 
Than  in  1924 


(Read  these  excerpts  from  enthusiastic  letters  to  the  Joumil'| 
Post  by  officials  of  the  Food  Show) : 


A  report  giving  the  com¬ 
plete  Legislative  Record  of 
the  68th  Congress  (both 
sessions),  including  action 
on  all  recommendations  of 
President  Coolidge,  was 
mailed  to  clients  on  March 
4.  This  report  also  contains 
Senate  and  House  votes  on 
all  important  laws. 


“Last  year,  wlun  the  numher  of  persons  visiting  the  Food  Show  exceedd 
the  100,(MH>  mark,  we  felt  the  peak  had  been  reached  and  a  record  set  tbl 
would  he  hard  to  break.  However,  this  year's  attendance  was  far  in  excess# 
that  number  and  ‘our  hats  arc  off’  to  the  Kansas  fitv  Journal-Post.”— J.  ? 
Langan.  Manager  National  Food  Shows. 


“In  using  your  publication  exclusively  in  the  display  advertising  which  wt! 
carried,  our  nianageinent  feels  the  Journnl-Fost  reached  the  people  of  Kansas 
t  ity  so  effectively  that  we  arc  convinced  you  arc  rendering  a  thoroughly  coC" 
plete  and  comprehensive  advertising  service  which  is  second  to  none  on  thi 
market." — E.  \V.  Long.  Sec.  Retail  Grocers  .Xssn. 


EDITORIAL  RESEARCH 
REPORTS 

WASHINGTON 


1423  G.  Street  Washington,  D.  C. 


“The  attendance  broke  all  of  our  previous  records  in  thi«  citv.  In  facttli' 
results  in  every  way  were  equal  almost  to  the  most  succcssfui  X.\TI0K.^ 
FO()l)  SHOW  ever  staged  by  our  F'ood  Show  Department  in  larger  marks 
where  the  greater  population  offers  more  potential  possibilities. — H.  C.  Bai- 
siger,  Sec.-Manager  Xatl.  Assoc.  Retail  Grocers. 


Tell  Your  Story  to  “The  Heart  of  America” — Responsive  to  tie 
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VERREE  a  CONKLIN 

Kamao  City  Datroit 
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'UR  OVN  VORtP 

"or  Letters 


WEEK’S  PRESS  FLASHES 


!«  Bt  JAMES  MELVIN  LEE 

Tk 

$I»  ■  .  . 

‘  THE  cliarge  is  Irequently  brought  L  Newspapers  are  organs  for  reporting  facts 
'  1  -oirict  ^mpriran  novvcnanor  mon  organs  to  lead  society.  Therefore 

PJT.  again>t  .American  newspaper  men  papers  must  make  it  their  motto  to  report 
iit  they  know  too  little  about  the  press  quickly  and  report  all. 
te  a  Other  countries.  Possibly  the  explana-  2.  The  reports  of  papers  can  educate  and 
TS  non.  is  the  scarcity  of  books  about  the  ^^^n ’'hyXir  J«de?^°‘’'TheV^?'rs  whrte 
torcig^n  press  av'^llclDlC  in  the  iinglish  largest  circulation  must  handle  news  most  care* 
itt-  language.  Tt.  i  ^ 

oat  Kanesada  Hanazono.  assistant  manag- 

pay.  i\AiiL3a  e«  ,  \r*  »  •  A'*  I  •  newspapermen  can  only  be  done  by  the  united 

ag  editor  of  the  lokyo  Nicht-Sxchl,  efforts  of  all  newspai^ermen  throughout  the 
English  edition),  has  in  “The  E>eveloi>-  country, 
tb  Mt  of  Japanese  Journalism**  (The  Osa-  u- *  •  »  -j  r  i_  t 

a  Mainichi.  Osaka,  Japan)  compiled  a  .  historical  side  I  have  space  only 

; «.  :  book  printeci  in  the  tongue  that  Shake-  one  quotation,  but  that  one  is  very  il- 

ipeare  spoke.  In  it  he  surveys  the  devel-  ***^*nating  on  the  origin  of  the  Japan 

pment,  not  only  of  the  Japanese  press, 

but  also^  of  the  Japanese^  nation^  in  the  The  mission  of  present-day  newspapers  was 
past  half  century.  The  P«'>int  of  view  that  achieved  in  olden  days  by  folk  son^s  which 
•he has  wisely  chosen  for  his  little  volume  prevail  among  the  people,  and 

.  rj  *  L  A  :  scnbblings  on  the  walls  of  houses.  How- 

:  3  that  Ol  the  political  and  the  economic,  ever,  the  news  conveyed  in  this  way  was  often 
*  .  '  Especially  valuable  arc  the  chapters  deal-  mingled  with  some  piquant  critcisms  or  witty 

‘  i  with  the  present  dav  press  of  Japan,  gamings  as  to  the  jwlitics  of  those  days. 

—  i  T«  nrAfnrP  \fr  nnn‘j7riMn  **^®*^^  appeared  what  was  called 

.  In  hlS  preface  -Mr.  1  lanazono  sa>s .  “yomiun'  (selling  by  reading  aloud), 

I  It  has  been  my  long  desire  to  write  on  the  M  announcing  news). 


it  I  hiftory  of  Jai>anese  journalism  in  English  so 


(selling  by  announcing  news). 


iat  the  modern  development  of  Japan,  political,  1  hese  names  came  from  the  fashion  of  selling 


,  iat  toe  moaern 

^  woomic  and  cultural,  represented  by  the  ot  paper  with  ilhwtrations  of  striking 

lUlDc:  «P0jfe55  of  the  press,  may  be  appreciated  by  riiese  sh^ls  were  called  “seki-ban” 

irtllt  tcreia  readers  who.  I  am  afraid,  hope  to  kawaraban.  meaning  respettively  “stone 

JW  :!aim  for  themselves  that  they  know  Japan  unpression  or  slate  impression. 

^  soinewhat  through  books  by  Lafeadio  Hearn  or  i  •  t 

^  other  books,  such  as  “Mysterious  Japan.**  1  he  Development  ot  Japanese  Jour- 
Cott-  Ib  attempting  to  prepare  this  sm.!!!  book.  I  nalism**  ought  to  have  a  good  sale  among 

Z  l\  i;«Wishers  of  .American  newspapers.  Wide 

I  :  -  My  desire  would  be  answereil  distrilnition  would  do  much  to  promote 

ntsw  if  my.  mostly  foreign,  renders  could  see  irioiKllv  relations.  The  beautiful  binding 
cHa  .lakes'  the  volume  attractive  for  any 

library.  The  illustrations  are  interesting. 


:ultural,  represented  by  the  sheets  of  psiper  with  illiwtrations  of  striking 
press,  may  be  appreciated  by  uews.  rhese  sh^ls  were  a  called  “seki-ban” 
who.  I  am  afraid,  hope  to  ‘kawaraban.^^  meaning  respettively  “stone 


Doubtless  true— though  regrettable— is  espcciallv  the  one  showing  the  visit  of 

emc  tins  assertion  by  Mr.  Hanazono:  American  ships  to  I'raga  in  1853. 

There  are  no  Japanese  corresiwndents  abroad  As  a  SOrt  of  postscript  mention  may  be 
‘iCalH  cannot  read  the  papers  in  the  country  made  of  the  fine  trihiitc  that  Don  Seitz  of 
tend:  r  which  they  are  staying,  while  none  of  the  v .  \- ,-j,  rr,>r///  n^rontlv  nnkl  tn 

-  correspondents  in  this  country  can  read  ^  Jiorut  rtceiltiy  paid  to 

'  *  .’I'ire'e  papers.  This  is  why  the  dispatches  n^WS]Vipcrs  printed  in  Kilglish  but  puh- 

by  our  correspondents  are  mostly  correct  li.luNl  in  Japan  -a  tribute  which  Mr.  Seitz 

""*■  paid  in  an  address  at  a  gathering  of 

;■  r  -twd  by  foreign  correspondents.  ^  “ 


A  straight  flush  is  as  rare  on  the  face 
of  a  modern  girl  as  it  is  in  a  poker  game. 

— Lonisfille  Times.  • 

People  who  count':  Headline  writers. — 

J.  R.  IT.  in  .Milwaukee  Journal. 

You  can’t  play  “hookey’’  in  the  school 
of  experience. — Dc.c  Moines  Register. 

Why  should  a  petting  party  arouse  the 
public  ire  when  the  participants  are  in 
their  teens,  but  inspire  veneration  when 
they  are  grandparents? — Cleveland  Times. 

A  good  man  is  hard  to  find,  but,  ac¬ 
cording  to  the  police,  not  half  as  hard  as 
a  had  one. — Coltimhia  Record. 

Ed  Howe  believes  the  most  perfect  way 
of  waistiiig  time  is  to  read  love  stories. 
ImI  is  a  good  fellow,  but  he  is  in  a  hope¬ 
less  minority. — Mikvaukce  Journal. 

It  is  hard  to  work  your  way  through 
college  at  present  prices  charged  by  boot¬ 
leggers. — Columbia  Record. 

The  centenary  of  the  collar  is  Iieing 
celebratetl.  This  reminds  us  of  the  cen¬ 
turies  wc  have  spent  searching  for  the 
collar  button. — Cleveland  Times. 

Some  men’s  manners  are  so  perfect  as 
to  leave  the  impression  that  they  have  no 
home  life. — l.ittle  Rock  Arkansas  Gaselle. 

The  first  thing  to  turn  green  in  the 
spring  is  a  woman’s  envy  of  another 
woman’s  new  hat. — Columbia  Record. 

Maybe  the  automobiles  will  soon  cut 
the  population  down  to  the  point  where 
every  person  will  be  a  car  owner. — Little 
Rock  Arkansas  Gazette. 

Hiting  off  more  than  you  can  chew  is 
much  hotter  than  going  hungry. — Colum¬ 
bia  Record. 


.  ir-'tood  by  foreign  correspondents. 

1  hate  to  admit  it  but  I  am  inclined  to 
>^  O'  that  the  leading  newspapers  of 
are  more  progressive,  in  some  re- 
■>  :-  than  the  press  of  any  other  coun- 
.  Japan  newspapers  are  continually 


newspaper  men. 


‘  ■  to  the  newspapers,  was  as  interest-  , ,  .l  • 

, • _  .L  LI  *'•  iiewspil'cr  owners  are  sure  it  isn  t  their 

■;,**  ’*'  other  country  as  this  book  {,3,1  management  that  makes  it  necessary 

'  show  the  reader.  m  maintain  reporters  on  the  economic  level  of 

The  chapter  on  the  O.caka  Mcdnichi  'onilors  arid  window  cleaners,  let  them  raiw 
the  Tokio  .Vichi-.Kichi  illustrates  Vt  to ‘’S^"a;no*l?a^ ‘TiL'i 

'  -I  journalism  at  its  best.  Com-  much  for  the  benefit  of  the  enterprising  but 


Mainichi  rose  from  321,454  on 
"  1. 1914,  to  1,111,000  on  January  1, 

T:,i  circulation  of  the  Tokio  Nichi- 


et  ttel  i  1914.  to  709.000  on  January  1.  l')24. 
c***JBV '-J  for  this  remarkable  increase  in 
— J.  *  n  is  given  to  Hikoichi  Moto- 

president  of  the  Os.aka  Mainichi 

h  ,;iP  ^  views  of  Mr.  Motoyama  on  news- 
■'  •‘f'd  making  arc  crystallizerl 

V  coo-  K  points.  Of  these  I  give  the  first 


aettk  covers  an  ideal  test 
[OK.^  market  used  bv 

marliW 

c.  Bai^  National  Advertisers 

.»JlNTON(N.l.)TIM[S 

)Sll  W^Y-SMITH  CO. 

■  Natlanal  RapraMatetWas 


The  most 
successful 
of  all 
newspaper 
consolidations. 


BUg. 
fhm  Yorti 


Ljttni  BUg. 
CUeafv 


Old-fashioned  romances  lasted  longer, 
says  a  writer,  because  lovers  went  through 
?reater  trials  together.  Including  a  court¬ 
ship  while  perched  on  the  horsehair  sofa. 
— Detroit  Xnus. 

Well,  anyway  the  world  must  give  us 
credit  for  this:  If  any  of  our  battleships 
are  sunk  we  have  to  do  it  ourselves. — 
Xe-ii>  York  .imeru-an. 

Originality  is  just  a  new  set  of  listeners. 
— .Xashvillc  T ennessean . 

Whether  or  not  it  takes  all  kinds  of 
pi'ople  to  m.ike  a  world  we’ve  got  ’em 
anyway. — Dcs  .Moines  Tribune-Xetrs. 

Any  free  citizen  can  do  as  he  pleases, 
except  for  his  conscience,  his  wife,  his 
landlord  and  the  lu-ightvsrs. — San  Fran¬ 
cisco  Chronicle. 


'•pn  a  recent  issue  of  Labor  .-ige, 
^  Howard  Lamb  contributes  an  article 


Japan  newspapers  are  continually  "  I  he  Reiwrtcr  Reports  Himself’’ — an 
:i:  e  representatives  on  trips  around  article  which  will  draw  forth  many  an 
world  to  study,  not  only  newspapers.  “Amen”  from  those  who  take  assignments 
■  also  other  agencies  forming  public  frnm  city  editors.  Briefly,  the  article  is  a 

plea  for  more  salary  for  reporters. 

“The  development  of  Japanese  Journal-  This  concluding  paragraph  will  suffice 
is  a  fine  pii-ce  of  research  work.  t«i  indicate  the  general  trend  of  the 
:u:  work  in  Japan,  so  far  as  it  re-  article: 


inc  t  ORto  -V  IC/II  UlUStraiCb  public  oupht  to  be  willing  to  bear  that 

L-'.  r  journalism  at  its  best.  Com-  much  for  the  benefit  of  the  enterprising  but 
■  il  prosperity  shows  itself  in  circula-  writing  men  who  h.-»ve  always  been 

nm.r...  eh..  Ii'oliinR  out  for  everybody  else,  rights  but 

figures. _  The  CirculatKm  of  the  ihcir  own.  If  big  corporations  find  it  profitable 
'll  -Mamichl  rose  from  321,454  on  m  pay  publicity  men  $20,000  to  $50,000  a  year 
•>  1.  1914,  to  1,111,000  on  January  1,  •"  •"«y  before  the  public,  the 

^  Ti  c  circulation  of  the  Tokio  Nichi-  *“  •"  pay  it*  publicity 

circulation  oi  tnei OklO  rsicm  ,},e  reporters,  at  least  one-fifth  of  ttat 

:  increased  from  148,000  on  January  amount. 


m  raD¥\DRKllERAI|l 

NodIIoiIi  QErttitttf 


Detroit 


Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  op portunities 


3.0)5  Angeles  'CtmtjS 

The  only  great  morning 
neu’sfaper  in  the  Pacific 
Soul  Incest  7i’hosc  owner¬ 
ship,  control,  direction 
and  whole  interests  are  in 
the  territory  which  it 


World  Leader  hi  Advertiifag 
for  Three  Ccmaecutive  Yeara 


The 

Plain  Dealer 

has  the 

Largest 
Circulation 
of  Any 
Cleveland 
Daily 

Newspaper 

205,569 


J.  &  Woodward 
IM  E.  42d  St. 
Naw  York 


Woodwaid  A  lUBr 
Sacorttg  Bl<^. 
Oiinagn 


Over  50,000  workers  are  em¬ 
ployed  in  Akron’s  25  Rub¬ 
ber  factories ;  not  to  mention 
the  thousands  employed  in 
other  industries. 

These  employes  are  well 
paid.  They  are  able  to  buy 
luxuries  as  well  as  the  ne¬ 
cessities  of  life.  Their  wants 
are  largely  supplied  through 
the  columns  of 

THI“EV£S®G^IMES 

Charles  H.  Eddy  Co. 

Boston  New  York  Chicago 


THE 
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--Always  1^1  table 
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morning  daily 
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Editor  &  I*  ii  b  I  i  s  h  e  r  for  March  7  ,  1925 


NEW  AND  AUTHENTIC  HISTOBY  OF  THE 
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ByAlBEIfTEYAIWEBCOlEMAN-4iyearsonlheNcwMFerald 

COPyRiGHT  1924  ay  EDITOR  t  PUBLISHER- ALL  RIGHTS.  iriCLOOlPlG  roREIGM  RIGHTS,  PROTECTED. 


1  he  World  also  replied  to  an  attack  from  another  (juarter.  sayinji 
on  UctolicT  18: 

“The  New  York  Evening  Post,  an  elegant  newspaper  with  a  tendency  to 
become  angelic,  reproduced  yesterday  a  string  of  headlines  from  the  World,  for 
the  purjiose  of  showing  the  sensational  tendencies  of  two-cent  journalism.  We  have 
studied  the  collection  carefully.  The  heads  seem  to  cover  all  the  news  obtainable 
in  the  country  on  that  day.  There  is  nothing  particularly  shocking  about  them. 
They  can  be  read  by  persons  in  a  normal  condition,  without  prorlucing  a  tremor  of 
the  vertebral  muscles.  We  would  not  recommend  them,  however,  to  dudes  and 
persons  threatened  with  softening  of  the  brain. 

“If  our  esteemed,  maidenish  contemporary  had  any  circulation  to  speak  of, 
and  would  mention  the  name  of  the  World  in  its  quite  tix>  perfectly  awful  allusions 
to  head  lines,  we  would  regard  its  labors  in  the  nature  of  an  advertisement.” 

The  World’s  watchful  editor  soon  after  reprinted  sonic  very  sen¬ 
sational  head  lines  from  the  Evening  Post,  evidently  “a  trap  set  to  catch 
three  cent  pieces.” 

An  angry  discussion  in  several  of  the  pajiers  as  to  circulation  caused 
the  W  orld  to  say  on  Decemher  1*1.  188.^: 

"In  regard  to  misinformation  as  to  circulation,  it  may  Ik-  stated  that  the  Sun’s 
circulations  is  three  times  greater  than  that  of  the  Times.  The  World  has  a  greater 
circulation  than  that  of  the  Times,  and  is  steadily  growing.  In  advertising  the 
World  is  also  growing  fast.  On  December  18,  1883,  it  had  22  columns,  being  second 
to  the  Herald.” 

1  he  Sun.  in  an  article  headed  “Petting  on  I'hcir  Circulation."  had 
previouslv  ^aid  ■ 

"We  lii^erve  that  the  old  iiractice  of  betting  on  their  circulation  has  lieen 
revived  by  two  of  our  New  York  contemporaries. 

"The  Tribune  offers  to  bet  the  Herald  that  ‘for  every  additional  copy  it  has 
sold  since  its  re-duction  in  jirice,  the  Tribune  has  sold  at  least  two.' 

“The  Worhl  otTers  to  Ixt  that  ‘within  the  la.st  live  months  it  has  added  more  to 
its  circulation  than  the  Times,  Tribune  and  Herald  combined  during  the  same 
period.'  ” 

I  he  Sun  at  that  time  posted  its  circulation  figures  at  the  head  of  it> 
editorial  page  twice  weekly,  and  admonished  its  contemporaries  to  "stop 
their  childish  bets,” 

The  high  rates  and  the  poor  service  of  the  W'e.stern  Union  cable 
monojioly  were  a  constant  source  of  irritation  to  Mr.  Bennett,  and  after 
lengthy  negotiations  he  and  J.  W’.  Mackay  signed  a  contract  on  Sept. 
28.  188.C  with  Messrs.  Siemens  Bros,  for  the  manufacture  of  two  trans¬ 
atlantic  caliic'  at  enormous  cost,  .'-'aid  the  llerald: 

"We  'relieve  it  is  for  the  interest  of  all  that  there  should  be  a  healthy  competition 
in  cable>  as  in  other  things,  and  there  -is  business  enough  for  our  enterprises  and 
that  of  the  cable  rine." 

The  World,  and  in  fact  all  tlie  papers  looked  favorably  on  the 
new  enterprise,  and  Mr.  Bennett  manifested  his  gratification  editorially 
on  Oct.  2d.  18X.T  when  he  coniiilimentarily  said; 

“We  are  glad  that  Brother  Joseph  Pulitzer  approves  of  the  enterprise  of  the 
Herald  and  of  Mr.  Mackay.  Brother  Pulitzer  has  said  some  things  about  the 
Herald  which  do  not  possess  mathematical  accuracy.  *  *  ♦ 

“.\s  for  Brother  Pulitz,er's  share  in  the  revival  of  the  World,  he  deserves  great 
credit.  He  has  ealvanized  what  was  a  moribund  journal  into  one  of  the  most 
original  and  dashitm  of  the  two-cent  jitipers.  Indeed,  we  should  not  wonder  if  there 
should  .'ome  day  l)e  an  eclipse  in  the  universe  of  journalism,  and  the  World  should 
hide  the  Sun — both  at  two  cents.” 

f  )n  Oct.  19,  1884,  the  llerald  received  the  first  dispatch  over  the 
newlv  laid  cables,  headed  (“By  the  Mackay- Bennett  Commercial  Cable 
to  the  Herald”). 

It  was  a  column  and  one-tjuartcr  in  length,  and  gave  the  names  of 
all  .Xmericans  registered  at  the  I.ondon  Office. 

Ihe  World,  in  praising  Mr.  Bennett  for  his  cable  enterprise,  said: 

‘■.Xn  advantage  will  be  that  Brother  Bennett,  with  his  private  cable,  will  be  able 
to  communicate  his  intense  desires  more  fully  to  his  editorial  employees.  He  can 
tell  them  when  to  come  in  out  of  the  rain,  without  feeling  that  he  is  committing  a 
violence  iumn  his  exchequer.” 


CHAPTER  THIRTY-FOUR 

Herald*s  Desperate  Conflict  With  the  Newsdealers — Bennett 
an  Intimate  Friend  of  President  Arthur 

rjX  .'sejit.  2f),  1883,  Mr.  Bennett  in  face  of  fierce  competition  from  the 
WXirld  and  the  other  two-cent  pajK-rs,  metajihorically  speaking,  “took 
the  hull  bv  the  homs,”  and  reduced  the  price  of  the  Herald  to  two  cents 
a  copv.  His  action  caused  quite  a  sensation,  for  the  Herald  had  been 
a  thrr-e-cent  paper  from  October,  1876,  and  had  well  upheld  its  Ixiast 
of  giving  more  reading  matter  than  any  of  its  contems. 


Mr.  Bennett,  unfortunately,  made  the  mistake,  as  afterward  adn 
ted  of  fixing  the  wholesale  price  to  newsdealers  at  one  and  t\vi>tt 
cents  a  co])y.  with  a  rebate  of  ten  cents  on  every  hundred  to  wholcsa'r 
riie  newsdealers  at  once  vigorously  protested. 

He  chose  Mr.  (leorge  E.  Williams,  a  war  veteran,  and  also  a  vete 
journalist,  who  had  lieen  managing  editor  of  the  Herald  during  187: 
to  take  charge  of  the  circulation  dejiartment,  and  who  organized  a . 
livery  service  in  October  of  that  year,  which  operated  under  verj- d- 
cult  circumstances  due  to  the  hostility  of  the  wholesalers,  as  well  as 
many  of  the  retail  newsdealers,  who  began  to  refuse  to  handle  : 
Herald  or  Telegram  at  all.  while  the  majority  of  them  refused  to  ■ 
the  Herald  for  less  than  three  cents. 

riiis  action  irritated  Mr.  Bennett  excessively,  and  in  many  ane 
torial  he  bitterly  denounced  the  “80  per  centers"  as  the  hostile  r.e 
dealers  were  dubbed. 

Tbt  circulation  of  his  papers  fell  off  rapidly  during  the  fc 
^truggle.  and  finally  forced  him,  at  very  heavy  cost,  to  organize : 
Mutual  News  Company  to  engage  in  the  business  of  not  only  exclusirf 
liandling  the  Herald  and  Telegram  at  wholesale,  but  also  to  deal  in 
other  newspapers,  periodicals  and  magazines.  It  was  a  bold  undr 
taking  on  his  part,  thus  to  enter  into  competition  with  all  the  old  esta 
lished  channels  of  distribution,  and  a  memorable  struggle  Ix-gan  u: 
.Mr.  Williams'  management.  A  warehouse  was  hired  in  Beckman  stree 
stables  rented  ;  horses  and  wagons  purchased  or  hired ;  a  staff  of  dflis 
drivers  and  iiaiierhandlers  engaged;  stands  made  and  men  obtained 
tend  them,  and  finally  in  Xovemlier.  1884,  this  ill-starred  enter] irise  lx. 
ojierations  under  Major  Williams'  vigorous  management.  But  he: 
many  obstacles  to  contend  with.  A  widesjiread  boycott  was  begun  k 
the  dealers.  Signs  were  jnit  up  over  manv  stands  reading: 

"X'ew  X’ork  Herald  not  sold  here;  jilcasc  do  not  ask  for  it.” 

(To  be  continued  next  leeek) 
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I  Satisfied  with 

I  CERTIFIEDS!  I 

=  One  of  this  country’s  best  known  newspaper  S 
=  press  erectors  recently  wrote  us  that  he  had 

=  visited  numerous  plants  where  he  found  Certi- 

=  bed  Dry  Mats  being  used  exclusively. 

S  Invariably  and  without  exception  the  pub- 
=  lishers  and  stereotypers  had  only  words  of 
=  highest  praise  for  Certified  Dry  \Iats.  All  of 
=  which  led  our  friend  to  suggest  the  slogan: 

—  “Satisfied  with  Certifieds.” 

=  We  make  Certifieds  with  but  one  thought  in 
=  mind  and  that  is  to  make  them  so  that  you  will 
=  be  satisfied  day  in  and  day  out.  That  we  are 
=  succeeding  is  best  evidenced  by  the  testimonials 
=  we  are  constantly  receiving.  ; 

=  Huv  Certifieds  and  vou  too  will  be  satisfied,  s 
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senate  names  MOSES 
PRESIDENT  PRO  TEM 

(fnrMPondents  Hail  Appointment  of 
Former  Editor  to  Important  Pott 
— Alto  Headt  Pottal 
Committee 

Washington,  I).  C,  March  5. — To  a 
tnkied  newspaper  man  has  been  accorded 
the  high  honor  of  being  chosen  by  ac- 
danation  president  pro  teni  of  tbe  United 
Sates  Senate. 

United  States  Senator  George  Higgins 
Moses,  of  New  Hampshire,  editor  of  the 
Concord  lircniiig  Monitor  from  1892  to 
1918,  is  the  member  of  the  newspaper 
enft  who  has  thus  been  signally  honoretl. 
The  choice  of  Senator  Moses  Thurs¬ 
day  to  preside  over  the  Senate  when 
Vice-President  Giarles  Gates  Dawes  is 
not  wielding  the  gavel  was  an  e.xtremely 
popular  one,  as  was  attestetl  by  his  eleva- 
hoo  to  the  Senate  Chair  by  acclamation. 
None  welcomerl  Senator  Moses’  being 
■ingled  out  for  the  honor  more  enthu- 
iastically  than  did  his  fellow  craftsmen  of 
the  Senate  press  gallery.  Senator  Moses' 
t™ik,  square  dealings  with  the  Washing¬ 
ton  correspondents  not  only  has  earned 
(or  him  their  deep  respect  but  his  unas¬ 
suming  manner  and  crisp,  enlightening,  in- 
ionnative  and  often  humorous  comment 
on  legislation  in  the  Senate  have  endeared 
hira  to  them. 

.Mthough  one  of  the  acknowledged 
leaders  of  the  Senate,  he  has  never  ap¬ 
peared  to  forget  he  was  once  an  active 
newspaper  man,  and  not  even  the  “green¬ 
est”  correspondent  has  ever  received  any 
bat  the  most  courteous  and  helpful  treat¬ 
ment  from  him. 

Members  of  the  Gallery  joined  in  the 
storm  of  applause  that  swept  the  Senate 
dumber,  despite  the  rule  against  it,  when 
Senator  Moses  was  elected. 

Besides  being  president  pro  tern  of  the 
Senate  during  the  69th  Congress,  Sen¬ 
ator  Moses  will  be  chairman  of  the  im¬ 
portant  Post  Office  Committee  of  the 
npper  chamber  with  whom  the  publishing 
interests  will  deal. 

Under  the  provisions  of  the  postal  rate 
and  pay  increase  bill  passetl  by  Congress 
and  signed  by  the  President  this  week,  he 
will  take  a  leading  part  in  the  Congres- 
wnal  investigation  of  fourth  class  mat¬ 
ter  authorized  by  the  measure.  The  ac¬ 
tive  interest  he  has  invariably  taken  in 
tilt  publishing  field  and  the  intimate 
bowledge  he  has  stored  up  as  to  dif- 
Bculties  besetting  the  newspaper  and 
Bagazine  as  well  as  his  long  familiarity 
with  postal  and  publishing  problems  gen¬ 
erally  should  make  him  an  irleal  chair- 
nun  of  the  Senate  Post  Office  committee 
and  of  the  Congressional  committee  which 
this  year  will  go  thoroughly  into  every 
phase  of  the  postal  costs  of  seconil  class 
mil  matter. 


INDIAN  WAR  REPORTER  DEAD 

Will  Reveals  Passing  of  L.  F.  Whitbeck, 
Former  N.  Y.  Sun  Correspondent 

Leonard  F.  Whitbeck,  who  covered  the 
Indian  Wars,  following  Custer's  rmis.sa- 
cre  as  special  correspondent  of  the  .Vete 
York  Sun,  died  Jan.  15,  it  was  revealed 
recently,  when  his  will  was  tiled  in  Sur- 
rijgate’s  Court,  New  York. 

As  correspondent  for  the  Sun  he  rode 
350  miles  through  hostile  Indian  country, 
sleeping  during  the  day  and  riding  at 
night,  in  an  endeavor  to  reach  General 
Crook’s  army.  In  Crook’s  campjiign 
against  Sitting  Bull  Mr.  Whitbeck  acted 
as  staff  correspondent.  Upon  the  close  of 
Indian  hostilities  a  syndiaite  of  news- 
pajicrs,  including  the  St.  Paul  Pioneer 
Press,  the  San  Praneiseo  Chronicle,  the 
A'rtii  York  Sun  and  the  Chicago  Times. 
assigned  him  to  work  in  the  Black  Hills 
region,  then  lieing  developed. 

The  country  appealed  so  strongly  to 
him  that  he  decided  to  settle  in  Deadwood. 
He  became  active  in  affairs  of  that  town 
and  was  conspicuous  in  organizing  the 
State  of  South  Dakota.  In  1891  he  de¬ 
cided  to  come  East  to  live  again.  He 
had  married  a  second  time. 

Mr.  Whitbeck  then  entered  the  employ 
of  the  city  of  New  York,  first  with  the 
Tenement  House  Department,  and  later  as 
an  officer  of  the  Ninth  District  Municipal 
Court,  where  he  was  employed  at  the 
time  of  his  death. 

Board  for  Price  School  Named 

Jarvis  .\.  Wo<i<l.  president  of  the  Pooj 
Richard  Club,  has  appointed  the  following 
men  to  constitute  an  Advisory  Board  to 
act  with  the  Educational  Committee  in  the 
development  and  expansion  of  the  Charles 
Morris  Price  School  of  .\dvcrtising  and 
Journalism  of  the  Poor  Richard  Club. 
F.  Wallis  .Armstrong,  of  F.  Wallis  Arm- 
'trong  .Advertising  .Agency;  Bartley  J. 
Doyle,  president  Keystone  Publishing 
Company:  H.  H.  Kynett,  of  .Aitken- 
Kynett  .Advertising  .Agency ;  Rowe  Stew¬ 
art.  vice-president  and  general  manager 
of  the  Philadelt’hia  Keeord;  Charles 
Paist,  Jr.,  president  of  the  Charles 
Paist  Company ;  Robert  H.  Durbin,  gen¬ 
eral  manager  of  Strawbridge  &  Clothier. 

Myera  Joina  Marietta  Monitor 

Joe  Myers,  for  the  past  four  years  desk 
erlitor  of  the  Ponea  City  (Okla.)  Diiilv 
Xeies  has  resigned  to  become  editor- 
manager  of  the  .Marietta  (Okla.)  Mon¬ 
itor.  He  was  formerly  with  the  Nor¬ 
man  (Okla.)  Transcril't. 

Britiah  Conaider  Billboard  Regulation 

Lord  Newton  has  reintroduced  the  .Ad¬ 
vertisements  Regulation  Bill  in  the  British 
Parliament.  The  measure  seeks  to  pre¬ 
vent  erection  of  unsightly  billboards 
which  mar  rural  scenery. 


Editorials 


Radio 


IIHELT  TOPICS.  DAILY  8EHVICE 
ExetusWe  Territory 
Tliree  Days'  Service  and  Rates 
r.iadly  Sent 
Reid  Editorial  Service 
Harrisburg,  Pa. 


Fiction 

lET  US  BUILD  YOUR  CIRCULATION 
Fsiiioiis  storii's  hy  famous  niitliois 
for  Author!.  33  W.  42<1  St.,  New  York 

‘■S  T  O  R  I  E  S  ’ 
lewis  Wilson  Appleton,  Jr., 

Margaret  St..  Philadelphia,  Pa. 

_ Fashions 

WEEKLY  STYLE  PHOTO  SERVICE. 

^  ^  latest  fashions  and  captions  weekly. 

’I  an  100  papers  use  it.  Write  for  low  rate. 
Service  Syndicate.  353  6th  Ave..  N.  Y. 


Directory  of  Leading  Features 

rOR  DAILY,  StnrDAT  AMD  WHEXLT  NEWSPAPERS. 


CURRENT  RADIO 

Dally  Service,  reliable  and  timely,  that  make* 
radio  fans  regular  ne\vspapt*r  readers.  A  com¬ 
plete  department. 

American  Radio  Relay  League.  Hartford.  Conn 


FOR  LARGE  AND  SMALL  PAPERS 
A  non-technical,  weekly  radio  review 
Ry  CARL  H.  BUTMAN 
Washington  Radio  News  Service 
1«2  F  St.  Washington.  D.  C 


Religious  Features 

A  ’  DIFFERENT"  SUNDAY  SCHOOL  LESSON 
The  Standard  Religious  Feature  of  American 
Newspaperdoni.  Twenty  five  years  of  eontinuotm 
publication.  Non  rontroverslal,  Readable,  Timely 
The  Ellis  Service.  Swarthmore.  Pa. 


IOWA’S  LEADERSHIP  COMES 
EROM  HER  SOIL 


Iowa  has  the  largest  proportion  of 
actually  arable  lands  of  all  States  and 
proves  it  by  the  immense  agricultural 
production.  98.5%  of  all  the  land  is 
tillable. 

Iowa  is  the  greatest  agricultural  State 
in  the  Union  and  ranks  FIRST  in  value 
of  farm  land  and  buildings,  in  value  of 
livestock,  horses,  and  poultry,  in  produc¬ 
tion  of  corn,  in  production  of  oats  and  in 
production  of  hogs. 

While  the  purchasing  power  of  Iowa 
is  usually  judged  from  the  standpoint  of 
agriculture,  and  rightly  so,  her  vast  min¬ 
eral  wealth,  which  also  comes  from  the 
soil,  cannot  be  overlooked  because  of  its 
trade  influence  on  the  entire  mid-west  sec¬ 
tion  of  the  country.  Iowa  possesses  rich 
coal  fields  that  extend  through  twenn- 
three  counties.  Other  minerals  of  market¬ 
able  value  found  within  the  state  include 
building  stone,  cement  rock,  gv^psum  and 
clay,  as  well  as  some  iron  ore,  lead  and 
zinc. 

Backed  by  rich  and  easily  tilled  farm 
lands,  the  cities  of  Iowa  have  grown  and 
their  people  have  prospered  with  the  result 
that  it  may  be  fairly  said  that  in  this  com¬ 
monwealth  the  purchasing  power  of  the 
individual  strikes  a  better  average  than  is 
found  within  the  border  of  any  other  state. 

THIS  BUYING  POWER  CAN  BE  REACHED 
THROUGH  THESE  REPRESENTATIVE 
NEWSPAPERS 
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NEWSPAPER  MAKERS  AT  WORK 

_ By  PHILIP  SCHUYLER  - 


plained.  "We  also  maintain  our  own  copy  and  woodland  and  waded  two  strc<J 
department  in  charge  of  a  skilled  copy  recently  in  order  to  get  an  iiiterv,;; 
writer.  with  Bela  Krebs,  a  hermit.  In  lea;*, 

"And  I  Ix-'lieve  the  Record  can  claim  one  stream  both  reporters  missed  : 
to  be  among  the  first  to  clean  up  its  ad-  bank  and  plunged  into  the  icy  wa- 


VAND 

Melloi 

Cl 


vertising  columns.  We  have  no  organ-  Both  reached  the  office  none  the  w 
ized  censorship  department,  but  we  do  not  for  the  experience. 
alli>w  any  highly  speculative  copy  in  our 
paper  and  no  untruthful  advertising. 

"Just  at  present  there  is  talk  among 
newspapers  of  the  advisability  of  print¬ 
ing  a  daily  editorial  on  advertising,  to 
inform  the  public  aljout  advertising.  We 
have  been  doing  this  now  for  more  than 
2.S  years,  and  have  always  considered  it 
good  policy.” 

Mr.  Stewart  started  his  career  as  an 
office  boy  on  the  same  newspaper  of  which 
he  is  now  general  manager.  In  addition 
to  the  Record,  he  has  been  connected  at 
various  times  with  the  Philadcl I'hia  North 
.  Imcrican,  Nriv  York  Globe,  IVasliiiiglon 
Herald,  and  the  Philadelphia  Times. 

I'rom  1910  to  1913,  he  was  in  the  adver¬ 
tising  agency  business  with  the  Tracy- 
I’arry-Stewart  Company. 
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Maine  to  Advertise 

The  Maine  legislature  recently  pi; 
and  Governor  Ralph  O.  Brewster  sir 
the  so-called  Maine  publicity  bill  ni. 
appropriates  $25,000  annually  for  the  r. 
two  years  for  advertising  the  nsoij- 
of  the  state. 


Appreciation 

To  Editor  &  Publisher:  It  is  a  mant 
me  the  .-iervice  your  iwiper  renders  and  I  ; 
der  if  it  is  thoroutilily  appreciated  by 
newTipapers  of  the  country. 

At  any  rale  you  have  my  Iastin$t 
fer  the  prompt  and  ctimplcte  manner  in  > 
YOU  hnndletl  emr  recent  requCNt. 

W.  G.  Bryai, 
The  W.  G.  Bryan  Organi/ati 


New  Sporting  Editor  on  N.  Y.  Post 

-•Mian  Gould,  for  the  past  two  years 
sporting  editor  of  the  Associated  Press, 
New  York,  this  week  announced  his 
resignation  to  accept  the  position  of 
sporting  editor  of  the  New  York  Evening 
Post.  He  will  join  the  Post’s  staff  within 
two  weeks.  Gould  is  a  Cornell  graduate 
and  started  his  newspaper  work  in  1915 
on  the  Elmira  (N.  Y.)  Star-Gasette. 
Later  he  was  news  editor  of  the  Bingham¬ 
ton  (X.  Y.)  Sun,  leaving  this  newspaper 
to  come  to  the  Associated  Press  New 
York  office  in  1922.  As  sporting  editor 
of  the  P.,  Gould  has  covered  all 
major  events  including  the  Olympic 
games  in  France,  the  Dempsey-Firpo 
tight,  and  the  last  World  series. 


with  complete  newspaper  financia! 
service. 

Buffalo  offers  a  pnrmising  market  for 
high  grade  securities.  The  Buffalo 
Evening  News  financial  and  busioev 
pages  are  complete,  interesting,  prompt; 
carrying  TO*D.\Y*S  news  of  activitiei 
in  commerce  and  markets  TO-D.AY. 

Tlie  News  with  its  effective  ctwer 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  coa- 
plete  audience  in  the  Buffalo  territory 
A.  B.  C.  Sept.  30.  1924,  *134.468  tota! 
net  paid. 

Cover  the  Buffalo  Market  with  the 


BUFFALO  EVENING  NEWS 

*Present  average  circulation  129414 
Edwrard  H.  Butler,  Editor  and  Publishe 
Kelly^Smith  Company,  Representatiwi 
Marbridge  Bldg.  Lytton  Btd| 

New  York.  N.  Y.  Chicago,  Ul 
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Wade  Icy  Stream*  for  Story 

Two  London  newspaper  men,  Henry 
L.  Bailey,  Jr.,  and  George  R.  Morris, 
Jr.,  of  the  Nejv  London  Day,  struggled 
over  nine  miles  of  snow  covered  hills 


ROWE  STEWART — Mert  the  people  and  talk  with  them. 

^.pROMOTE  circulation  outside  and  and  never  hear  anything  more  about  it. 

^  inside.  "We  try  to  reward  the  interest  taken 

"That  is  rule  number  one  for  the  news-  in  our  newspaper  by  every  reader  whfi 
paper  manager,”  said  Rowe  Stewart,  gen-  enters  a  contest  and  have  a  form  letter 
eral  manager  and  vice-president  of  the  which  we  send  out  to  them  with  a  small 
Philadelphia  Rt\.'rd  t..  the  writer  this  card  designed  for  the  making  of  puzzles 
week.  "But.  of  course,  in  promoting  circula- 

"In  other  word-,  a  publisher  should  tion,  it  is  salesmanship  that  counts  tht 
continually  work  f)  iiuTea>e  his  circula-  most.  There  is  nothing  lietter  than  can 
tion.  t)oth  by  ■.ale-in.in-hip  outside  and, 
by  improving  the  eiiitorial  department  in¬ 
side."  he  -aid 

In  subse(|uent  cijiiver-ation.  Mr.  Stew¬ 
art  went  into  detail  on  the  subject  of 
circulation  promotion. 

"I  do  not.  as  do  many  publishers,  look 
a.-kance  at  the  ti.-e  of  preniiuins  and  prize 
•offers  as  a  mean-  towards  increasing  cir¬ 
culation,”  he  began,  "although  we  are 
gradually  turi’iim  from  them  on  the 
Record. 

“Three  year-  ago.  icjr  instance,  we 
started  otTering  insurance  jiolicies  with 
Record  subscript  ions.  .\t  the  time,  many 
other  newspaper-  and  trade  ji>urnals  were 
talking  the  ]>ractice  down. 

"Wo  ilecided  to  give  it  a  trial,  however, 
aii'l  have  been  entirely  -atistied.  We 
give  a  SLOlM)  pilicy  with  every  year's 
suh-cription.  whieh  increa-es.  $100  with 
every  renewal.  We  have  had  a  high  per¬ 
centage  of  renewal-,  and  have  sold 
considerably  over  KXI.iKHi  policies. 

"Now.  too,  we  are  ottering  small  prizes 
in  a  cross  word  puzzle  contest.  In  the 
way  we  handle  tin-.  1  tliink  there  is  a 
tip  to  other  tiew'paiKTS. 

"We  try  never  to  let  any  person  enter¬ 
ing  our  contest  go  unnoticed.  So  often 
reader-  will  enter  a  new -paper  contest. 
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“Prosperity  Zone”  is! 
the  name  that  has  been 
given  to  the  Dallas  mar¬ 
ket-territory  (of  which 
The  News  is  the  accepted 
paper)  because  many 
authorities  and  most 
statistics  agree  in  desig¬ 
nating  it  as  the  most  con¬ 
sistently  prosperous 
single  market  in  America 
today. 

Write  to  The  Sews  for  facts  and  data 

The  Dallas  Morning  News 
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NEW  YORK  STATE 

Westchester  County’s 

Fa.stpst  Growing  Citips 

’Mount  \  ernon  anti 
Now  Rocliello  and 
'I'lie  \  ifinily  Towns 
Arp  C.ovprpd  Gomplplply  by 


RIGHT  RESULTS 


Our  COMPLETE  checking 
service  handles  the  entire  de¬ 
tail  work  of  supplying  ‘‘check¬ 
ing  proofs”  to  every  agency 
and  advertiser  promptly — and 
— efficiently. 

WE  DO  IT  ALL 

from  a  few  complete  copies. 


Los  Angeles.  Calif. 

Gained  €.631  Daily  Average  Circulation. 

Swtrrn  (tmernmeiit  Stalenu-nl .  Six  Months 
Endinir  Sopt.  .*10.  v.iZ'.,  Itally.  Six 

Mfmihs  Endintr  S«-pt.  30.  1*»24.  17-1. 2H0  Bally. 
In<TeH«e  in  IifiiJy  .\veraffp  ('inuilatlon.  6.631 


Evening 


^70,000 


Mount  Vernon 


IHK  ST.4M).4RD  STAR 

of 

Now  Rochelle 

(Both  Mrmbert  of  .4BCl 

Westchester  Newspapers,  Inc. 

Franklin  A.  Merriam,  Pret. 
Mount  Vernon — New  Korhelle 


I  DheMvertising  | 
CHECKING  BUREAU/nc. 


IT  COVERS  THE  FIELD  COMPLETELY 


REPRESENTATIVES: 

H.  W.  Moloney.  604  Timet  Bldf.,  Mew  York. 
O.  Loran  Payne  Co.,  401  Tower  Bldg.,  6 
North  Michii^an  Ave..  Chicago. 

A.  3.  Norrit  Hill,  710  Heartt  Bldg.,  San 
Francisco.  Calif. 
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VANDERBILT  “SHAKEUP”  ON  COAST 


Mellon  Announces  Los  Angeles  News 
Changes — Burke,  Ad  Manager 

(Py  Telc^rarh  to  Kdiior  \  Plblisiieb) 

Los  Anckles,  March  5. — John  M.  I’urke, 
of  tin  advertising  staff  of  the  Los  Anodes 
txaiiiiiicr,  has  been  made  advertising 
manager  of  the  Los  Angeles  Illustrated 
Daily  News,  succeeding  Howard  Hill,  re¬ 
signed,  and  James  S.  Louvau,  business 
manager  of  tlie  Sacramento  Star,  has  been 
named  circulation  manager  of  the  same 
newsi>aper,  succeeding  Frank  E.  Sec,  re¬ 
signed.  according  to  an  announcement 
made  here  Uxlay  by  Ben  Mellon,  personal 
representative  of  Cornelius  Vanderbilt,  Jr. 

Burke  was  on  the  advertising  staff  of 
the  York  Journal  one  year,  two 

years  with  the  Curtis  Puhlishing  Com¬ 
pany  and  for  seven  years  business  man¬ 
ager  of  the  Aldrich  Publishing  Company, 
New  York.  He  has  also  been  on  the  ad¬ 
vertising  staffs  of  the  ll’asliington  Post 
and  the  New  Orleans  Item. 

Louvau  started  as  a  newsboy  on  the 
San  Francisco  News  and  rose  to  district 
manager  and  then  assistant  circulation 
manager.  He  left  the  Scripps  Howard 
organization  to  become  circulation  mati- 
ager  of  the  Oakland  Enquirer.  Three 
years  ago  he  rejoined  the  Scripps  Howard 
organization  as  business  manager  of  the 
Sacramento  Star. 

Other  changes  announced  by  Mellon 
was  the  appointment  of  John  K.  Emge, 
former  partner  of  Ambassador  Moore  and 
managing  editor  of  the  Pittsburg  Leader, 
as  day  city  editor  of  the  News,  and  the 
appointment  of  Katherine  Albert,  short 
story  writer,  to  take  charge  of  the  book 
department  succeeding  Martha  Foley,  re¬ 
signed.  A  large  number  of  staff  changes 
have  been  made  but  no  additional  names 
were  given  out. 

A  complete  remodeling  of  the  plant  of 
the  News  is  now  under  way  and  will  be 
completed  in  about  thirty  days. 


New  Miuouri  Press  Group 

The  Central  Missouri  Press  Associa- 
'  tion  was  organized  at  Jefferson  City,  Feb. 
S  27  and  28.  It  includes  28  cnunties  in  the 
central  portion  of  the  state,  taking  in  the 
territory  not  serverl  by  the  Northwest. 
Northeast.  Southeast  and  ( )zark  asso¬ 
ciations.  The  officers  are :  President. 
Edgar  C.  Nelson,  Boonvillc  .Idzvrtiscr: 
vice-president,  E.  H.  Winter  ( speaker 
:  pro  tern  of  the  house  of  representatives), 
IVarrenlon  Banner;  secretary -treasurer. 
Miss  Margaret  Reid.  Eaycllc  .  h/ivrti.ccr. 
Two  meetings  will  tie  held  each  year,  the 
“annual”  to  be  in  the  winter. 


Krob  Succe«dt  Watters 

I..  B.  Krob  of  .Xkron.  O..  has  been  ap- 
printed  business  manager  of  the  Sfring- 
Md  (O.)  Montin;.;  .Sun.  succeeding  J.  T. 
Watters,  who  is  now  with  the  Scripps- 
Howard  league  of  papers.  Krob  was 
formerly  in  the  advertising  deptirtments 
of  the  Zane.wille  (O.)  Times-Reeorder, 
Tinies-Signal  and  Si.gnal  and  the  Akron 
(0.)  Times.  Benjamin  A.  Atkins  is  now 
advertising  manager  of  the  Sun,  succeed¬ 
ing  Harry  C.  Simons,  resigned. 

Pettebone  Paper  Company  Sold 

Sale  of  controlling  interest  in  the  Pet¬ 
tebone  Cataract  Paper  Company  to  the 
Niagara,  Lockport  and  ( fntario  Power 
Company  is  announced. 
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FORESHADOWED  EVENTS 

Mar.  12-13 — Screen  Advertisers 

As.'-n.,  annual  meeting,  Cleveland, 
Ohio. 

Mar.  13-14 — Newspaper  Conference, 
annual  meeting.  University  of 
Oregon,  Eugene,  Ore. 

Mar,  24 — Interstate  Cireulation 
Managers  Assn.,  annual  conven¬ 
tion,  Altoona,  Pa. 

Mar.  23 — .Agricultural  Publishers 
.Assn„  annual  meeting.  Chicago. 

Mar.  26 — Florida  Press  .Assn,,  first 
journalism  week.  University  of 
Florida,  Cainsville,  Fla. 


Changes  on  Wasau  Record-Herald 

H.  .-Marik,  advertising  manager  of  the 
ll'asau  (Wis.)  Record-Herald  has  re¬ 
signed  to  join  the  staff  of  the  Cleveland 
Press  as  solicitor.  He  is  succeeded  by 
William  R.  Meyer  of  Baltimore,  recently 
advertising  manager  of  the  Spartanburg 
(S.  C.)  Gordon  Wehe  of  the  Mil- 

tiwmtee  Sentinel  has  assumed  the  duties 
of  John  C.  Sturtevant,  president  of  the 
Record-Herald,  who  is  leaving  for  a  va¬ 
cation  in  Los  .Angeles.  Leon  I.ee  of 
Wasau  has  succeeded  Vance  Moon  as 
classified  solicitor. 


Collision  on  Speaking  Tour 

Charles  F.  Collison,  agricultural  editor, 
.Minneapolis  (Minn.)  Tribune,  is  in  De¬ 
troit  delivering  a  number  of  lectures  be¬ 
fore  various  organizations,  taking  as  his 
subject  “Golden  Rutter  and  CJoldcn  Dol¬ 
lars.”  He  spoke  first  before  the  Detroit 
■Adcraft  Oub.  Colli.son  is  traveling  about 
the  country  urging  advertisers  everywhere 
to  put  more  emphasis  upon  making  their 
product  appeal  to  the  rural  population. 


Rome  Correspondents  Protest  Attacks 

The  F'oreign  Press  .Association  of 
Rome  Feb.  23  voted  to  protest  against 
“systematic,  violent,  personal  attacks  on 
foreign  correspondents,  which  have  lately 
been  carried  on  in  certain  sections  of  the 
Italian  press.”  The  resolution  declared 
foreign  newspaper  men  have  a  right  to 
gather  information  from  all  sides  without 
being  accused  of  particip;ition  in  political 
strife. 


Texas  Daily  Sold 

The  Kaufman  (Tex.)  Daily  Herald. 
one  of  the  oldest  papers  of  Kaufman 
County,  has  been  sold  to  Jesse  D.  Boykin 
of  Farmersville  and  Harry  Galbraith, 
well  known  newspaper  men  of  Terrell. 
The  new  owners  have  taken  charge  ami 
announce  that  the  Herald  will  be  con¬ 
tinued  as  a  daily  without  change  in  policy. 

Philadelphia  Bids  for  A.A.C.W.  Meet 

Philadelphia,  seeking  to  obtain  the  1926 
convention  of  the  Associated  .Advertising 
Gubs  of  the  World,  will  send  1.30  dele¬ 
gates  lo  the  1925  Houston  convention,  it 
was  announced  this  week.  The  Poor 
Richard  Club  is  sponsoring  the  move. 


New  classified  ads 
that  won't  stick 
aren't  worth  any 
more  than  that  kif^d 
of  friends 
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Packard  Building,  Philadelphia 


REPORTER  COMPENSATION 


Ohio  Commission  Rules  His  Duties  Are 

Similar  to  Fireman  or  Policeman 

The  Ohio  State  Industrial  Commission 
established  a  precedent  in  granting  an 
award  to  Joseph  J.  Flanagan,  reporter  on 
the  Toledo  Times,  under  the  workman's 
compensation  law.  It  was  the  first  claim 
ever  filed  by  a  reporter. 

Flanagan  was  in  l.akewoixl,  Mich., 
covering  a  community  celebration  and. 
while  talking  with  members  of  the  enter¬ 
tainment  Committee,  a  fireworks  bomb 
exploded  and  injured  him.  The  commis¬ 
sion  held  that: 

,A  reporter  always  is  on  duty. 

His  duties  may  extend  beyond  the  state 
in  which  he  is  employed. 

They  are  called  upon  to  assume  risks 
similar  to  those  of  a  fireman  or  policeman, 
and  entitled  to  compensation  for  injuries 
so  received. 

Ozark  Preu  Meeting  This  Week 

The  fifteenth  annual  meeting  of  the 
Ozark  Press  .Association,  comprising 
papers  in  .Arkansas,  Oklahoma  and  Mis¬ 
souri  was  to  be  held  in  Springfield,  Mo., 
Friday  and  Saturday.  Eugene  B.  Roach 
editor  of  the  Carthage  (Mo.)  Democrat 
is  president.  Dean  Walter  Williams  of 
the  Missouri  L’niversity  Journalism 
School  will  be  among  the  speakers. 

Trips  to  Europe  for  Subscriptions 

Buffalo  Evening  Post  is  conducting  a 
subscription  contest  with  40  free  trips  to 
Europe  as  prizes.  The  contest  is  open 
only  to  scliixil  students  aiul  to  a  limiteil 
number  of  teachers  to  act  as  chaperones. 


Daily  Make  Citizens  Aarard 

The  second  annual  award  of  the  Aus¬ 
tin  (Tex.)  American’s  “Most  Worthy 
Citizen”  award  has  just  been  made  to 
W.  T.  Caswell  of  .Austin,  civic  en¬ 
thusiast,  builder  of  a  scenic  road  30  miles 
long. 


“FIRST  IN  PUBLIC  SERVICE" 


The  World  and  the  Eve¬ 
ning  Wt*rld  have  a  com 
hined  circtilathm  daily,  of 
75(MIIO  for  $1.20  per  agate 
line  gross,  suhject  to  con¬ 
tract  disconnts.  These  two 
papers  are  read  hy 
more  johhers,  department 
and  chain  store  buyers,  and 
by  m*»re  retailers;  offer 
more  ciroulathin  per  dollar 
and  ^  more  e*mcentrated 
circttlati<Tn;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combtnatitAn. 
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Pulitzer  Building,  New  York 
Mailers  Bldg.  General  Motors  Bldg, 
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1,586,936  Lines 

IN  JANUARY,  IKS 

The  Dispstch  published  in  Jsnusry 
nesrijr  250,000  more  lines  (rf  paid 
advertising  than  all  other  Columbus 
newspapers  combined.  In  19M  it 
exceeded  the  next  Isrgest  Ohio 
newspaper  by  2,500,909  lines. 
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Quick  Stick  can  be  mixed  in  a 
minute  by  usin^  either  hot  or 
cold  water.  It  .sticks  the  in¬ 
stant  it  is  applied  and  will  not 
let  go.  Speeds  up  bundle  and 
single  wrapping  and  reduces 


Supply  Your  Desk 
Men  with 

CO  PA  SCO 

Copasco  sticks  best  when  spread 
thin — spreads  smoothly  and  evenly 
and  is  put  up  in  convenient  desk 
containers  that  are  made  especially 
for  newspaper  offices.  They  are 
easily  refilled — contain  a  handy  self¬ 
closing  stopper  which  permits  the 
greatest  paste  economy  possible. 
Send  ns  the  coupon  below  for  a  trial 
order  of  Copasco  in  one  of  the  con¬ 
venient  containers. 
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A  Super-mailing 
Machine 

PASTE 

A  fine  white  pesle  that 
re\er  clogs  or  gums  and 
will  not  harden  in  the 
fountain.  It  is  so  pre¬ 
pared  as  to  work  per¬ 
fectly  in  any  standard 
mailing  machine.  Send  in 
the  coupon. 
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SCHNEIDER  TO  JOIN  NEW 
YORK  SUN  STAFF 

Noted  Financial  Editor  of  N.  Y.  Eveninf; 
Post  Accepts  Munsey  Offer — 

Glenn  Griswold,  Chicago 
Writer,  His  Successor 

Franz  Schneider,  Jr.,  noted  hnancial 
editor  of  the  -Vctc  York  livening  Post, 
has  accepted  a  position  with  the  Xcw 
York  Sun,  Merritt  Bond,  the  Post's  man¬ 
aging  editor  announced  this  week. 

Mr.  Schneider's  resignation  from  the 
Post  will  be  effective  March  21,  when  he 
will  be  replaced  by  (jlenn  Griswold  of  the 
Chicago  Journal  of  Commerce. 

Keats  Speed,  managing  editor  of  the 
Sun,  informed  Editor  &  Publisher,  he 
was  not  ready  to  announce  what  ixisitioii 
Mr.  Schneider  would  hold  on  the  Sun, 
although  he  indicated  it  would  entail  more 
responsibility  than  the  post  of  hnancial 
editor. 

The  transfer  of  Mr.  Schneider  from 
the  Post  to  the  Sun  is  made  all  the  more 
interesting  in  view  of  publisheti  stories 
told  by  Cyrus  11.  K.  Curtis,  owner  of  the 
former  newspaper,  to  the  effect  that  he 
had  purchas^  the  New  York  property 
to  obtain  Mr.  Schneider's  services  a.s 
hnancial  writer. 

A  graduate  of  the  Massachusetts  In¬ 
stitute  of  Technology,  Class  of  1909,  Mr. 
Schneider  was  prepared  by  a  scientific 
education  to  be  a  biologist. 

Four  years  ago,  however,  found  him  in 
the  banking  business  as  assistant  to 
Charles  D.  Norton,  of  the  First  National 
Bank,  New  York.  At  this  time.  Alex¬ 
ander  Noyes  resigned  as  hnancial  editor 
of  the  New  York  Evening  Post  to  go  to 
the  New  York  Times.  ^Ir.  Norton  was 
a  director  in  the  Evening  Post  and  recom¬ 
mended  his  assistant  to  succeed  Noyes. 

Glenn  Griswold,  who  will  be  the  Post's 
new  financial  editor,  has  been  editor  of 
the  Chicago  Journal  of  Commerce  since 
1920.  He  started  that  newspaper  for  its 
owner  in  October  of  that  year. 

Prior  to  that  he  had  been  hnancial 
editor  of  the  Chicago  Tribune  for  two 
years,  a  position  he  accepted  following 
six  years  association  in  the  same  capacity 
with  the  Chicago  Herald  Pxaminer. 

He  started  newspaper  work  in  1904  as 
owner  of  his  own  weekly  the  Galicn 
(Mich.)  Advocate.  He  was  then  18  years 
old.  Later  he  spent  a  year  as  reporter 
for  the  Chicago  Inter-Ocean,  leaving 
that  newspaper  for  the  Herald-Examiner, 
where  he  served  three  years  as  political 
writer  before  becoming  financial  editor. 


COURIER-JOLRN.\L  GIVES 
$1,000  BONUS  TO  MILLER 
A  BONUS  of  $1,000  was  given 
William  Burke  (“Skeels”) 
Miller,  21-year-oId  reporter,  by  his 
newspaper,  the  Louisville  Courier- 
Journal,  Feb.  20,  “in  appreciation 
for  services  at  Sand  Cave,  Ky.” 

“Skeets”  led  several  rescue  par¬ 
ties  into  the  cave  during  the  early 
efforts  to  free  Floyd  Collins  and 
also  handled  news  developments 
for  the  Courier-Journal. 

He  is  studying  to  be  an  opera 
singer. 

The  Stansanco  Athletic  Club,  of 
Louisville,  has  voted  to  present 
him  with  a  gold  watch. 


Pittsburgh  Press 

A  Scripps>Howard  Ne%vspapcr 
Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C. 

Foruicn  A«lv«*rtisinjr  Ri^prcHt'ntat iv«*s 
ALLIED  NEWSPAPERS.  INC. 

Now  York  OITloo — .%2  Van<Iorhilt  Avo. 
C'liiffiiro  Offloo — r»  North  Wabash  Av**. 
San  FranuiffcN^—  <'lcvolan<l — Cincinnati 


WHAT  OUR  READERS  SAY 


Regarding  Radio  Advertising 

To  Editor  &  Pl  bi.isiier  : — Inasmuch 
as  wc  provitle  a  radio  program  service 
for  more  than  HX)  daily  newspapers,  we 
are  quite  interested  in  tlie  problem  you 
touch  upon  in  your  editorial  lieaded 
"Radio  -Advertising”  in  a  recent  issue. 

It  has  been  our  policy  to  eliminate 
as  much  of  the  so-called  “free  advertis¬ 
ing"  as  possible,  and  you  only  need  see- 
some  of  the  programs  from  the  broad¬ 
casters  in  their  raw  state  to  appreciate 
how  much  some  of  them  attempt  t<. 
squeeze  it.  But  there  must  be  a  definite 
limit.  Radio  fans  demand — and  in  our 
opinion,  are  entitled  to — definite  informa¬ 
tion  as  to  what  manner  of  program  they 
are  to  hear. 

If  the  Silvertown  orchestra  is  to  broad¬ 
cast.  it  is  just  as  legitimate  to  say  so  in 
the  radio  program  column  as  it  is  to  give 
a  list  of  games  scheduled  on  the  baseball 
page  or  a  list  of  theatrical  attractions  on 
the  dramatic  page.  In  each  case,  we  ad¬ 
mit,  there  is  an  element  of  free  advertis¬ 
ing,  but  such  "advertising"  is  for  the  in¬ 
formation  and  convenience  of  the  readers, 
who  after  all  are  the  persons  for  whom 
newspapers  are  puhlished. 

The  Associated  Press  and  other  news 
agencies  recently  carried  stories  of  the 
Victor  radio  concerts,  which  are  adver¬ 
tising,  of  course.  But  if  you  were  pub¬ 
lishing  a  newspaper  and  omitted  mention 
of  them  on  your  radio  page,  your  readers 
would  soon  ask  you  what  was  wrong.  The 
Victor  company,  of  course,  would  like  to 
have  its  concerts  listed  as  “Victor  Re¬ 
cording  -Artists  program"  which  is  the 
frec-est  kind  of  advertising.  But  to  list 
it  as  “Victor  concert"  eliminates  some  of 
the  objections. 

W'e  run  across  very  few  of  the  “horrible 
examples”  you  quote.  There  are  few 
orchestras  today  that  play  under  one  name 
this  hour  and  under  another  the  next. 
The  radio  public  is  like  the  newspaper 
public — hard  to  fool.  They'll  listen  in  on 
.sugar-coated  advertising  like  that  dealt 
out  by  the  Victor  Company  or  the  Good¬ 
rich  Tire  Company,  or  any  others,  but  the 
moment  the  calibre  of  the  program  is  sub¬ 
ordinated  to  advertising,  they  twirl  the 
dials  and  try  something  else. 

The  more  intelligent  commercial  broad¬ 
casters  realize  this  fact,  too,  and  govern 
their  programs  accordingly. 

As  far  as  eliminating  the  names  of  so- 
called  “radio  advertisers”  from  the  pro¬ 
gram  columns,  we  don't  see  how  it  can 
be  completely  done.  Our  policy  is  to  cut 
out  the  name  of  the  specific  product,  for 
example,  using  “-Astor  concert"  instead' 
of  “-Astor  Coffee  concert,”  or  “Eveready 
Hour'’  instead  of  “Eveready  Battery 
Hour.”  This  removes  some  of  the  ob¬ 
jections,  yet  at  the  same  time  enables  the 
radio  fan  to  know  when  the  special 
features  are  on  the  air. 

We  dont  see  how  it  is  possible  to  go 
much  beyond  this.  We  are  making  no 
brief  for  the  “radio  advertiser”  (and 
there  are  some  who  send  in  programs  de¬ 
manding  that  they  be  used  exactly  as 
given  or  not  at  all)  but  in  the  present 
stage  of  radio  and  radio  broadcasting  it 
is  a  problem  that  can't  be  settled  by  say- 
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ing  “throw  them  out"  and  letting  it  go  at 
that. 

We  should  be  pleased  to  hear  more 
views  on  this  matter  in  your  most  valuable 
paper. 

Leo  H.  Fischer, 

President,  Audio  Service. 

Shepherd  Misquoted 

I'o  Editor  &  Publisher:  I  wonder  if  it  will 
nut  be  possible,  by  the  publication  of  this  letter, 
to  relieve  me  of  the  pressure  of  the  criticism 
of  certain  of  my  friends  anionj?  the  American 
cnrrcspcndents  in  Europe. 

Certain  of  these  have  indicatcil  a!na7emtnt 
through  ycur  columns  that  1  should  have  stated 
that  they  meet  and  arc  inlluenccd  I'v  nem’jcrs 
of  the  llritish  foreign  office  in  drinking  places 
in  Londen.  Their  amazement  is  jnstitied  and 
any  indignation  they  may  feel  would  have  lieen 
likewise  justified  if  I  had  made  such  a  state- 
nient.  I  know  as  well  as  they  do  that  such  a 
ut*ndition  does  not  exist  in  Lomlon;  neither 
floes  it  exist  in  Paris.  I  did  not  give  such  an 
impressien  in  my  talk  at  “TTie  Nation*’  dinner, 
ami  to  the  extent  that  I  was  reixirted  in  the 
KniTCR  &  Publisher  as  having  given  such  an 
impression,  1  was  misquoted. 

I  must  frankly  admit  that  as  I  s^ioke  I  did 
have  in  mind  certain  correspondents  in  Euro¬ 
pean  capitals  who  “are  more  loyal  than  the 
King,’*  and  who  can  outdo  some  of  our  European 
friends  at  defending  and  “explaining”  Ihem- 
.‘•olvcs;  most  American  corres;K)ndcnts  in  Euroi>e 
can  name  these  men  as  well  as  1  can.  I  have 
t  dked  these  men  over  with  more  than  one 
American  correspondent  who  hadn’t  forgotten 
his  “sidewalks  of  New  York,”  and  met  only 
agreen  ent. 

I  shall  leave  to  my  friends  and  acquaintances 
among  the  correspondents  in  Europe  to  select 
the  one  capital  I  had  in  mind  when  I  spoke  of 
drinking  places  as  a  sonree  of  news,  “advice” 
and  direction  by  foreign  office  apemts.  To  those 
who  knew  their  Europe,  as  most  of  them  do, 
this  will  provide  no  guessing  contest.  And  in 
that  capital  there  are  some  splendid  corresiKmd- 
er:s  who  have  net  availed  themselves  of  foreign 
(.jfice  help. 

Tbanking  you  for  publishing  my  cominiini- 
CTtion,  I  remain, 

WriLIAM  E.  SlIF.PHF.Rn. 


MEVS  in  the 
NEW  ORLEANS 

STATES 


Child’s  ^‘Accuracy” 

fo  Editor  ic  Publisher: 

In  one  of  the  first  of  a  series  of  articles  now 
running  in  the  Saturday  Excninn  Post,  Ex-Am 
bassador  Richard  Washliurn  Child  expressed 
himself  bitterly  about  what  he  felt  was  an 
unjustifiable  numljer  of  inaccuracies  of  which 
European  corresi>ondents  of  the  American  daily 
press  are  guilty. 

Now  that  Mr.  Child  is  doing  a  little  report- 


45%  COVERAGE 
100%  COOPERATION 

With  a  circulation  that 
gives  a  45%  coverage  of 
the  New  York  evening 
newspaper  field — without 
duplication;  and  with  the 
most  effective  Merchan¬ 
dising  Service  offered  by 
any  publication  in  Amer¬ 
ica,  the  advertiser’s  first 
choice  for  profitable  sell¬ 
ing  in  New  York  homes 
is  the 


(3(36,886  Daily — at  3c  a  Copy 


THE  lOHN  M.  BRANHAM  CO. 
•New  York  —  Chicte*  —  St.  Loulj 
AtlanU  —  Detroit  —  Ktiuu  Clt, 
_  San  Francisco — Los  Anfclea 

New  Orleans  States 


NO  STATE  PAPERS 
IN  TEXAS 

Texas  is  too  large  to  be 
covered  by  one,  two,  three  or 
four  newspapers. 

Texas  has  some  of  the  best 
newspapers  published. 

Among  them 

The  BEAUMONT 
ENTERPRISE 

-i-i; - r 

The  BEAUMONT 
JOURNAL 

For  information  about  Texas,  ask 

BecliXeith — He  Knows 


iiig  himx'lf  he  ha-*  wntltr.  »::AUg  thousaiuk 
«»h  many  tliou^amU  uf  <*thcr  word?*,  the  foll^ 
ing  from  the  Tusl  of  February  7 : 

“The  (  artel  tie  tranches  is  the  conibinaiiun 
the  ]*arlies  of  the  Left  (  ouimuni>t«i,  Socialists 
Republican  Socialists,  R.TdicaU.*’  ' 

In  this  sentence  .Mr.  Chib!  make-,  two  very 
imiMirt.tnt  errtirs  of  fact.  Fir'.t  lie  tamus  t|^ 
large>t  party  in  the  (.'artel  de*i.  tlauches,  tie 
U.idical  StK'ialisl.s,  from  which  comes  Premie: 
llerriot  and  all  his  cabinet  ministers.  Secood 
he  includes  in  the  Cartel  the  Comniuni>is  wko 
are  in  fact  the  Cartel’s  bittere>t  enemies. 

There  is  not  a  cab  driver  in  France 
doesn’t  know  better 

A  Eiiroi>ean  writer  who  should  write  Um 
the  ruling  majority  in  the  American  (arngros 
and  Senate  consisted  of  The  Insurgents  and 
Mever  London  would  Ik  quite  as  accurate  u 
.Mr.’  Child. 

T  limit  myself  to  this  one  question  oi  fac 
simply  because  the  facts  are  >ndi’'putable.  Tie 
rest  of  what  Mr.  Cliild  has  to  say  about  Fren<4 
politics  is  in  my  opinii>n  i|uite  as  inaccurate 
as  this  one  setUence  but  it  is  an  expression  of 
views  and  ihereforc  controversial. 

Tliere  is  much  more  to  Ik  said  about  Mr. 
('hild  both  as  an  Ambassador  an<l  as  a  news- 
pai>erman  in  the  matter  of  accuracy.  The  ca 
respf  ndents  who  covered  his  work  as  ObMrrr 
at  the  l.ausanne  Conference  could  tell  sofoe 
funny  stories  if  he  should  wish  to  re-opec 
the  discussion.  My  suggestion  is  however  tit 
before  he  throws  any  more  missiles  he  wooic 
<lo  well  to  move  out  of  his  very  thin  glass  Iimk 
into  a  concrete  dug-out. 

Paris,  Ffb.  13.  Cuy  Hicrok 

“Hits  the  Nail” 

To  Editor  &  Publisher:  Your  editom. 
“An  Exi>ensivc  Gift,”  certainly  hits  the  na; 
on  the  head.  I  think  if  all  publishers  woeic 
make  an  enclosure  of  same  to  these  )Kople  s 
would  make  them  realize  how  their  publicm 
agent  has  duped  them.  J.  F.  Craemfr,  Maii 
ager.  Orange  (Cal.l  Daily  Sews. 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  organization  specializing  solely 
in  newspaper  building  design,  man¬ 
ufacturing  and  production  problems. 

S.  P.  WESTON 


Newspaper  Buildings 
Plant  Layouts 
Production,  Operatu-n 


120  West  42d  Street 


Kirkman  Soap 

is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  b« 
adequately  covered  without 

The 

Washington 

Times 

The  futility  of  the  “one  paper 
buy”  argument  is  nowhere  bettr 
illustrated  than  in  the  experienen 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMITH 

New  York  City— Borton 

G.  LOGAN  PAYNE  CO. 

Chicago  -  Detroit  •  S*  lanuis  •  LosAa|iki 


Mr.  Publisher 


Business  Manager  | 

The  International  ! 
Circulation  Managers’ 
Association  can  snjiply  j 
you  with  a  comjietent 
circulation  manager. 
Write 

CLARENCE  EYSTER  i 
Scc’y-Treas.,  I.  C.  M.  A. 

Peoria  Star  Co. 

Peoria,  Ill. 


ilh?  I^xuulr 


GREENSBORO  RECORD 
IN  NEW  HOME 

North  Carolina  Daily’s  New  Plant 
Embodies  Latest  Efficiency  Fea¬ 
tures — “Straight  Line” 

Idea  Stressed 

The  task  of  moving  the  Gn’cnshorn 
(N.  C.)  Ihiily  Record  into  its  new  fire¬ 
proof,  brick  and  steel  home  on  North 
Greene  street  has  just  been  completed. 
The  work  of  moving  the  editorial  news 
and  business  offices  together  with  the 
composing  room  and  the  big  sectional  Hoe 
press  was  accomplished  without  missing 
an  edition. 

The  new  Record  home  is  two  and  one 


the  cimiiiosing  rtHUii  i>  into  the  managing 
editor's  otfice.  .\djoining  the  latter  aii<l 
occupying  each,  just  halt  the  same  space, 
are  the  two  telegraph  rooms,  to  bring  the 
full  wire  reports. 

On  the  third  side  of  the  managing 
editor’s  office  and  also  feeding  directly 
into  it  is  the  city  room. 

Just  off  the  city  room  is  the  editorial 
writer’s  office,  opening  also  upon  the 
special  balcony  at  the  front  of  the  build¬ 
ing  where  space  has  been  provided  for 
a  huge  bulletin  board  for  sports  and  news 
features. 

.•\nother  feature  of  the  building  is  the 
room  of  the  society  e<litor.  Located  just 
at  the  head  of  the  steps,  it  has  softly 
tinted  walls,  a  heavy  carpet,  and  the  latest 
type  of  living  room  furniture. 

The  building  is  locaterl  two  doors  from 
the  new  municipal  building,  and  is  front- 


McKEESPORT  NEWS  SOLD 

Taken  Over  by  Local  Business  Group 
Headed  by  W,  D.'  Mansfield 

The  McKccst<ort  (Pa.)  Oiiily  .Vitt’j, 
owned  by  the  late  J.  Denny  O’Neil  was 
taken  over  March  2,  by  a  group  of 
McKcesp<irt  business  men  he.'tded  by 
State  Senator  W.  1).  Mansfield.  .Xsso- 
ciated  with  Mr.  Mansfield  are  Dr.  H.  S. 
.■\rthur,  Charles  K.  Shaw,  H.  K.  Watson 
and  W.  J.  Cox. 

Senator  Mansfield  is  president  of  the 
new  company.  Dr.  .\rthur  vice-presiflent, 
and  Mr.  Shaw  secretary-treasurer. 

Daily  Celebrates  Year  of  Radio 

The  first  anniversary  of  the  opening  of 
the  Boston  //cru/rf-Trotv/cr- Westing- 
house  radio  station,  WBZ,  was  celebrated 
the  evening  of  Feb.  25,  by  a  special  pro¬ 
gram  which  was  atten<lcd  by  (.iovernor 
Alven  T.  Fuller  of  Massachusetts, 
Robert  Lincoln  ff’Brien,  e<litor  of  the 
Boston  Herald,  and  numerous  theatrical 
stars  playing  at  Boston  theatres. 

Changes  On  Dispatch-Pioneer  Press 

Numerous  changes  have  taken  place  on 
the  staff  of  the  St.  Paul  Disl'atch-Pioneer 
Press.  H.  T.  llaselquist  becomes  news 
editor  of  the  Dispatch.  Camden  H.  West, 
assistant  Sunday  editor,  is  made  city 
editor  of  the  Pioneer  Press,  succeeding 
P.  R.  Bron.son,  forced  by  ill  health  to 
relinquish  night  duty.  Robert  R.  Dickson 
of  the  .\nv  York  Herald  Tribune  returns 
to  his  former  post  as  assistant  Sunday 
editor,  succeeding  Mr.  West. 

Dairymen  Spend  $800,000  for  Ads 

The  Dairyman’s  League  Co-operative 
.\ssociation,  it  is  announced,  charged  two 
cents  for  every  1(X)  pounds  of  milk 
handled  by  its  members  to  the  advertis¬ 
ing  fund,  total  .advertising  expenditures 
for  the  year  ending  March  31.  1924  hav¬ 
ing  exceeded  $8(X),(K)0. 


In  the  new  home  of  the  Greensboro  (N.  C.)  Record  the  straight  lino  production  idea  has 
been  stresse<l.  A  feature  of  the  building  is  the  society  editor's  room,  furnished  in  living 
room  style,  where  club  and  society  women  of  the  community  may  call  to  discuss  social  events. 


half  stories  high,  constructed  throughout 
with  steel,  concrete,  and  brick,  and  con¬ 
tains  many  features  such  as  Duraflex 
floors,  a  sprinkler  system,  daylight  com¬ 
posing'  and  press  rooms,  telephone  ex¬ 
change,  built-in  bulletin  board,  locker 
rooms,  and  shower  baths. 

The  first  floor  opens  into  the  business 
offices,  the  manager’s  private  office,  ad¬ 
vertising  department,  general  office,  and 
circulation  departments  extending  across 
the  front  of  the  building. 

On  the  mezzanine  floor  the  book-keep¬ 
ing  department,  cashier's  office  and  other 
offices  are  located.  The  rear  of  the  first 
floor  is  occupied  by  the  press  room  which 
extends  up  for  a  story  and  a  half.  Steel 
factory-type  wintlows  afford  plenty  of 
light.  In  the  rear  of  the  press  room  are 
the  mailing  and  city  circulation  depart¬ 
ments,  .stereotyping  room,  and  matrix  file. 

On  the  mezzanine  floor  in  the  rear  are 
the  locker  rooms  and  shower  baths. 

The  comp<'>sing  room  is  the  feature  of 
the  building,  being  planned  for  efficiency 
»nd  convenience.  One  whole  side  is 
^ssed  in  with  the  seven  Mergenthaler 
linotypes  arranged  on  the  obli(|ue,  so  that 
the  daylight  falls  directly  .across  the  ma- 
chine  from  over  the  operator's  left 
^ulder.  Much  new  equipment  and 
Itvavy  metal  furniture  for  this  department 
^'as  added.  The  first  door  opening  out  of 


MOST  NEWS 

The  largest  morning  daily  circulation 
in  Pittsburgh 

Post 

I  morning  and  SUNDAY 

Ortober  eireulation  (net  paid! 

Daily  Cireulatinn  . 137.824 

Sunday  Cireulatinn . 197.317 

Member  A.  B.  C. 


ing  on  a  75  foot  boulevard,  recently 
opened  through  the  heart  of  the  business 
section. 

The  exterior  of  the  building  is  of 
taiK'stry  brick. 

The  entire  plant  has  been  planned  with 
the  straight  line  pnMluction  idea  in  mind. 

Officials  of  the  J.  M.  Reece  Publishing 
Company,  are:  Julian  Price,  president; 
Kathleen  Price,  treasurer,  and  Edney 
Ridge,  secretary  and  publisher.  Fdney 
Ridge  is  manager.  C.  R.  Sumner,  editor; 
and  C.  M.  Brown,  managing  editor. 


World  Men  Aid  Cathedral  Fund 

.\  total  of  460  employees  of  the  New 
York  World  and  Evening  World  recently 
contributed  $2,917.76  to  the  fund  for 
building  the  Cathedral  of  St.  John  the 
Divine,  New  York.  The  World  compos¬ 
ing  riKim  chapel  contributed  an  addition.il 
$Ls2. 


NINE  POINTS 

•Advertising  in  the  Afcgazine  Sec¬ 
tion  of  the  Sunday  edition  of  The 
New  York  Times  has 

'Hu*  |>m’er  newspaprr  adver- 
tisinfr  in  thr  ht»me 
A  niaf?azine*s  lotiK  life 
More  than  600.0<0  net  p.'iic!  sale 
The  greatest  potential  market 
reached  by  any  ncw.spapcr 
The  New  York  Times  quality 
of  circulation 

Tlie  beauty  <»f  rotojfravure  print* 
inp 

The  'rimes*  careful  cens4»rship 
of  advertisinj? 

The  lowest  rotcr^jravure  adver¬ 
tising  rate  per  th«Risand  in 
the  wfirhl 
Proved  results 

<ri|e  Nrui  ^ork’2^fiiira 

Magazine  Section 


San  Francisco 
Chronicle 

M.  H.  de  Young 

Leading  Newspaper  of  the 
Pacific  Coast 

“Blankets”  Northern  and 
Central  California 

A  clientele  that  can  and  does 
buy  everything 

National  Advertising  Representatives 

Williams,  Lawrence  & 
Cresmer  Co. 


22S  Fifth  Ave. 
NEW  YORK 


N.  Michifan  Ave. 
CHICAGO 
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Tri|  OutC'itq 


THE  PEORIA 


JOURNAL 

JransrrlDl 

“  Puts  TryoutsOuor.f  ~ 


jj  ts?"  The  Knoxville  News  I 

i  BURROWING  HEADWAY  UNCERTAIN  | 

[  KAH  (>MoaCii.U.l..s  U1  M1NEK.S”,*, 

Knoxville 

Knows 

Imperial 

N\TURE  has  been  more 
tlmn  generous  in  her 
gifts  to  that  part  of  Tenn¬ 
essee  which  surrounds  the 
beautiful  city  of  Knoxville. 
Lumber,  coal,  copper,  mar¬ 
ble,  barytes  and  bauxite 
help  swell  the  fund  of  nat¬ 
ural  resources.  But  not 
alone  in  natural  resources  is 
Knoxville  fortunate.  Two 
splendid  newspapers,  The 
Knoxville  Journal  and  The 
Kno.xville  News,  add  to  her 
civic  pride. 

It’s  natural  to  find  the 
Imperial  Plus  Plan  wher¬ 
ever  we  find  such  a  thriving 
city.  That  these  two  new's- 
papers  have  seen  fit  to  de¬ 
pend  on  the  Plus  Plan  is  a 
matter  of  pardonable  pride 
with  us  but  a  matter  of 
reliable  economy  to  them. 

The  Plus  Plan 
Is  Spreading 

Ten  years  ago  the  Imperial 
Plus  Plan  was  unheard  of.  To¬ 
day  it  is  known,  used  and  well 
liked  by  hundreds  of  our  leading 
city  dailies.  Its  practical,  com¬ 
mon  sense  idea  takes  with  pub¬ 
lishers  who  are  eager  to  keep 
their  type  metal  efficient  and 
prolong  its  useful  life  by  years. 
Send  for  the  Plus  Plan  now! 


METAL 

Linotype— Monotype— Intertype 
Stereotype 

Elrod— Ludiow — Linograpli — TIiatiipsQti 

Imperial  Type 
Metal  Co. 

P.Vlilsl^liiA  — Cle  vclawd-  New  T«k-  Cliicage 
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DOLLAR 
PULLERS 


$  $ 


BUSINESS  TICKLER 


“Vour  subscriptiun  expires 


^“May  we  be  favored  with  your  re¬ 
mittance  covering  your  renewal  in  ad¬ 
vance  of  this  date,  that  the  service  may 
continue  uninterrupted.  The  Press-Tele¬ 
gram  by  postoffice  ruling,  is  obliged  to 
drop  all  names  from  its  list  when  sub¬ 
scriptions  expire.” — Frank  H.  Williams. 


college  days  and  how  they  got  into  their 
present  fields  are  told.  The  News  has 
another  heading,  “Around  the  State," 
for  good  features  that  come  in  through 
the  correspondents’  letters. — Robert  C 
Klliott. 


readiiifi: 

lineage. 


about 


T>EAL  estate,  apart- 
ment  house,  board¬ 
ing  house,  and  amuse¬ 
ment  surveys  have 
proved  successful  bus¬ 
iness  builders. 

Shopping  district, 
banking  center,  and 
suburban  surveys,  well 
written  and  prepared 
serve  as  interesting 
Inch  to  cluster  some 


The  Long  Beach  (Cal.)  Press-Tele¬ 
gram  sends  out  the  following  letter  to 
mail  subscribers  ten  days  before  sub¬ 
scriptions  expire : 

“Dear  Reader :  A  renewal  from  an  old 
subsciber  affords  the  publishers  of  the 
Press-Telegram  more  pleasure  than  the 
addition  of  a  new  name  to  our  list. 

“Your  letter  instructing  us  to  ‘keep  the 
Press-Telegram  coming’  is  ample  reward 
for  our  efforts  to  give  you  a  newspaper 
that  will  meet  every  requirement. 


You  will  be  doing  a  splendid  work  for 
the  community  if  you  give  a  monthly 
summary  of  the  automobile  accidents  in 
your  city.  -At  the  same  time  you  will  be 
able  to  sign  space  contracts  with  the  in¬ 
surance  companies. — R.  L.  Lurie,  Grove 
Hall,  Mass. 


The  Chicago  Daily  News  is  collecting 
200  word  features  from  its  readers  in  the 
form  of  answers  to  the  question,  “What 
is  the  first  thing  you  remember?  The 
replies  are  often  humors,  all  human  and 
frequertlv  surprising. — Harry  Dey.  Ne* 
York. 


Suggest  to  the  bakers  who  advertise  in 
your  paper  to  bake  about  50  or  a  100 
tiny  loaves  of  bread  one  day  a  week  and 
offer  one  to  each  child  who  comes  into 
the  bakery  accompanied  by  one  of  its 
parents.  This  idea  would  be  mighty  ef¬ 
fective  to  feature  in  a  baker’s  advertising 
p'-ogram. — Suno  E.  Larson. 


.\s  a  weekly  feature  the  San  Diegt 
(Cal.)  Sun  runs  on  its  front  page  each 
Saturday  a  strip  of  eight  pictures  of  peo¬ 
ple  who  have  been  prominent  in  the  local 
news  of  the  week.  The  strip  is  headed: 
“.At  the  End  of  This  Week  the  Sun 

Takes  Off  Its  Hat  To - Under  each 

picture  is  a  paragraph  telling  of  the  per¬ 
son’s  act  or  accomplishment. — Allen  R 
Wright,  San  Diego,  Cal. 


'T'HIS  is  the  time  of  the  year  when  your 
local  painters  are  idle  and  they  will 
be  glad  to  advertise  their  automobile 
painting  service. — E.  \X.  Neese,  Waupun, 
W^is. 


HUNCHES 


ONE  DOLLAR 
■WILL  BE  PAID 
FOR  EACH 
“HUNCH" 
PUBLISHED 


One  wide  awake  ad  solicitor  has  sub¬ 
scribed  to  a  group  of  trade  papers.  He 
watches  for  notes  or  new  goods  or  trend 
in  sales.  Then  he  makes  up  an  ad.  He 
sells  it  to  at  least  one  store.  One  merch¬ 
ant  gives  him  the  magazine  with  in- 
structioiis  for  something  new  in  ads  every 
week.  It  prevents  an  ad  writer  from 
getting  stale. — L.  J.  Jellison. 


An  interesting  slant  on  what  Lent  does  For  instance,  there  is  the  stereotyper. 

to  the  butcher  bill  can  be  obtained  How  many  pounds  of  metal  a  day  does 
from  your  packers  and  worked  up  into  an  he  handle?  Then  there  is  the  telegraph 
interesting  feature  story.  The  Fort  operator.  How  many  times  a  day  does 
IVayne  News-Setitinel  learned  that  the  he  push  the  keys  of  his  tyi^writer? 
Lenten  fast  in  Fort  Wayne  cuts  the  Stones  about  these  people  would  inter¬ 
city’s  meat  consumption  in  two,  reducing  est  your  readers  and  also  boost  the  paper, 
butchers’  receipts  in  that  city  during  Frank  H.  VVilliams. 


“To  grow  old  is  to  die  a  little.”  This 
is  a  free  tran.slation  of  a  French  remark 


Lent  to  the  extent  of  $144,000.  This 
was  based  on  packers’  estimates  that 
40,000  pounds  of  meat  were  consumed  in 
Fort  Wayne  daily  normally,  but  dropped 
to  20,000  during  Lent.  Eighteen  cents 


which  would  make  a  corking  heading  s  pound  \^s  the  average  price  ^ given  by 
under  which  a  group  of  Beauty  Shop;  '  —■ 


“The  Big  Chief’  is  the  two-column 
caption  given  daily  in  the  Indianapolis 
News  for  a  series  of  interviews  with  the 
men  and  w’omen  who  are  at  the  head  of 
the  city’s  big  industries  and  stores.  Life 


may  take  sptice  and  appeal  to  feminine 
charm. —  C.  M.  Litteljohn,  Washington. 
D.  C. 


packers.  The  story  is  not  complete  with-  stories,  interesting  evefits  of  youth  and 
out  a  word  of  booming  business  in  sub¬ 


stitutes,  of  which  the  chief,  of  course, 
is  fish. — Robert  L.  Beard,  Nc^t’s-Sen- 
tinel. 


The  recently  approveil  policy  of  using 
newspaper  space  in  liberal  areas  by 
bankers  for  educational  copy  is  exempli¬ 
fied  by  the  B.'inkers  Trust  Company  of 
New  York  t.'ity  in  their  effective  plea  for 
intelligently  maile  wills  that  avoid  the 
common  errors.  ReprcMluctions  of  news¬ 
paper  clippings  each  of  which  is  a  story 
telling  of  difficulties  surrounding  some 
will  in  litigation  make  convincing  educa¬ 
tional  copy  that  in  no  way  lessens  the 
dignity  a  hank  wishes  to  preserve  in  the 
printed  word. — Belle  .S.  Mooney,  Chicago. 


Garden  time  is  here  and  seed  dealers 
will  be  glad  to  give  suggestions  as  to  the 
proper  planting  time  for  certain  seeds. 
This  makes  good  reading  for  the  sub¬ 
urban  readers  and  is  an  advertising  puller 
from  the  seed  dealers,  too.— G.  F.  B. 


In  conjunction  with  the  15th  anniver¬ 
sary  of  the  Boy  Scouts,  the  Scranton 
Republican  worked  up  a  very  fine  four 
page  supplement.  The  idea  was  good  for 
40(1  inches  of  advertising  dealing  ex¬ 
clusively  with  Boy  Scout  merch.andise. 
The  banks  were  liberal  users  of  space, 
driving  home  the  thrift  idea.  The  news 
department  devoted  the  balance  of  the 
four  pages  to  live  Scout  news. — Howard 
Lewis. 


A  very  interesting  feature  story  could 
be  written  up  on  the  tangled  lives  the 
telephone  linesmen  lead.  When  the  mer¬ 
cury  hits  zero  and  the  heavy  winter 
storms  sweep  the  country  bringing  down 
poles  and  wires  alike  w'ith  the  weight  of 
ice  and  snow  the  linesman  must  get  out 
and  repair  the  damage.  He  must  be  pre¬ 
pared  for  all  emergencies.  Pictures  to 
illustrate  this  story  can  easily  be  obtained 
and  would  interest  the  public,  especially 
if  given  local  color. — C.  E.  Pellissier, 
Boston,  Mass. 


There  are  numerous  interesting  person¬ 
alities  about  your  paper  which  are  prac¬ 
tically  unknown  to  the  general  public. 


Our  Features : 

Irvin  S.  Cobb 
Samuel  G.  Blythe 
R.  L.  Goldberg 
Roe  Fulkerson 
Don  Herold 
O.  O.  McIntyre 
Nellie  Revell 
Will  Rogers 
H.  J.  Tuthill 
Albert  Payson  Terhnne 
and  others 

The  McNaught  Syndicate,  Inc. 

Times  Building,  New  York 


When  hotels  are  “on  the  air”  over  the 


radio  why  not  obtain  a  special  display  ad 
of  their  complete  program  to  be  run  that 
day,  and  used  by  public  at  time  of  radio 
hotel  concert. — C.  M.  Litteljohn,  Wash¬ 
ington,  D.  C. 


i 


Ainorica'i  Lar^cit  Cirtulat  ioi\ 
Building  Orpanizatioix 

-ResultjCount 


6\fioor  Occidental  Bld 

INDUNAPOLIS.IND 


NEW  FICTION  RELEASES 


“The  Green  Stone”  by  Harold 
MacGrath,  “Challenged”  by 
Helen  R.  Martin,  “The  Seven 
Sleepers”  by  J.  Francis  Heeding, 
“Carson  of  Red  River”  by  Har¬ 
old  Bindloss,  and  “Chans  Sees 
It  Through”  by  Margaret  Wid- 
demer,  are  among  the  latest  nov¬ 
els  available  for  newspaper  serial¬ 
ization.  Write  for  1925  folder 
containing  announcements  of 
more  than  seventy-five  novels  by 
leading  authors  which  will  be  re¬ 
leased  during  the  year  to  news¬ 
papers  using  serial  fiction. 


D.  P.  SYNDICATE 


GARDEN  CITY,  NEW  YORK 


HUNDREDS 


of  mother  readers  of  the 
Atlanta  Journal  alone  have 
ordered  the  booklet,  “100 
Ideas  for  Mothers,”  which 
is  reprints  from  “Mothers 
and  Their  Children,”  a  daily 
feature  to  aid  mothers  in 
raising  better  children. 
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will  be  a 

Prosperous  Year 


AN  immediate  gain  of  thou- 
^  sands  of  NEW  prepaid 
subscribers  it  the  best  possi¬ 
ble  way  to  start  the  New 
Year.  Our  campaigns  offer 
the  one  SURE  way  to  obtain 
this  circulation  increase,  as  it 
proven  by  over  twenty  years 
of  unquestioned  supremacy 
and  the  number  of  leading 
metropolitan  dailies  who  use 
and  endorse  our  services. 


HOLLISTER 


CIRCULATION  ORGAMIZATIONI 

7l7-m  COKl  exchange  2)LLC. 
LOS  ANGELES,  CAL. 


Newspaper 

Features 


Intelligently  Selected — Properly 
Prepared 


Comics,  Fiction,  Cross- 
Word  Puzzles,  Weekly 
Features,  Daily  Fillers 
and  Blanket  Services. 


IV rite  for  Sample  Sheets 


BcahcrgT  Spnhlratt  3nc. 

799  Broadway  New  York 
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ASSOCIATED  EDITORS,  Inc. 

440  South  Dearborn  Street,  Chicago 


AUTOMOBILE 

FEATURES 


Touring  —  Czunping — Traf¬ 
fic  —  Gasoline  —  Upkeep— 
Roads  —  Legislation  — 
Taxation  —  Insurance  — 
Garaging  —  Used  Car  Buy¬ 
ing  and  Selling  and  all  the 
other 


BIG  SUBJECTS  OF  MOTORING 
COVERED  IN  A  BIG  WAY 


The  Ullman  Feature  Servict 

Woodward  Bldg.,  Wasbiogton,  D.C. 
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DAILY’S  WRECKED  PLANT 

repaired  over  night 

fire  Swept  Composing  Room  of  Brook* 
Ijrn  Times  Rehabilitated  for  Use 
in  12  Hours — New  Ma¬ 
chines  Installed 


The  Brooklyn  Daily  Times,  of  which 
jjr.  Fremont  C.  Peck  is  publisher,  made 
record  in  reconstruction  work  from  the 
It  of  Thursday,  Feb.  26  to  the  morn- 
,  of  Friday,  Feb.  27.  On  the  evening 
Thursday  its  building  on  Times  Flaza, 
Brooklyn,  was  ravaged  by  fire  and  its 
composing  room,  on  the  top  floor,  ap- 
pored  to  nothing  but  a  mass  of 
nristed  ceiling  metal,  typesetting  ma- 
chmes,  soggy  tarpaulins  and  charr^  tim- 
litrs.  There  was  half  a  foot  of  water  on 
Ik  floor.  In  the  pressroom,  every  bit  of 
naAinery  from  the  Sextuple  down  to  the 
casting  boxes  was  covered  with  rubber 
sbeets  and  press  pit  pump  was  working  at 
mp  speed.  By  ten  o’clock,  when  the  fire- 
m  were  through,  it  seemed  that  at 
least  a  week  must  elapse  before  any  part 
lithe  building  could  be  used  again. 

.\t  eight  o’clock  Friday  morning, 
bofever,  the  typesetting  machines  were 
bamming  as  before  the  fire,  the  press  was 
ndy  to  do  its  daily  stint  and,  though  the 
cgopositors  had  to  work  in  their  hats  and 
overcoats  because  the  winter  wind  blew 
through  the  remnants  of  the  roof,  the 
tgnlar  editions  of  the  Times  came  out 
id  came  out  on  time. 

The  havoc  wrought  by  the  blaze  was  by 
iar  greater  than  the  actual  extent  of  the 
ames  justified.  Because  of  the  fact  that 
the  fire,  which  had  started  in  a  neighbor- 
3ig  building  was  creeping  along  under  the 
roofs  spelled  danger  to  the  entire 
ijscent  business  section  veritable  tor- 
rots  of  water  were  flung  into  the 
iected  property  by  the  lire  depart- 
ait.  So  great  was  this  flood  that,  a  fe\y 
-T.’jtes  later  it  began  cascading  down 
<  four  flights  of  stairs  of  the  Times 
'ding  like  a  veritable  cataract. 

Real  newspaper  efficiency  and  dogged 
lArmin.itinn  were  responsible  for  the 
that  despite  this,  actual  work  was 
.  umed  a  few  hours  later. 

■\x  seven  o'clock  in  the  evening  the 
trcenthali  r  Company  was  notified  that 
e  greater  part  of  the  Brooklyn  Times 
a.,  :iu-  had  been  put  out  of  commission, 
'■fir  plant  was  closed  for  the  day,  but 
jiiew  officials  were  still  present.  They 
".eiJiately  sent  out  scouts  in  taxicabs 
i  private  machines  to  gather  their  best 
Cvaiics.  By  8  o’clock  at  night  a  crew 
on  the  job  taking  apart,  drying, 

' ''iiiig.  cleaning  and  re-assembling  ma- 
■r.(3  that  were  not  too  greatly  damaged. 

I.  'nowever,  were  so  badly  damaged 
f’it  repairs  were  impossible. 

This  emergency  was  met  by  the  Inter¬ 
im  Machine  Company  which  is  equip- 
g  the  new  composing  room  of  the 
Mklyr,  Times  in  its  own  building  to 
ich  that  paper  will  move  in  about  a 
Jenth's  time.  The  Intertype  mechanics 
e  immediately  ordered  to  take  down 
six  ruined  Mergenthaler  machines  and 
replace  them  with  the  new  Intertype 
^chines.  This  work,  which  under  or- 
circumstances,  would  consume  a 
■*ber  of  days,  was  completed  during  the 
fciil  By  eleven  o’clock  Friday  forenoon 
M  new  Intertypes  were  turning  out  their 
^tgnlar  quota  of  lines. 

While  the  above  job  was  in  progress  a 
rpi  of  cleaners,  recruited  from  where- 
er  they  could  be  found  removed  the 
^'^■‘5,  cleaned  the  floor,  drained  the 
and  did  their  work  so  thoroughly 
r*  hy  eight  o’clock  in  the  morning,  the 
^ng  hour  for  the  day  forces,  every 
J^tment  was  in  complete  running  order 
tarring  the  inconvenience  of  drafts 
the  ceiling  and  a  few  shattered 
K^*s,  there  was  nothing  to  indicate 
r*  Times  had  been  the  victim  of  a 


eral  Manager,  R.  F.  R.  Huntsman,  and 
the  Home  Talk  through  its  publisher. 
Major  C.  R.  Baines,  had  placed  their 
facilities  unreservedly  at  the  disposal  of 
the  Times.  The  usual  night  force  of 
typesetters  was  divided  into  two  shifts 
and  while  one  manned  the  salvaged  Mer¬ 
genthaler  machines  in  the  Times  compos¬ 
ing  room,  the  other  was  sent  to  the  Home 
Talk  office.  A  relay  service  of  messen¬ 
gers  was  improvised  to  carry  copy  to 
tlie  Home  Talk  plant  as  fast  as  it  reached 
the  Times  office  through  its  editorial 
night  staff.  As  a  result  of  this  emer¬ 
gency  system,  the  next  morningt’s  proof 
hooks  were  filled  as  they  are  every  day. 


FRONT  PAGE  45  FEET  HIGH 


But  It’s  Done  in  Paint  to  Advertise 
Nebraska  Daily 

A  front  page  94  feet  wide,  showing  a 
banner  line  in  red,  made  up  of  letters  554 
feet  high,  has  been  produced  by  the 
Hastings  (Neb.)  Daily  Tribune. 

The  huge  page  has  been  done  in 
paint  upon  the  side  of  the  Tribune  three 
story  building,  and  is  believed  by  the 
publisher,  Adam  Breede,  to  be  the  largest 
as  well  as  the  most  novel  newspaper  sign 
in  the  country.  The  illustration  shows 
the  upper  45  feet  of  the  “page.” 


To  Remodel  Savannah  News  Plant 

The  Sa:tiiiiuili  Morning  A'ltc.v,  which 
built  one  of  the  first  modern  newspaper 
liomes  in  South  ( leorgia  nearly  40  years 
ago,  is  preparing  to  completely  remodel 
the  .structure  to  make  it  thoroughly  up 
to  the  minute.  The  improvements  con¬ 
templated,  including  the  purchase  of  a 
$60,000  press,  w  ill  aggregate  $150,000. 

Daily  to  Dedicate  New  Home  March  9 

Dedication  and  formal  opening  of  the 
new  home  of  the  Sheboygan  (Wis.) 
Press  will  be  celehraterl  at  a  dinner  to  be 
held  in  Sheboygan.  March  9. 


Jke  Brooklyn  Times  runs  a  night  force 
.  <1  m  order  to  keep  up  this  routine  un- 
Miarbtd,  one  of  the  many  offers  of  as- 
that  had  reached  the  paper  was 
r®  advantage  of.  The  Brooklyn  Eagle 
President  H.  F.  Gunnison;  the 
Standard  Union,  through  Gen- 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


dme-Wefttki^bouae  Double  Motor-Drive 
witb  htU  eutometic  push  button  eontrol. 

USED  BY  THE 

Owensboro  Enquirer 

Owensboro,  Ky. 

We  refer  you  to  them  for  their 
opinion 


,,  MAIN  OFFICE  EASTERN  OFFICE 
Conwsj  Marbrldge  Bldg. 

Ill  W.  Washington  St  Broadvar  at  34tb  St. 
CHICAGO  NEW  YOBK 


Don’ t  Pig  Metal 

It  Wastes  Money 

Don't  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sys¬ 
tem.”  References  gladly  furnished. 


Eliminates  the  Metal  Furnace 

Printers  Manufactnring  Co. 

709-719  Palace  Bldg. 
Minneapolis  Minn. 


For  All  Newspapers 

DUPLEX 


“OUR  CUSTOMERS 
WRITE  OUR  ADS” 
DUPLEX  FLAT  BED 

“No  other  press  can  possibly  do 
its  work  on  such  a  low  cost  and 
operating  basis.” 

Bradford,  Pa.,  Evening  Star 
Duplex  Printing  Presa  Co. 

BATTLE  CREEK.  MICH. 


Used  Newspaper  Presses 


SCOTT  16,  24,  and  32  Page 

Presses. 

fvOSS  24- Page  Press  for  black 
or  color  work. 


Printers’  Outfttlers. 

Printing  Plants  and  business  bought  and  sold. 
-American  Typefounders’  products,  printers’ 
and  bookbinders’  machinery  o{  every  descrip¬ 
tion.  Conner,  Fendler  tk  Cn .  <X>  Beekman 
St.,  Vew  York  Oty. 


HOE 


Quadruple,  Sextuple  and 
Double  Sextuple  Presses. 


Send  for  list  of  presses  which  are 
available  for  early  delivery. 

WALTER  SCOTT  &  CO. 

Plainfield,  New  Jersey 
441  Monadnork  Block,  CHICAGO 

1457  Broadway,  NEW  YORK 


MODERNIZE 

your 

COMPOSING  ROOM 

writh 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  steel. 
Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  Rivers,  Wis. 

For  ule  by  all  protninent  Type 
Foiaiders  and  Dealera  evenrwbere. 


We  can  iiu;re.i>e  y«nr  bui^tnesa — you 
want  it  increai^d. 

You  have  thought  oi  pre<i»  clippwg» 
yourself.  But  let  ns  tell  you  how  press 
clippings  can  be  made  a  business 
builder  for  ytni. 


BURRELLE 

145  Lafayette  St.  N.  Y.  City 

F  stabIMwd  a  Quarter  of  a  Ontury 


N.Y.  DAILY  NEWS 

HALF-TONES 

Best  in  the  World 

Made  by 

POWERS 

NEW  PROCESS 


Hoe  Patented  Duo-Cooled  Elquipoise  Curved 
Casting  Mould  | 

"U  it  tssential  to  Success  to  be  the  Srst  eut 
with  the  News — and  Minutes  eousit.”  | 

This  Hoc  Curved  Casting  Mould  is  s  time- 
saver.  designed  especially  for  Speed  and 
Efficiency.  Cold  Water,  drculatmg  through 
the  stationary  Lid  and  the  concave  Side,  gives 
quick  cooling  for  rapid  Casting. 


IF  IT’S  A  HOE.  IT’S  THE  BEST 


R.  HOE  &  CO.,  INC.  504-520  Grand  St.,  New  York  City 


7  Sooth  Doarborn  Stroot 
CHICAGO,  ILL. 


alto  at 

DUNELLEN,  N.  I. 
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The  Market  Place  of  the  Newspaper 


SALES— APPRAISALS 
Newspaper  Properties 


for  advertisements  under  the  classiftca* 
tion  of  ''Situations  Wanted.** 

1  per  line  per  insertion,  cash  with  order, 

if  whtt«>  snace  ia  used  at  tfNS  and  hot* 


Situations  Wanted 


Situations  Wanted 


IOC  II  space  is  used  at  top  and  hot- 

t<Mn  of  advertisement. 

per  word  per  insertion,  cash  with  order, 
for  advertisements  under  any  other 
classification. 

o/'  per  line  per  insertion,  cash  with  order, 
OOC  II  white  space  is  used  at  top  and  bot¬ 
tom  of  advertisement. 


Artist  Newspaperman 

Desires  change;  experienced  in  all  art  including  Eight  years*  experience  in  all  branches  of  the 


cartoons.  Address  C-702,  care  Editor  &  Pub*  same:  desk,  reportorial,  heads:  now  city  editor, 
lisher.  Kecomniendations.  Address  Box  C-810,  Editor 

- -  ■  &  Publisher. 


SITUATIONS  WANTED 


Business  Manager. 

Now  engaged,  will  consTder  offer  fnnn  pub¬ 
lisher  desiring  t*»  turn  over  entire  management 
of  business;  JD  years'  actual  experience  in  all 
departments.  C-814.  E<iitor  &  Publisher. 


Advertising  Manager. 

18  years*  experience  leading  Mctro^litan  news¬ 
papers.  ^pable  executive;  convincing  sales¬ 
man.  Thonmghly  experienced  building  and 
proomting  general  retail  advertising;  well 
acquainted  national  field.  Now  employed;  age 
married.  Address  C*763,  care  Editor  & 
Publisher. 


Advertising  Manager — Solicitor. 

With  real  record  on  small  city  dailv  wants  to 
move  to  city  of  2(»,000  to  40.<k>0.  lias  proved 
ability  to  increase  and  hold  business  in  the  face 
of  adverse  conditions.  College  graduate.  28, 
married,  alert,  well-liked  .\<i«lress  Box  C-805, 
Editor  \  Pubh>hcr. 


Business  or  Advertising  Man. 

I  know  a  man  who  may  l>e  secured  by  some 
g4<)d  newspaper,  lie  is  clean,  capable,  just 
y<ning  en^nigh.  just  old  enough,  has  owmed  a 
newspaper,  has  been  publisher  for  another 
owner,  and  would  welcome  a  suitable  connec¬ 
tion  on  the  business  or  advertising  end  of  a 
good  paper,  preferably  one  which  he  might 
later  absorb  in  whole  or  part.  Write  me  and 
ril  tell  you  about  him.  R.  T.  Snodgrass. 
8.^5  St.  Clair  St.,  St.  Paul,  Minn. 


Newspaper,  Simdkate,  and  Magaaine  Woman, 
nationally  known  as  a  feature  writer,  inter* 
viewer  and  reporter,  who  “brings  home  the 
bacon**  of  “the  story  that  can*t  be  gt»t,’*  wants 
foreign  assi^ments  from  newspapers,  syndi* 
cates,  magazines  or  commercial  concerns.  A 
real  job  or  space  assignments.  You'll  get  what 
you  want  by  deadline,  no  m.attcr  what  or  who 
It  is.  That*s  a  promise.  Single.  29;  college 
graduate;  l>est  references.  Box  C-797,  Editor 
Publisher. 


Newspaper  Woman. 

Newspapers  are  neglecting  local  field.  A  place 
on  your  staff  for  me  will  mean  several  extra 
columns  daily  for  you.  Florence  E.  Whittier, 
Box  1884,  Denver,  Colo. 


Advertising  Manager. 

Thoroughly  experienced  and  successful  news¬ 
paper  executive  with  an  enviable  record  of 
ptjtting  over  hard  pnrpositions  will  be  avail¬ 
able  April  first.  Fifteen  years*  experience  in 
cities  up  to  a  million  population.  Prefer  sec* 
ofid  or  third  paper  where  initiative  and  thor¬ 
ough  knowledge  of  the  business  together  with 
energy  and  hard  work  is  necessary.  f.,et  me 
send  you  full  particulars.  Address  Boot  C-782, 
Editor  &  Publisher. 


Business  Manager  or  General  Manager. 
Exceptional  ability  and  record  for  Business 
Building^and  now  business  executive  of  paper 
near  New  York— contemplates  making  a  change 
for  purely  personal  reasons.  Both  provincial 
and  Metroi>olttan  experience — unquestionable 
character — no  objection  to  second  or  third  paper 
— Bonus  or  stock  proposition  preferred.  Ad¬ 
dress  C-762,  care  l^itor  &  Publisher. 


Publicity  Woman. 

Three  years*  experience  with  large  organization; 
good  writing  ability;  knowledge  direct  adver¬ 
tising,  editing,  printing.  Address  Box  C-7y5, 
F.ditor  &  Publisher. 


Advertising  Manager. 

Now  employed  seeking  new'  connection.  Twelve 
vears*  ex|»eriencc  in  selling  advertising.  Age  35. 
Tlioroughly  familiar  with  local  display,  automo¬ 
bile  aie^rtjnts  and  ptiblicity,  national  acc<Aints 
?M*\  '•ervice  work,  also  classified  advertising, 
t^nploved  at  present  as  A<ivertising  Manager 
4»f  middle  we^eni  daily  with  circulatkiii  alH*ut 
Not  satisfied  with  future  here.  (Jan 
tutnish  l»est  «>f  references,  .\ddress  Box  C  r.^, 
Falitor  A*  Publisher. 


Editor  or  Reporter. 

Young  man,  30,  Protestant.  Masi'ii,  now  work¬ 
ing;  wishes  to  better  himself  on  well  established 
pai»er  in  East.  Nine  years*  exi>criencc.  Can 
do  reporting,  editing  or  combination.  Civic, 
cliurch  and  general  assignment  work  preferred. 
\l«o  editorial  writer.  Address  Box  C-807, 
E4litor  \  Publisher. 


Reporter. 

Mr.  Editc  r  are  you  looking  for  a  coni|>ctcnt, 
earnest  reiH>rter  and  desk  man  who  has  had 
small  town  atnl  metro|)olitan  experience;  one 
who  is  a  steady  worker,  loves  clean,  construc¬ 
tive  news,  and  can  lake  any  kind  of  assign¬ 
ment.  Who  can  build  and  hold  news  sources 
anil  make  friends.  I  am  lo<'king  for  a  place 
in  a  city  not  under  25,000,  where  honesty,  truth 
and  right  work  will  be  recognized.  I  <lon*t 
want  a  job  filled  by  a  new  man  every  few 
weeks,  nor  on  a  pa^r  wliere  enii>loyes  are 
short-lived.  Have  haci  a  good  education,  adap¬ 
table,  and  a  Mason.  C-804,  Editor  &  Publisher. 


Evening  Paper  Only. 

Desk  head  big  morning  paper  wants  managing 
or  news  editorship.  Exiienencec!  news,  make-up, 
city  4lesks.  Thirty-five,  marrie*!.  Michigan  or 
Northern  Ohio  preferrc4i.  C  803,  Editor  ic  Pub- 
li'-her. 


Advertising  Manager. 

.\n  aggressive,  capable  man,  30  years  ot  age, 
at  present  directing  the  advertising  on  daily 
in  citv  of  hundred  thousand  class,  desires 
change*.  Can  organize  department  or  can  take 
present  twganization  and  show  satisfactory 
results.  No  fly-by-night  schemes  but  h4»nest 
selling  advertising  and  merchandising  coupled 
with  unlimited  enthusiasm,  energy  and  lots 
of  hard  w»rt*k.  My  experience  is  practical  as 
w-ell  as  complete;  my  rise  in  this  field  has  lK.*en 
rapid,  a  result  of  constant  abdication  and 
natural  love  of  the  w’ork.  Am  able  to  lea4l 
and  direct  men  l^ith  through  theory  of  adver¬ 
tising  and  selling  and  by  practical  sales  dem 
.wistratiims.  The  place  I  want  is  not  an  ea'iv 
<»ne  but  it  dt^cs  offer  unlimited  opportunity  to 
the  man  who  will  give  his  entire  thoughts, 
time  and  energy  to  it  and  w'ill  l>e  satisfied 
with  nothing  but  results.  The  prop4»siti4Hi  I 
accept  must  l*e  sound  for  a  permanent  con- 
nectfim  is  desired;  if  yours  is  this  kind  of  a 
place  and  offers  a  salary  commensurate  with 
ability  and  experience  we  can  each  re.ach  a 
mutually  profitable  agreement.  Onild  report 
within  a  reasonable  time  and  would  like  t4j 
arrange  an  interview.  .Xddress  replies  to 
Box  C  812.  c.ip*  F^iitor  &  Publisher. 


Executive. 

With  thorough  knowledge  of  and  respect  for 
production,  mechanical  and  promotion  costs. 
Metropolitan  experience  of  21  years  with  stan¬ 
dard  and  tabloid  morning  and  evening  dailies, 
Saturday  night,  Sunday  morning  and  Sunday 
afternoon  editions.  Forty-one  years  of  age, 
married.  Will  go  anywhere.  Best  references 
attesting  ability  to  produce  results.  C-771, 
E<litor  &  Publisher. 


Thoroughly  Trained 

and  practical  news  man  would  take  charge  of 
.afternoon  paper’s  editorial  offices;  permanent 
connection  only.  Rest  references.  Married. 
\cccpt  moderate  salary  if  place  offers  invest¬ 
ment  opportunity.  Would  consider  associate 
editorship.  Address  Box  C-806,  Editor  &  Pub¬ 
lisher. 


Golf  and  Tennis  Editor-Reporter. 

Experienced,  well  qualified,  available  April  Ist. 
Now  employed  second  season  at  Big  Florida 
Report;  8  years*  knowledge  of  all  news  depart¬ 
ments,  including  desk  assignment,  street  work. 
.\ddress  B4>x  C-744,  Editor  Sc  Publisher. 


Interview,  Write,  Edit,  Sell. 

Married,  age  36.  I  like  interviewing  the  big 
fellow  for  newspajier  or  magazine.  I  like  to 
write — and  I  can  write.  I  can  also  edit;  and 
can  sfll  advertising.  Write  B4>x  C-808,  E^ditor 
Publisher. 


Young  Man. 

Swiss  born,  single,  of  political  family,  college 
graduate,  energetic,  well  versed  in  economics 
and  international  affairs,  capable  of  speaking 
and  writing  equally  well  English,  French  and 
(ierman;  widely  traveled,  first  rate  translator, 
4  years  I’.  S.  cxi>crience,  seeks  position  enabling 
him  to  use  an«l  develop  his  abilities.  C-796, 
Eiiitor  &  Publisher. 


Mechanical  Superintendent. 

N4»w  empkwed.  desires  tr»  make  change.  Ouali- 
fie4l  from  20  years*  actual  experience  to  super¬ 
vise  all  departments.  Will  omsider  prop>sition 
<»i  salary  plus  percentage  of  savings  effected. 
C-815,  Editor  &  Publisher, 


Writer. 

statistical  newspaper  publicity,  short  story 
ami  research  w'ritcr,  now  permanently  on  a 
lietter  position  on  staff  of  magazine,  news- 
N.  Y.  publication’s  staff,  desires  to  obtain  a 
I*a;H.r  or  other  publication.  Address  Box  C-780, 
E<iilor  &  Publisher. 


HELP  WANTED 


All-Round  News  Man. 

wants  rep  Tting  or  de^k  j-  b;  24.  married,  col- 


lece  gra4luate.  experienced,  avaikable  now.  Wm, 
T..  Tisdel.  !55‘^  I>M?an.  Denver.  Colo. 


A  larg;e  number  of  com- 
petent  and  experienced  ad¬ 
vertising  men  are  anxious  to 
increase  your  lineape  for 
you — Mr.  Publisher. 


A-1  Mechanical  Superintendent. 

Young,  thoroughly  practical  man  in  all  mechan¬ 
ical  departments,  with  vision  and  planning  in 
advance  for  any  emergency  in  order  to  play 
safe  always.  Want  connection  where  everyone 
else  failed  thus  far  to  produce  results.  Will 
organize  to  get  maximum  production  and  also 
get  organized  labor  to  cooperate.  Confidential 
treatment.  Prefer  corporation  with  several 
plants.  Will  consider  interest.  Address  C-708, 
Eilitor  &  Publisher. 


Advertising  Solicitor. 

Who  has  initiative,  who  is  ambitious,  forceful 
and  not  afraid  of  hard  wurk  and  has  lots  of 
enthusiasm.  Can  get  a  good  starting  salary  in 
an  organization  that  offers  adv.ancement  to  a 
producer.  Leading  paper  in  ideal  central  south¬ 
ern  city,  hundred  thousand  class.  Write  or 
wire  Box  C-794,  Editor  &  Publisher. 


If  you  want  the  valu.able 
assistance  of  any  of  these 
men,  tell  them  so  in  a  Help 
W  anted  ad  in 


Newspaper  Elxecutive. 

Contemplates  change;  seeks  opening  where  de- 
vc’oimient  of  property  is  neces>ary.  Consider 
•laily  in  city  10.000  or  more.  Has  ideas,  en¬ 
thusiasm.  integrity  and  industry.  Must  be  situa¬ 
tion  with  full  authority  and  commensurate  re- 
siH.rsihility.  Small  drawing  account  with  share 
ill  profits.  Address  Box  C-811,  Eaiitor  &  Pub¬ 
lisher. 


You  have  a  newspaper  property 
which  you  wish  to  sell  profitably? 


Your  newspaper  property  is  not 
making  enough  money? 


You  wish  to  make  a  sound  invest¬ 
ment  in  a  newspaper  property? 

You  wish  to  know  the  scientific 
value  of  any  newspaper  property? 


WE  HAVE  BEEN  SUCCESSFULLY  EN. 
CINEERINC  NEWSPAPER  SALES  AND 
APPRAISALS  AND  PURCHASES  AND 
CONSOUDATIONS  FOR  THE  PAST 
THIRTY  YEARS. 


Palmer,  DeWitt  &  Palmer 

ISO  MADISON  AVENUE,  NEW  YORX 

Telephone:  Murray  Hill  8237 


Successful 

Performance 


Ttii,  firm  ha,  a  record  oi  Unuu 
IS  year,  ot  ,ucce„ful  perifonnaiicc  i, 
the  difficult  work  ol 


PURCHASE,  CONSOLIDATION. 
SALE  AND  APPRAISAL 


j  policy  0 
I  misfortu 
j  aches  ai 
j  public's 
j  papers. 


Df  newspaper  and  magaxine  propertiei 
throughout  the  U.  & 


HARWELL  &  CANNON 

Times  Bldg.  New  York 


?  WE  CONNECT  THE  WIRES! 


VY/E  WANT  ADVERTISING 
SAI.ESMEN  AND  COPY 
RITERS.  If  you  have  wJd 
space — and  if  your  salary  re¬ 
quirement  i,  around  $40-50  per 
week— we  can  put  you  in  im¬ 
mediate  touch  with  Rood  posi¬ 
tions.  You  risk  nothinR;  fret 
registration;  we  must  deliver 
the  goods  Iwfore  we  can  charge 
yw  a  cent  for  our  service. 
W  rile  us  today. 


;  more  th 
i  fxptrien 
1  lumovei 
'  because 

|-F„d 

ij  Grocers 


Fernald's  Exchange. Inc 

Third  Nat'l  B’ld'c..  Sprinofielo.  Ma$s- 


]  set  dew 

J 

I  measure 
I  the  infii 
!  work  yt 

Iism  is  I 
Nor  by 
a  capac 
tor,  Ke 


Help  Wanted 


Two  Advertising  Solicitors.  | 

NVe  have  an  opening  for  two  first-clati  idtf 
tising  solicitors  who  can  develop  new  accocti: 
assist  in  promoting  special  editioos.  fatn 
and  work  of  similar  character.  These  Rc 
will  not  be  given  contract  accounts  hot  tier 
work  will  be  on  a  good  class  of  sdmtin 
not  using  this  paper.  Men  who  can 
will  be  given  ample  time  to  demoostratt  k 
(.mly  men  who  are  fighters  or  hard  vortr* 
and  arc  not  afraid  of  work  need  apfdy- 
starting  salary  with  opportunity  for  adwi* 
ment.  Applicant  give  full  details,  as  to  j 
can  come  and  salary  desired.  Addreti  • 
Joseph  Gazette,  St.  Joseph,  Mo.  j 


Circulation  Manager 

ExT>ericnced  on  news  stand  and  carrier  promo¬ 
tion.  Must  know  A.  B.  C.  books,  evening  daily, 
citv  125,000,  circulation  now  17,000,  increasing. 
Write  stating  full  particulars  including  salary 
to  start.  Bayonne  (New  Jersey)  Times. 


Solicitor. 

Not  an  advertising  or  business  manager  ^ 
a  newspaper  man  with  personality  and  - 
tive,  who  has  the  experience  and  ability  R  ' 
velop  new  advertising  accounts  for  a  ^ 
tnhlished  newspaper.  Give  age,  if 
new'spaper  ex;»erience,  by  w  hom  at  prewat 
ployed,  salary  expected  to  start,  and  reaioc 
wishing  to  make  a  change.  Replies  *3  ‘ 
treateil  with  strictest  c<mfidence.  Addre* 
7‘)8,  Kilitor  Publisher. 


Wanted.  ] 

.\  high-class,  experienced  man  to  take  v-  l 
of  rulvertising  de|>artment.  State  full  ri"  " 
lars  in  first  letttT.  Tuscaloosa  News, 
loosa,  Ala.  1 


Classified  Manager. 

Young  man  for  manaver  of  classified  advertis¬ 
ing  department  of  leading  ncwspaiicr  in  Kastern 
city.  Experience  and  executive  ability  required. 
In  reply  state  age  ami  give  full  details  rcgariling 
experience,  education,  etc.  Box  C-800,  Editor 
&  Publisher. 


Wanted.  " 

Experienced  advertising  solicitor,  fnu*^  *  \ 
good  salesman,  write  convincing  copy,  t^* 
lent  opportunity.  High  Point  Enterp*^’" 


Editor  &  Publisher 


Newspaperman.  Desk  Man 

Six  vears*  experience  on  Metropolitan  and  small  ^  .  it  v- 

citv  dailies  as  reporter,  feature  writer,  and  city  (M‘P^rtunity  for  high  class  desk  man  ot  New 
eiiitnr.  -^eks  position  preferably  in  New  York.  Lng  and  evening  paper.  Must  know  how  to 


New  Jersey  or  Pennsylvania.  Good  references. 
.\KCii  27  and  single.  Address  Box  C-809, 
Kilitor  Publisher, 


handle  telegraph  C’py,  possess  judgment  of 
news  values  and  human  interest.  C-813,  Editor 
Sc  Publisher. 


Wanted.  J 

Experienced  reiKirter,  man  or  woman, 
of  handling  all  local  news  for  daily 
in  town  of  five  thousand  population* 
able  to  establish  contact  with  news 
write  readily.  Only  dependable  person 
permanent  connections  considered. 
fications,  experience  and  wage 
first  letter.  Address  Michigan,  C-o®*'  | 
Editor  &  Publisher.  t 
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WHAT  THEY  ARE  SAYING 


CHURCHES  NEED  SCIENTIFIC  ADVERTISING 

hTHE  ministers  of  this  generation  are  ^ing  to  break  down  the  barriers  of 
i  too  much  dignity  and  use  every  legitimate  means  of  advertising  to  show 
that  the  church  is  ready  for  service.  So  long  as  churches  have  been  built, 
there  has  been  advertising,  even  to  the  type  of  architecture  used,  but  there  have 
been  ministers  too  dignified  to  put  up  a  sign.  It  it  is  goocj  to  get  the  idea  of 
Uneeda  biscuit  over  to  the  people,  then  since  man  cannot  live  by  bread  alone, 
it  is  good  to  get  over  the  truth  of  religion  in  the  same  way.  *  *  *  We  are 
going  to  get  results  through  scientific  advertising.” — Rev.  Melvin  A.  Beger. 
Oneida,  III-.  At  Illinois  Poster  Advertising  Association,  Galesburg. 

*  *  * 

COMMERCIALIZING  MISFORTUNE 
“IV4  ANY  papers  publish  scandal  because  it  is  looked  for  and  eagerly  read 
by  most  subscribers  and  helps  make  the  newspaper  popular.  However, 
who  can  say  that  it  is  ethical  or  just  for  a  newspaper  to  make  money  commer¬ 
cializing  other  people’s  troubles  by  publishing  their  private  affairs?^  It  is  t’ e 
policy  of  the  22  papers  in  our  chain  never  to  take  advantage  of  pecple’s  personc.1 
misfortune  to  make  interesting  reading  matter.  Why  should  we  increase  heart- 
Khes  and  unhappiness  by  spreading  rumors  and  scandal  which  are  none  of  the 
public’s  business?” — Irl  H.  Marshall,  General  Manager.  Affiliated  News¬ 
papers.  Inc.,  Before  Medill  School  of  Journalism. 

*  *  * 

MERCHANTS  MUST  ADVERTISE 

“THE  merchant  who  hopes  to  increase  his  business  without  advertising  is 
*  lost.  Under  existing  conditions  of  keen  competition  the  merchant  must 
more  than  ever  rely  upon  his  advertising  to  make  his  business  pay.  Our  own 
[  rtperience  has  proved  that  the  more  we  advertise  our  goods  the  greater  is  our 
t  turnover  each  year.  Without  advertising  we  might  just  as  well  close  our  doors, 
because  there  are  23  competitive  firms  in  our  town  of  only  5,000  population.” 
—Fred  Mann,  Devils  Lake,  N.  D.,  Merchant,  Before  Minnesota  Retail 
1  Grocers’  Association. 

*  *  * 

WHAT  IS  JOURNALISM? 

“Vy/HAT  is  journalism?  It  is  life!  What  is  life?  It  is  one  thing  today 
”  and  something  else  tomorrow.  Journalism  can  not  be  summed  up.  nor 
set  down,  nor  weighed  out,  according  to  fixed  rules  or  tables  of  weights  and 
measures.  It  is  of  the  earth  earthy,  with  a  soul  immortal,  and  vision  beyond 
the  infinite.  Yet  no  magic  key  admits  you  to  its  holy  of  holies.  You  must 
work  your  way  and  gain  admission  as  a  reward  for  work  well  done.  Journal¬ 
ism  is  not  judged  alone  by  brilliant  writing.  Nor  by  sensational  featuring. 
Nor  by  repertorial  cleverness.  Journalism  demands  a  rormrehension  of  details, 
a  capacity  for  work,  and  an  everlasting  perseverance.” — M.  A.  Brown,  Edi¬ 
tor.  Kearney  (Neb.)  Huh,  Before  Nebraska  Schoo'  of  J.ur  alism 


ADDITIONAL 

CLASSIFIED 


BUSINESS  OPPORTUNITIES 


For  Sale. 

Old  and  well  established  afternoon  daily.  In 
Southern  city  of  20,000;  $18,000  cash,  balance 
cas>  terms.  Owner  has  other  interests  re<)uiring 
his  full  time.  References.  Adtlress  C-801, 
care  Editor  &  l^^blisher. 


If  You  Want  to  Buy  or  Sell 
»  newspaper  or  any  kind  of  newspaper  equip 
ment.  write,  wire  or  call  on  J.  T.  Fain,  Spar¬ 
tanburg,  S.  C.  Have  for  sale  two  good  semi¬ 
weeklies  and  morning  daily  in  best  section 
9<«theast.  Also,  Model  E  Duplex,  new,  and 
other  equipment. 


Opportunity. 

Lcation,  North  West;  field  exclusive;  publi- 
catm.  evening;  net  profit  25%  of  price  asked; 

payment  $20,000.  Also  s<wne  desirable 
weeklies  in  New  Jersey,  Pennsylvania,  North 
tarriina.  J.  B.  S^ale,  Times  Building,  New 
'^•^k  Hty,  N.  Y. 


feature  articles 


I  Can  Manage  The 
Advertising  Department 
Of  A  Large  Publication 

With  Profit  To  The 
Owners  and  Myself 

1.-\M  a  man  of  mature  judgment 
and  know  advertising  from 
both  inside  production  and  out¬ 
side  selling.  My  record  is  one  of 
dean,  constructive,  successful  ac¬ 
complishment.  My  present  duties 
are  responsible  and  remunerative, 
hut  otherwise  un.satisfactorv. 


If  you  need  a  man  who  can 


rj,  aii^  n.ii.jectj  by  com^fm  Organize 


sell,  write,  and  help 
or";;i'rt'oV  Others  to  produce,  tell  me  when 

pi"  Mo/rmnniili.  Mo""^  ^ud  where  I  can  see  you. 


information  wanted 


p*  L  Shannen. 

and  reporter.  Information  i^anted 
present  whereabouts.  Ad«lress 
799.  care  Editor  &  Publisher. 


Address  Produce”  Box  C-793 
Editor  amt  Fubtisher 


Your  Advertisement.  Cannot 
Be  Overlooked 

IN  INDIANA 

If  It  Appears  inThese  Dailies 

The  people  of  the  Hoosier  State  are 
typical  American,  91.8%  being  native 
born  whites.  They  are  interested  in 
everything  that  pertains  to  their  country 
and  state  and  more  particularly  to  their 
respective  communities.  As  such  they 
are  regular  and  thorough  readers  of  their 
daily  newspapers.  They  are  proud  of 
their  local  papers  and  give  them  loyal 
support  in  every  possible  way. 

Moreover  they  patronize  local  dealers 
who  are  all  able  and  willing  to  handle 
your  product  provided  it  has  been 
brought  to  the  attention  of  the  public 
through  a  trustworthy  and  reliable 
medium.  No  more  trustworthy  and  re¬ 
liable  a  medium  can  be  found  anywhere 
than 

These  Indiana  Daily  Newspapers 

Merchandising  in  Indiana  is  at  its  best 
due  to  the  fact  that  the  state  is  a  firmly 
connected  link  of  live  towns  in  close 
touch  of  rural  districts  and  within  easy 
access  of  each  other.  The  railroads  are 
many  and  touch  all  important  points. 


1  tl?ecatur  Democrat  . ; 

Rate  for 
Orculatim  S,Mt  line, 

..(E)  3,106  .025 

*  ’Evansville  Courier  anti  Journal.. 

(Ml 
•  (E) 

27.839  ) 
11.230) 

39.069 

.09 

’Evansville  Courier  and  Journal  . 

...(S) 

32.840 

.08 

’Fort  Wayne  Journal-Gazette _ 

..(M) 

31,502 

.07 

.  ’Fort  Wayne  Journal-Gazette  ... 

...(S) 

34,520 

.07 

1  ’Fort  Wayne  News-Sentinel  . 

...(E) 

41,938 

.09 

|P  ’Gary  Evening  Post-Tribune  .... 

...(E) 

14,196 

.055 

j  Hammond  Times  . 

...(E) 

15,436 

.05 

’Huntington  Press  . 

. (M&S) 

3,797 

.025 

1  ’Indianapolis  News  . 

...(E) 

128,400 

.25 

1  ’Lafayette  Journal  &  Courier... 

(M( 
•••  (E> 

7.603 

12,900 

1 20.505 

.06 

1  tttha  Porte  Herald-Argus  . 

.,.(E) 

6.000 

.025 

’Newcastle  Courier  . 

...(E) 

4,517 

.025 

1  ’South  Bend  News-Times  ....... 

(M) 

••••(E) 

12,902  1 

.06 

|l!  ’South  Bend  News-Times . 

...(S) 

21,298 

.06 

1'  Bend  Tribune  . iS) 

19.388. 

...(E) 

20,627 

.06 

’Terre  Haute  Tribune . 

(E&S) 

22,830 

.06 

|i  ’A.  B.  C.  Statement,  Sept. 

30,  1924. 

ij  tGovernmenl  Statement.  Sept,  30,  1924. 

j|  •  ttfCovemmeiU  Statement,  April  1,  1924. 

7  ^ 
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MARBLE  TOURNAMENT 
PLANS  LAUNCHED 

Scripps-Howard  Annual  Cbampionaliip 
Contest  Expected  to  Include  Many 
New  Paper*— Claimed  Big 
Circulation  Getter 


Third  annual  marble  championship 
tournament  of  the  Scripps-Howard  news¬ 
papers  and  the  many  other  papers  which 
ake  part  in  the 
event  was 
launched  this 
week  from  head¬ 
quarters  of  the 
S  c  r  i  p  p  s  - 
Howard  league, 
j08  Euclid  av¬ 
enue,  Cleveland, 
by  Monte  F. 
Bourjaily,  direc¬ 
tor.  Last  year  54 
newspapers 
in  widely  scat¬ 
tered  sections  of 
the  country  par- 
M.  F.  Bocrjaily  ticipated.  This 
year  the  number 
will  be  augmented  considerably,  Mr. 
Bourjaily  says,  because  all  applications 
for  the  current  tournament  received  will 
be  accepted,  provided  their  territories  do 
not  conflict.  Mr.  Bourjaily  is  assistant 
to  the  editor-in-chief  of  the  Ohio  group 
of  Scripps-Howard  papers  and  has  direct 
charge  of  staging  the  tournament. 

"There  has  never  been  anything  orig¬ 
inated  by  and  for  newspapers  that  has 
taken  such  a  hold  on  the  public  and 
brought  so  many  new  readers  into  the 
circulation  fold,”  Mr.  Bourjaily  told 
Editor  &  Publisher.  Circulators  on 
papers  that  have  participated  in  our  two 
earlier  tournaments  are  a  unit  in  empha¬ 
sizing  tremendous  gains  in  reader  interest 
during  the  tournament  and  in  their 
declarations  that  most  of  the  new  cir¬ 
culation  gained  is  kept  after  the  cham¬ 
pionship  has  been  decided." 

Each  newspaper  in  the  affair  stages 
tournaments  either  city-wide  or  state¬ 
wide.  In  June,  the  champion  discovered 
by  each  newspaper  is  sent  to  Atlantic 
City  at  the  e.xpense  of  the  paper,  put  up 
at  a  fashonable  hotel  and  shown  a  good 
time  for  a  week,  to  engage  in  the  national 
tournament.  From  these  contestants  is 
selected  a  national  champion  who  is  given 
the  highest  award. 

Each  newspaper  sends  a  special  cor¬ 
respondent  to  Atlantic  City  and  he 
keeps  the  paper’s  readers  informed  of 
what  is  going  on,  while  each  sectional 
champion  writes  personal  accounts  for 
the  papers,  too;  and,  Mr.  Bourjaily 
says,  these  lads  who  get  their  signed 
stories  in  print  are  exceptionally  proud 
of  the  achievement,  and  so  are  all  their 
friends  and  relations. 

.\ny  paper  wishing  to  pa.'-ticipate  in 
the  tournament  may  get  full  details  from 
Mr.  Bourjaily. 


blarnalianal  New*  Service 
n  Serue*  St,  Hmr  Yarfc 


SONGS  OF  THE  CRAFT 

{Written  Exclusively  for  Edito*  &  Publisher) 

By  Henry  Eklward  Warner 
THAT  DAY 

That  day  we  beat  'em  to  the  street!  .  .  . 

O  boy,  tbe  thrill  it  spelled! 

The  pressroom  sweated  blood,  and  how 
'Diat  gang  of  newsies  yelled! 

Twelve  seconds  to  the  good  we  ran. 

Twelve  seconds  with  a  shout 
That  cracked  the  asphalt  in  the  street 
The  day  we  beat  'em  out! 

Old  Barney  had  the  closing  take. 

And  Charlie  locked  the  chase; 

KJing  planed  her  as  she  ran  the  aisle, 

.4nd  threw  the  mat  in  place! 

Four  minutes  in  the  dry,  and  down 
She  shot  just  nosed  by  Fate; 

.4  lever  yank,  a  flood  of  soup. 

And  Murphy  had  the  plate! 

That  hoy  had  speed!  ...  A  lightning  flash 
Was  tame  beside  his  spring 
To  slam  the  starter,  bolt  her  down 
.4nd  signal  for  the  ring! 

Once,  twice,  again!  .  .  .  The  button  pressed! 

She  leaped,  she  shrieked,  she  sped 
While  newsies  howled  like  demons  in 
The  mail  room  overhead! 

.4nd  then  ...  we  beat  'em  out!  O  boy! 

We  skinned  ’em  neat  and  clean! 

That  battle  of  the  newsies  was 
The  best  I've  ever  seen! 

Twelve  seconds  by  the  heart-beats  of 
A  loyal  gang  and  true. 

The  day  that  Barney,  Charlie,  Kling 
Anil  Murphy  jammed  her  through! 


San  Antonio  Backing  A.  A.  C.  W.  Me  J 

A  campaign  has  been  inaugurated  I  m 
the  San  Antonio  Advertising  Club  \,  B 
raise  $9,500  to  advertise  San  Antonio  a  I 
the  Houston  convention  of  the  Associate;  L 
Advertising  Clubs  of  the  World  May  I 
9-11,  of  the  On-to-Houston  drive,  which? 
aims  at  having  a  San  .Antonio  plan  to  f 
have  a  delegation  of  1.000  at  Houston  ' 

-  ^ 

Denver  Ad  Club  Elect*  McCallun 

.4.  Boon  McCallum  has  just  been  made  ’j 
president  of  the  Denver  .4d  Club  succeed-  ■ 
ing  George  Bixler  who  died  last  week.  ' 
McCallum  is  oflice  manager  and  pan . 
owner  of  the  Conner  .Advertising  .Agencr 
of  Denver. 

A.A.C.W.  Appoints  Travizuk  ^ 

Mark  J.  Travizuk  of  Mexico  City,  has  I 
just  Ix'en  appointed  by  Mayor  Holcombe  P 
of  Houston  as  chairman  of  the  f)n-ti>.  ■ 
Houston  Committee  for  Mexico,  whidi  ' 
will  have  charge  of  the  country's  delega¬ 
tion  to  the  annual  convention  of  the  .\s-  ’ 
sociated  .Advertising  Clubs,  May  9-11 


To  deliver  your  paper  direct  into 
homes,  or  to  distribute  it  to 
newsdealers,  use  — 

GAS  BUGGIES 

They  deliver  the  goods  every 
day. 


This  strip  is  served  6  cols, 
wide.  Its  Sunday  companion 
cartoon,  Down  the  Road,  is  sup¬ 
plied  either  4  col.  or  3  col. 


Tabloid  Pick*  Shapiro  for  M.  £. 

Frederic  E.  Shapiro  has  been  named 
managing  editor  of  the  Philadcl[>hia 
Daily  Ncivs,  new  tabloid  which  is  now 
being  organized.  Mr.  Shapiro  is  now 
with  the  Washington  Herald  as  news 
editor. 


Pulp  Production  Up  5  Per  Cent 

The  U.  S.  Department  of  Commerce 
announces  that,  according  to  preliminary 
statistics  compiled  by  the  Bureau  of  the 
Census,  acting  in  cixiperation  with  the 
Forest  Service,  United  States  Department 
of  .Agriculture,  the  total  quantity  of  pulp 
wood  consumed  by  142  mills  in  1924  was 
3,346,129  cords,  as  against  3,238,675  cords 
consumed  by  the  same  mills  in  1923,  an 
increase  of  "3.3  per  cent.  The  production 
of  wood  pulp  by  these  mills  in  1924 
amounted  to  2,1.14.035  tons,  as  against 
2,031,452  tons  in  1923,  a  5  per  cent  in¬ 
crease.  These  plants  consumed  about  57 
per  cent  of  the  total  quantity  of  pulp 
wood  used  in  1923,  and  it  may  be  pre- 
.--umed  that  their  consumption  of  wood  in 
1924  was  pro^rtionally  about  the  same. 
The  comparative  statement  covers  nearly 
59  per  cent  of  the  total  number  of  active 
mills;  19  states  are  represented. 

Riley  New  Vice-Pre*ident  of  A.P.A. 

George  A.  Riley  has  been  appointed 
vice-president  of  the  American  Press 
Association.  Mr.  Riley  has  been  with 
this  organization  for  the  last  three  years. 
Prior  to  that  time  he  was  with  the  Pub¬ 
lishers’  Autocaster  Service  and  before 
that  was  business  nwnager  of  Newspaper 
Enterprise  Association. 


Alabama  Man  Takes  Own  Life 

Prentiss  Blackwell,  business  manager  of 
the  Florence  (Ala.)  Daily  Xews  since  he 
founded  the  paper  in  1919,  committed 
suicide  in  his  office  Feb.  28.  No  motive 
for  the  act  has  been  discovered. 


A  Crossword 
Serial 

“The  Long  Green  Gaze” 

by 

Vincent  Fuller 

A  Murder  Mystery 

with 

Clues  Concealed 

in 

Crossword  Puzzles 

Chicago  Herald  Examiner 
Washington  Post 

are  the  first  orders 

The  HcClore  Newspaper  Syodicale 

373  Fourth  Avenue,  New  Yorii  Qty 


The  ff  orUTs  Greatest 
ISewspaper  Feature 
Service 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news¬ 
papers  throughout  the 
Linked  States  and  in  for- 
eigti  countries. 

4  page  ready-print  color  comic*. 

Magazine  Feature  Pages. 
IFrite  for  samples  and  rates 

llLCvi‘20OVg3»iSTIlCET.vilLbl> 

ClEVKLANt>.OKIO%^_^ 


o/ioiuas  KK 

C?ompany^ 

Memphis,  -  Tenu. 

—  »  •  — 

Ori^^inators  of  the 
Pe^rnicin^iit^ 
Weekly  Business 
RevieiuPa<^e 


Look  VIS  up  in 
Dvin  oi*  Bi'ciclsi I'eets 


Metropolitan  Newspaper  5 
Service 

hiaximilian  BUtr,  Jr,,  Grni.  Mgr.  ( 
150  Nassau  Street,  New  York  CHy  I 


BY  LNITEU  PRESS 

UNITED  PRESS  ASSOCIATIONS 
World  Building  New  York 


Childhood  inspires  this  f 
new  puzzle  attraction— 

CROSS-WORD  f 
FAIRIES  [ 

By  WANDA  GAG  I 

The  mest  fascinating  weekly  | 
feature  ever  devised  for  children. 

Secure  details  of  this  cross-word 
puzzle  story  from 

Premier  Syndicate,  Inc. 

241  West  58th  Street 
New  York  City 


CHARTER  MEMBER 
OR  AUDIT  BUREAU 
OF  CIRCULATIONS 


%.  KKOWIAND. 

..  ronmniK.  T 


,  TFIBVNI  Ti- 


Dear  Sir; 


CHICAGO 


Two  StamlanI  IJnot\|»r  Maj:- 
aziin*>.  itilercliiini’f'tihlf'  u  ilh 
other  Linoty  pes. 

Faces  from  ma»azim-s 

niixetl  ill  the  same  line, 
Fontimioii^  distrilmlion  to 
both  inat’ozines  at  nil  times. 
F,as>  Magazine  Shift.  Moftn- 
zines  are  eounterhalaneed  so 
that  n  lifilit  toiieh  shifts  either 
into  onerntive  position. 


Model  26 

Jiist  like  tile  Model  2.>  with 
the  addition  of  two  Stand* 
ard  \n\iliar\  Majiazines. 
interchnnfienfde  uith  In.xil- 
iaries  on  other  Sinfile  Ke\- 
hoard  Linotypes. 

Faces  from  all  magazines 
mixed  in  the  same  line. 

A  Siiifile  Power-dri\en  Key¬ 
board  operates  all  maga¬ 
zines. 

A  toneli  on  a  keyhuttoii  shifts 
the  keyhoard  action  from 
main  to  auxil iary  magazines. 


OAKLAND,  CAllTORNIA 


Jejiuary  23,  1923. 


Ur.  F.  C.  Vaa  Schalek,  Uanager, 

Uarganthalar  AgaccTt 

San  Franeitco,  California. 


It  is  with  a  great  deal  of  pleasure  we  write  to 
tell  you  how  euch  we  appreciate  and  notice  the  big 
advantages  the  13  new  machines  have  over  our  old 
equipment.  The  versatility  of  our  plant  is  now  cer¬ 
tainly  remarkable.  The  26  and  23  models  have  acted 
like  a  powerful  tonic  to  the  ad  alley  in  getting  out 
the  display  stuff.  We  use  the  10  model  Bs  on  Class¬ 
ified  ads,  news, financial,  sports,  shipping,  and 
waen  crowded  on  display,  can  use  any  or  all  of  then 
on  any  kind  of  ad  copy,  as  you  know  our  magazines  arc 
Interchangeable. 

Anyone  in  doubt  can  safely  purchase  any  of  these 
eouels  for  any  class  of  work,  and  feel  that  he  has  got 
the  very  last  word  in  typesetting  machines. 

We  will  always  be  glad  to  show  interested  parties 
through  our  Composing  Room,  and  you  are  at  liberty  to 
send  your  salesmen  with  their  prospects  for  demonstra¬ 
tions  at  ujy  time. 


Tours  very  truly. 


A.  DOIC, 

USCHANICAL  SUPERD1TB> 


]\  rite  the  mnu'est  Agency  for  full  infornuition 
on  the  Models  25  and  26 

LI  NOTYPE"-) 

MERGENTHALER  LINOTYPE  COMPANY 


Brooklyn.  ISeiv  York 


AN  ERANCISCO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED,  TORONTO 

AfO’nciex  in  the  f‘riiicip<il  Cities  of  the  World 


COMPOSED  ENTIRELY  ON  THE  LINOTYPE  IN  BODONI  AND  BODONI  BOOK 


Editor  &  P  u  b  I  i  s  h  p  r  for  March  14,  1925 


“Nearly  every  Philadelphia  retail 
merchant  that  advertises  uses  The 
Bulletin.  Follow  him — he  knows.** 

Dominate  Philadelphia,  the  third  largest 
market  in  the  United  States.  Create  maxi¬ 
mum  impression  at  one  cost  by  concentrating 
in  the  newspaper  "nearly  everybody"  reads. 


r  “In 

Philadelphia 

nearfyewiybo^  reads 

Jhe  Bulletin^ 


The  circulation  of  The  Philadelphia  Bulletin 
is  larger  than  that  of  any  other  daily  or  Sun¬ 
day  newspaper  published  in  Pennsylvai^ia, 
and  is  one  of  the  largest  in  the  United  States. 


Circulation  for  12  months  ending  December  31,  1924—518,357  copies  daily 


